Paris 


Ten  reasons  why  the 
CDN  Foreign  Service 
is  better  and  different 


Georgie  Anne  Greyer 

One  of  the  few  Western  reporters  admitted 
to  Iraq.  She  snared  an  exclusive  interview 
with  Iraqui  strongman  Saddam  Hussein. 

Raymond  R.  Coffey 

His  story  on  Pig  Power  (1 27-Octane  manure) 
for  powering  cars  was  first  carried  on  our 
wire,  then  picked  up  by  NBC-TV.  ABC-TV, 

UPl  and  AP. 


Larry  Green 


He  reported  the  formation  of  a  "third  Viet¬ 
nam"  and  the  possibility  of  another  Indo¬ 
china  war  weeks  before  the  wires,  news 
magazines  and  a  government  agency. 


Keyes  Beech 

Usually  the  first  — often  the  only  — corre¬ 
spondent  on  a  major  story  in  Asia.  He  pre¬ 
dicted  almost  to  the  day  when  the  Laos 
cease-fire  would  begin 


Milt 

Freudenheim 


Charles 

Bierbauer 

West  Germany 


Jay 

Bushinsky 

Tel  Aviv 


♦Charles 

Mitchelmore 

Vienna 


Ernest 

Weatherall 

West  Germany 


♦John  C. 
Given 

Tokyo 


These  are  some  of  the  reasons  why  the  CDN/S-T  News  Service  is  prized  by  editors  and  readers  everywhere. 

Chicago  Daily  News 


'New  to  the  CDN  Foreign  Service 


Marshall  Field,  Publisher 


OF  OUR  OWN 


Capital  Newspapers 
Group  recently  won  two 
more  Notional  Awards. 

ANCAM  AWARD.  Best 
classified  od  of  the  year. 

ICMA  AWARD.  Best 
moilroom  and  delivery  ser¬ 
vice. 

Proud?  Yes.  Some  of  the 
people  of  our  industry  hon¬ 


ored  us  because  they  felt 
we've  done  some  outstand¬ 
ing  work. 

But  more  important,  we 
felt  it's  o  good  indication 
we're  on  the  right  ttocfc 
when  it  comes  to  serving  our 
subscribers  —  oil  290,844  of 
them. 

Morning  Times-Union 
75,439  —  Sunday  Times- 
Union  144,888  —  Evening 


Knickerbockei  News-Union 
Star  70,517. 

Subject  to  audit  by  Audit 
Bureau  of  Circulations. 

And  we  think  it's  just  the 
start.  Capitol  Newspapers 
Group.  We've  never  rested 
on  our  laurels,  and  never 
will. 

GOOD  NEWSPAPERS 
MAKE  A  DIFFERENCE. 


CAPITAL  NEWSPAPERS  GROUP 

645  Albany-Shaker  Road,  Albany,  N.  Y.  12201 


Times-Union  •  Knickerbocker  News  •  Union  Star 
Represented  nationally  by  Heorst  Advertising  Service,  Inc. 


Home  of  the  San  Jose  Mercury  News  —  reflecting  the  market  it  serves 


In  San  Jose,  California  we’re 
building  a  market  leader 


An  excellent  market  and  an  excellent  newspaper  go  hand  in 
hand.  Nowhere  is  this  better  illustrated  than  in  San  Jose’s  county 
(Santa  Clara),  one  of  the  fastest  growing  metro  markets  in  the 
nation.  The  Mercury  and  News  have  played  a  major  role 
in  building  the  market  into  the  "Money-and-People  Capital” 
of  Northern  California.  The  newspapers’  efforts  have  been 
well  rewarded,  as  the  Mercury  ranks  fourth  among  morning 
newspapers  and  the  News  third  among  evening  papers  in  total 
advertising  linage. 


Bidikrliiblkatumsjiu:. 


St.  Paul,  Minnesota 
Pioneer  Press  4  Dispatch 


San  Jose,  California 
Mercury  4  News 


Wichita,  Kansas 

Eagle  4  Beacon 


Duluth,  Minnesota 
News  Tribune  4  Herald 


Aberdeen,  South  Dakota 
American  News 


Gary,  Indiana 
Post  Tribune 


Long  Beach,  California 
Independent,  Press-Telegram 


Pasadena,  Cklifomia 
Star-News 


Boulder,  Colorado 
Daily  Camera 


Niles,  Michigan 
Star 


New  York,  New  York 

Journal  of  Commerce 


Grand  Forks,  North  Dakota 
Herald 


Seattle,  Washington 

Times  * 


Walla  Walla,  Washington 

Union-Bulletin 

(Subsidiaiy  of  Saattit  Tinws  Company) 


*RPI  ownership  intarast  65%  of  non-voting  stock,  49.5%  of  voting  stock  in  Seattle  Times  Company. 


EDITOR  &  PUBLISHER  CALENDAR 


406000 
Home  Owners. 


People  in  the  Buffalo  area  really  belong.  More  than 
406,000  of  them  own  their  own  homes.  And 
home  owners  buy  products.  More  products  than  any 
other  group.  How  to  sell  them?  Through  the 
Buffalo  Evening  News. 

The  Buffalo  Evening  News  gives  you  more  coverage 
for  less  cost  than  any  other  local  advertising  medium. 

The  1972  Simmons  Local  Index  says  it:  The  News 
provides  56%  coverage  of  adult  women.  That’s  just 
one  issue.  Run  your  ad  five  times  and  you  will 
cume  to  75%  coverage  of  the  women  in  the  Buffalo 
ADI.  And  women  are  the  major  decision  makers  in 
purchases  for  the  home. 

Check  your  new  Simmons  Local  Index.  Then  move 
in  on  the  Buffalo  area  home  owners.  You’ll  receive  a 
great  welcome. 

Buffalo  Evening  News 

Represented  Nationally  by  Story  &  Kelly-Smith 


AUGUST 

4-10— 115th  International  Typographical  Union  Convention,  Convention 
Center,  San  Diego,  Calif. 

lO-l  I— Newspaper  Advertising  Executives  of  the  Carolines  Meeting,  Royal 
Coach  Inn,  Atlanta. 

12- 17 — Newspaper  Association  Managers,  Inc.,  Golden  Anniversary  Meet¬ 
ing,  Jackson  Lake  Lodge,  Jackson,  Wyoming. 

13- 16— National  Advertising  Show,  The  New  York  Hilton,  New  York  City. 

16—  Montana  AP  Editors  Association  meeting.  Big  Sky  Montana. 

17- 18 — Montana  Press  Association  Convention.  Big  Sky,  Montana. 

19-22— Association  for  Education  in  Journalism  Annual  Convention,  Colo¬ 
rado  State  University,  Ft.  Collins. 

26-28 — New  York  State  Publishers  Association.  Otesaga  Hotel,  Coopers- 
town,  N.Y. 

26-29— New  England  Association  of  Circulation  Managers,  Basin  Harbor 
Club.  Vergennes,  Vermont. 

26-31— Police-Press  Relations  Seminar,  International  Association  of  Chiefs 
of  Police,  the  Washington  Hilton  Hotel,  Washington,  D.C. 

29 — Sept.  I  —International  Newspaper  Promotion  Assoclatlon-European  Di¬ 
vision.  Hotel  Zurich,  Zurich,  Switzerland. 


SEPTEMBER 

7-8 — Oregon-Washington  UPl  Editors  Conference.  Canterbury  Inn,  Ocean 
Shores,  Washington. 

7- 9— Oh  io  Newspaper  Classified  Clinic.  PIck-Ft.  Hayes  Hotel,  Columbus. 

8—  Hoosier  State  Press  Association  Advertising  Conference.  Sheraton 
Motor  Inn,  Indianapolis. 

8-9 — North  Dakota  AP  Association  meeting,  Ramada  Inn.  Jamestown,  N.D. 
8-12 — Canadian  Circulation  Managers’  Association  Annual  Sales  Con¬ 
ference,  Holiday  Inn  (downtown),  London,  Ontario,  Canada. 

1 1-14— Newspaper  Advertising  Executives  Association  of  Canada-Eastern- 
25th  annual  Oonference,  Mount  Royal  Hotel,  Montreal. 

13- 15 — PNPA  Classified  Clinic,  Hershey  Motor  Lodge,  Hershey,  Pa. 

14- 16— Mid-America  Newspaper  Conference,  Muehlebach  Hotel.  Kansas 
City,  Mo. 

14-16— Pacific  Newspaper  Mechanical  Conference.  Southern  Division.  Bilt- 
more  Hotel.  Los  Angeles. 

14-16— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Beach  Plaza  Hotel.  Ocean  City,  Md. 

16—  South  Dakota  AP  Association  meeting.  Holiday  Inn,  Aberdeen,  S.D. 

17- 20— Knight  Newspaper  Seminar,  "Training,  Developing  and  Evaluating 
Your  Employees,"  Miami. 

20- 22 — Interstate  Advertising  Managers'  Association  &  Now  York  Adver¬ 
tising  Managers'  Bureau  joint  meeting,  Pocono  Manor  Inn  &  Golf  Club. 
Pocono  Manor,  Pa. 

21- 23 — Illinois  AP  Editors  Association  meeting.  The  Hilton,  Peoria,  III. 

21-23 — Indiana  APME  fall  meeting.  Holiday  Inn,  Interstate  65,  Lafayette, 

Indiana. 

21- 23 — New  England  Press  Association  annual  fall  convention,  (joint  NYPA 
and  NEPA  meeting).  Lake  Morey  Inn.  Falrlee,  Vermont. 

22 —  Minnesota  AP  Association  meeting.  Holiday  Inn.  Fergus  Falls.  Minn. 
22-25 — Southern  Circulation  Managers'  Association  Annual  Convention. 

Hilton  Hotel.  St.  Petersburg,  Florida. 

24-26— INPA  Southern  Regional  conference.  Hyatt  House,  Houston. 

26- 29 — Pennsylvania  Newspapers  Publishers'  Association  Annual  Conven¬ 
tion,  Pocono  Manor  Inn  &  Golf  Club.  Pocono  Manor,  Pa. 

27- 29 — Southern  California  UPl  Editors'  convention.  Palm  Springs,  Calif. 

28- 30 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers  sales 
clinic.  PIck-Ft.  Hayes  Hotel,  Columbus. 

30 — Oct.  3 — INPA  Eastern  Regional  conference.  Colony  Resort.  Atlantic 
City.  N.J. 


OCTOBER 

4-7 — ^Women  in  Communications,  Inc.,  Annual  National  Meeting.  Benson 
Hotel,  Portland,  Oregon. 

7-10 — UPl  Editors  &  Publishers  Conference.  Camino  Real  Hotel,  Mexico 
City. 

7-l(V— INPA  Western  Regional  conference.  Washington  Plaza,  Seattle. 
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The  man 
who  made 
money  talk 
in  Boston. 

Practically  everyone  knows 
that  Boston  is  one  of  the  financial 
centers  of  the  world.  But  until 
last  August,  few  people  knew 
very  much  about  the  men  behind 
the  Boston  financial  scene. 

Robert  Lenzner  changed  that.  He 
reached  the  Boston  financiers 
who  handle  over  $81,000,000,000 
j  of  other  people’s  money.  And  he 
got  them  to  talk  about  it. 

The  result  was  probably  the 
most  stimulating  and  extensive 
financial  series  ever  written  on 
the  people  who  hold  the  real 
financial  power  in  Boston.  It  was 
called  “Boston’s  Money  Man¬ 
agers”  and  contained  the  kind  of 
reporting  that  wins  awards.  And 
'  now  it  has.  N ot  surprisingly, 
s  Robert  L  enzner  has  been  pre- 
I  sented  with  an  award  for  excel- 
'  lencebyA.T.  Kearney,  Inc.  of 
Chicago.  Lenzner’s  article  was 
cited  for  the  “high  calibre  of 
descriptive  reporting”  and  com- 
N  mended  for  “the  service  offered 
\  the  public  in  keeping  it  informed.” 
^  In  the  world  of  high  finance, 
nobody  gets  to  the  bottom  of 
things  as  Robert  Lenzner  does. 

Robert  Lenzner 
writes  for  The 
I  Boston  Globe. 


EDITOR  &  PUBLISHER 

1 973  YEAR  BOOK 

tells  everything 
you  wanted  to  know 
about  newspapers 
but  didn’t  know 
how  to  find  out . . . 

Names  and  addresses: 

...  of  U.S.  and  Canadian  daily  and 
weekly  newspapers,  foreign  newspapers, 
special  service  dailies,  newspaper  fea¬ 
tures,  brokers,  suppliers,  representatives, 
engineers,  erectors,  newspaper  groups, 
journalism  schools. 

Lists  and  figures; 

.  .  .  newspaper  personnel  in  all  depart¬ 
ments,  advertising  rates,  circulation 
data,  mechanical  equipment  in  use,  pay 
scales,  employee  publications,  foreign 
correspondents. 

Sources  and  suppliers: 

.  .  .  mechanical  equipment  of  all  kinds, 
syndicated  features,  newspaper  services, 
advertising  agencies,  promotional  aids. 

.  .  .  and  much  more,  at  $15  per  copy 

Write  for  yours  today! 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 


CA  TCH-lines 


By  Lenora  Williamson 

FEEDING  HABITS  OF  THE  FOURTH  ESTATE  may  well 
be  the  worst  in  the  world,  laments  Barbara  Gibbons,  the  syn¬ 
dicated  Slim  Gourmet  columnist.  “It’s  not  printer’s  ink  that 
ruins  the  newsroom,  it’s  coffee  and  pastry,”  she  says  in  a  piece 
about  the  high  mortality  rate  of  journalists  and  suggests  that 
stress  of  constant  deadlines,  lack  of  exercise  (“.  .  .  the  working 
journalist  battles  corruption  mainly  from  a  sitting  posi¬ 
tion  .  .  .”),  smoking,  and  a  lousy  diet  all  contribute  to  the  pro¬ 
fession’s  hazards. 

“.  .  .  Once  the  journalism  grad  lands  his  first  job  he  forgets 
forever  the  concept  of  three  square  meals  a  day.  On  succeeding 
days  he  may  send  out  to  the  greasy  spoon,  skip  lunch  alto¬ 
gether,  or  chow  down  at  some  meeting  or  function  he’s  cov¬ 
ering  .  .  .” 

»  »  « 

“ITS  INTERESTING  THAT  SO  MANY  Watergate  wit¬ 
nesses,  who  in  the  past  denounced  the  press  as  ‘fabricators,’ 
pleaded  during  the  hearings,  ‘I  didn’t  know  about  it  until  I 
read  it  in  the  papers.’  ” — Jack  Rosenbaum,  San  Francisco  Ex¬ 
aminer  columnist. 

*  *  « 

BY  ANY  OTHER  NAME — The  promotion  ads  have  started, 
and  that  means  it’s  almost  time  for  Dallas  Times  Herald  sports 
writer,  Frank  Luksa,  to  pick  up  and  head  West  with  the  Dallas 
Cowboys.  A  year  ago  at  this  same  point  in  time,  the  promo 
department  used  Luksa’s  name  to  plug  his  stories:  “Lotsa 
Luk&a,  Cowboys.”  This  year  it’s  “Lukas  to  the  Cowboys.”  But, 
explains  fellow  sports  writer.  Bob  Galt,  this  is  Lukas’s  last 
year  on  the  Cowboy  trail.  The  promotion  folks  say  they’ve 
done  all  they  can  with  the  name  Luksa  and  have  asked  that 
he  be  replaced,  preferably  by  someone  named  Coin.  Then, 
they  can  get  new  promo  slogans,  beginning  with  the  kickoff, 
“Get  Goin  with  the  Cowboys.” 

Frank  has  plans  to  change  his  name  to  Normandy  Dunkirk. 
“Let’s  see  our  promo  folks  do  something  with  that.” 

»  »  * 

HEADY  HEADS — For  that  neat  story  by  Detroit  Free  Press 
writer  John  Griffith  about  the  fellow  who  used  a  stolen  credit 
card  one  time  too  many  and  was  trapped  in  the  middle  of  an 
automatic  car  wash  by  the  manager  who  recognized  him,  the 
headline  read,  “Clean  Getaway  Foiled.”  In  the  successful  es¬ 
cape  department,  the  Los  Angeles  Times  ran  a  Rio  de  Janeiro 
UPI  story  about  the  fellow  who,  having  run  away  from  home 
at  age  6,  returned  37  years  later  and  was  given  a  job  at  the 
parish  church.  After  four  weeks,  he  ran  away  again,  taking 
the  monthly  payroll  with  him.  The  headline,  “Prodigal  Re¬ 
turns  and  Steals  Away.” 

*  «  * 

WHILE  REPORTER  SONYA  GRAY,  working  on  the  city 
desk  of  the  Providence  (R.I.)  Journal,  was  answering  routine 
phone  calls  as  smoke  swirled  around  from  a  fire  in  the  build¬ 
ing’s  elevator  shaft,  she  got  a  call  from  a  fellow  asking  about 
a  fire  in  nearby  Newport.  “I  told  him  I  couldn’t  help  him  at 
the  moment,  that  the  Journal  Building  was  on  fire,  and  I  asked 
him  to  call  back.  His  response  was,  ‘You’ve  got  to  be  kidding.’ 
I  told  him  I  wasn’t.”  Journal  Photographer  Michael  Kelly 
documented  the  scene  of  Sonya  talking  with  associate  editor 
James  K.  Sunshine  as  smoke  fogged  the  background  area. 

*  »  * 

PICK  UP  THE  PHONE — In  Golden  Buchmiller’s  news¬ 
letter  to  his  Salt  Lake  City  Deseret  News  correspondents  was 
this  note:  “If  a  public  official  is  trying  to  keep  information 
from  you  follow  the  example  of  Bill  Heaton,  St.  George.  Bill 
was  trying  to  get  a  local  judge  to  show  him  a  complaint  charg¬ 
ing  a  Utah  Highway  patrolman  with  stealing  meat.  ‘I  don’t 
think  I  have  to  show  it  to  you,’  the  judge  said.  Bill  answered, 
‘I  think  you  do  and  we’re  going  to  call  the  attorney  general 
right  now  to  see  what  he  says.’  The  suggestion  was  enough  .  .  .” 
Bill  saw  the  complaint  and  broke  the  story.  Here’s  the  attorney 
general’s  phone  number,  added  Goldie,  should  any  other  re¬ 
porters  run  into  the  same  situation. 
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Our  book 


and  how  to  get  it 


This  is  the  book  that  tells  how 
to  succeed  in  Portland,  Oregon. 
A  city  with  the  kind  of  media 
isolation,  and  the  kind  of 
typicalness,  that  test  marketers 
dream  dreams  of. 

Naturally  those  same 
virtues  make  Portland  a  good 
market  for  everyday  selling. 
With  a  million  consumers  ready 
to  consume  whatever  tickles 
their  fancy. 


And  you'll  find  our  book 
goes  well  beyond  standard 
information  sources.  It  even  lists 
retail  food  and  drug  outlets, 
with  names  of  key  people 
in  each  organization. 

Our  book  also  notes  that 
the  Oregonian/Oregon  Journal 
buy  covers  83%  of  the 
Portland  market. 

Isn't  that  interesting? 


Richard  K.  Millison 
Marketing  Department 
The  Oregonian/Oregon  Journal 
Portland,  Oregon  97201 

Please  send  me  your  free  market  facts  book  on 
Portland,  Oregon. 

Name _ 

Firm _ 

Address 


City  &  State 


_ziE_ 


Editor  Publisher 

•  THE  FOURTH  ESTATE 

Robert  U.  Brown  Jamns  Wright  Brown 

Publithor  and  Editor  Publithar,  Chairman  of  tha  Board,  191 2*  1959 


Charter  Member, 
Audit  Bureau 
of  Circulation! 
Member,  American 
Buiineta  Preu.  Inc. 


6  mo.  average  net  paid  June  SO,  1978 — 86,271 
^newal  rata — 75.18% 


Postal  rate  bill  defeated 

H.R.  8929  ivhich  called  for  Congressional  endorsement  of  low  sec¬ 
ond  class  postal  rates  as  a  service  to  the  public  was  defeated  last  week 
before  it  had  a  chance  to  get  to  the  House  floor.  In  a  close  vote  of 
202  to  180,  members  of  the  House  took  the  rare  action  of  rejecting  a 
Rules  Committee  resolution  which  would  have  brought  the  proposal 
up  for  full  debate. 

The  lack  of  unanimity  among  publishing  groups  on  this  issue, 
which  should  be  a  matter  of  national  policy  as  it  was  prior  to  the 
Postal  Reorganization  Act  of  1970,  amazes  us.  The  American  News¬ 
paper  Publishers  Association  supported  the  measure  as  did  the  maga¬ 
zine  publishers.  But  the  National  Neu'spaper  Association,  which 
claims  to  represent  6,500  weeklies  and  small  dailies,  opposed  it.  The 
American  Business  Press  which  represents  many  second  class  business 
publications,  as  well  as  many  controlled  circulation  trade  papers,  did 
not  supjx>rt  it. 

This  house-divided,  in  our  opinion,  is  responsible  for  a  complete 
lack  of  understanding  among  Congressmen  of  the  issues  involved. 

Senator  Kennedy  commented  to  the  Senate  Post  Office  Committee 
(E&P,  July  28,  page  36)  about  a  similar  bill:  “It  is  often  said  that  the 
problem  isn’t  serious,  because  magazines  can  absorb  the  rate  increases 
by  passing  them  on  to  their  subscribers  or  their  advertisers.  In  the 
view  of  virtually  ever)'  economic  expert,  the  large  new  rate  increases 
simply  can’t  be  absorbed  that  way.  They  can’t  be  passed  on  to  the 
public  who  subscribe.  As  the  subscription  rate  goes  up,  an  inexorable 
law  of  market  place  drives  circulation  down.”  Kennedy  might  well 
have  included  newspapers  in  that  statement. 

Contrast  those  words  with  the  following: 

“The  bill  is  labelled  ...  as  the  Educational  and  Cultural  Postal 
Amendments  of  1973.  As  we  stated  ...  it  is  educational  only  as  a  lesson 
in  raiding  the  Treasury.  It  is  cultural  to  the  extent  of  its  cultivation 
of  special  interest  groupis.”  Cong.  Gross. 

“The  bill  is  mislabelled  .  .  .  when  it  is,  in  fact,  a  ‘fat  cat’  subsidy 
bill  for  the  for-profit  mailers  of  the  U.S.”  Cong.  Saylor. 

“It  simply  does  not  make  any  sense  for  the  taxpayers  of  this  nation 
to  raise  the  ante  and  dish  out  more  dollars  to  subsidize  those  who  are 
already  doing  rather  well  financially  .  .  .”  Cong.  Hechler,  W.Va. 

The  thrust  of  this  legislation  is  to  provide  the  widest  variety  of  in¬ 
formation,  news  and  opinion,  to  the  public  at  the  lowest  possible 
price.  That  was  the  reason  for  establishing  a  second  class  mail  category 
in  the  first  place.  But  the  legislators  mentioned  above,  and  others, 
look  only  at  the  profits  of  the  large  publishing  companies  overlooking 
the  fact  that  it  will  be  the  thousands  of  small  publications  and  their 
readers  that  will  be  most  seriously  affected  by  the  increases  in  mail 
rates. 

There  is  need  for  this  legislation.  There  is  still  some  hope  that  it 
will  be  re-introduced.  During  the  next  month  Senators  and  Congress¬ 
men  will  be  home  during  their  recess  offering  a  good  opportunity  for 
publishers  to  tell  them  the  facts  and  gain  their  support.  The  alterna¬ 
tive  will  be  fewer  journals  available  to  the  public  at  higher  prices. 
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Book  review 


William  L.  Rivers  and  Michael  J. 
Nyhan  (editors),  “Aspen  Notebook 
on  Government  and  the  Media.’* 
Praeger  Publishers,  New  York,  N.  Y. 
Cloth  cover,  $15;  paperback,  $3.95. 

The  Aspen  Program  on  Communications 
and  Society  assembled  a  series  of  discus¬ 
sion  sessions  lost  Augrust  and  last 
month  the  results  were  released  with 
overtones  of  a  mini-Hutchins  Commission 
report  on  what  might  be  done  about  the 
m^ia. 

Included  along  with  massive  excerpts 
from  the  conversations  and  from  the 
working  papers  that  launched  discussions 
on  each  of  the  six  main  topics  was  an 
"Epilogpie.”  Called  “A  Summary  of  the 
Principal  Issues,  Proposals,  and  Alterna¬ 
tives  of  the  Aspen  Workshop,”  it  followed 
much  of  the  pattern  of  the  Hutchins  Com¬ 
mission’s  proposals  more  than  quarter 
century  ago.  However,  the  Aspen  report 
editors — Prof.  William  L.  Rivers  of  Stan¬ 
ford  and  Michael  J.  Nyhan,  who  coordi¬ 
nated  the  Aspen  sessions — avoided  the 
pitfalls  of  a  monolithic  presentation  of 
recommendations. 

Virtually  all  of  the  points  that  apply 
for  newspapers,  such  as  shield  legislation, 
a  national  news  council,  use  of  unat¬ 
tributed  backgprounders,  and  a  “fairness 
doctrine”  for  print  media,  have  both  alter¬ 
native  proposals  plus  statements  of  oppo¬ 
sition  viewpoints. 

Six  points  gain  favor 

Six  points  on  which  there  was  no  re¬ 
ported  opposition  were: 

Proposed  congn:*essional  study  of  “the 
corporate  and  estate  tax  structure  that 
encourage  conglomerate  ownership.” 

Possible  establishment  of  a  Commu¬ 
nications  Academy  “to  recognize  and  build 
a  fellowship  for  those  who  achieve  high 
standards”  in  press  performance  and 
prizes  and  fellowships  as  rewards  for 
“those  who  work  carefully  and  thoroughly 
for  years”  as  well  as  those  who  get  spec¬ 
tacular  “news  scoops.” 

Identify  sources  of  news  “supplied 
by  persons  or  organizations  outside  the 
staff  of  the  broadcaster  or  newspaper” 
and  clearly  distinguishing  advocacy  and 
independent  investigatory  journalism 
from  “allegedly  objective  reporting.” 

Media  should  develop  “anticipatory 
journalism”  or  reporting  before  an  event 
has  happened  so  that  it  “will  involve  citi¬ 
zens  in  the  decision-making  process.” 

Development  of  better  “systems  study” 
of  U.S.  media  “to  define  the  effects 
of  grovernmental  and  other  actions 
thoughout  the  system.”  It  was  argpied, 
“Sound  public  policy  should  be  informed 
by  sophisticated  analysis.”  Although  not 
cited  in  the  “Epilogrue”,  Jack  Valenti, 
president  of  the  Motion  Picture  Associa¬ 
tion,  was  quoted  in  the  text  as  remarking, 
“It  will  not  be  enough  to  make  an  econom¬ 
etric  model  or  do  a  bunch  of  studies,  even 
though  those  are  needed.” 

Need  for  extragovemmental  institu¬ 
tions  with  “expert  resources  to  serve  as  a 
check  on  governmental  policy-making  in 
this  highly  sensitive  area.” 


By  Hillier  Krieghbaum 


A  point  stressed  during  many  of  the 
discussions  was  that  the  media  had  not 
done  a  good  job  in  telling  the  public  about 
their  own  operations.  Lee  M.  Mitchell, 
communications  law  attorney,  said  in  one 
working  paper:  “If  a  good  reporter  knows 
a  poor  job  of  reporting  when  he  reads  or 
hears  one,  if  an  editor  is  painfully  aware 
of  the  financial,  space,  and  time  limita¬ 
tions  on  the  amount  of  hard  news  he  can 
collect  our  use,  the  public  ought  to  be  let 
in  on  the  secret.”  Roger  Fisher,  Harvard 
law  professor,  in  another  working  paper 
put  it:  “The  press  serves  as  a  watchdog 
on  the  government  but  rarely  on  itself. 
The  most  important  public  activity  about 
which  the  press  fails  to  provide  informa¬ 
tion  is  the  press.” 

Although  there  were  various  adverse 
criticisms  of  Nixon  Administration  actions 
regarding  the  media.  Prof.  Ithiel  de  Sola 
Pool  of  Massachusetts  Institute  of  Tech¬ 
nology  wrote  in  one  presentation  on  gov¬ 
ernment-media  relations: 

“The  notion  among  some  newsmen  that 
the  press  can  be  at  one  with  the  people  in 
combat  with  the  common  enemy,  the  gov¬ 
ernment,  is  a  self-destructive  delusion. 
More  often  in  a  democracy  the  govern¬ 
ment  is  the  true  expression  of  the  nation’s 
feelings.  ...  If  the  press  is  the  govern¬ 
ment’s  enemy,  it  is  the  free  press  that 
will  end  up  being  destroyed.” 

“In  short,  the  press  must  establish  for 
itself  the  same  sort  of  defense  that  Adam 
Smith  established  for  business.  It  must 
identify  and  seek  to  establish  such  a  so¬ 
cial  structure  as  will  enable  a  free  press 
to  be  a  nation-building,  consensus-forming 
institution  that  rallies  the  people  behind 
shared  national  goals.  It  cannot  be  just  a 
critic.” 

In  a  footnote.  Pool  said  that  during  and 
since  the  1972  presidential  campaign  some 
newsmen  seemed  to  be  changing  their  at¬ 
titudes  and  he  added,  “Freedom  of  the 
press  is  in  danger  as  the  combat  gets 
tougher.”  As  Pool  probably  would 
concede,  the  media’s  even  more  recent  role 
in  Watergate  has  again  shifted  a  turbu¬ 
lent  situation. 

Credibility  urged 

Regarding  a  national  press  council  or 
institute,  arguments  were  made  that  it 
could  be  “a  body  with  no  axe  of  its  own  to 
grind  except  that  which  is  regarded  by  its 
expert  members  as  the  best  means  to 
achieve  an  improved  press  function.” 
This,  it  was  said,  arose  since  “the  press 
has  become  one  of  our  more  arrogant  in¬ 
stitutions,  often  too  quick  to  reject  legiti¬ 
mate  criticism  and  too  eager  to  portray  its 
constitutional  protections  as  certification 
of  a  superior  competence.”  Council  op¬ 
ponents’  views  were  summarized,  “The 
media  should  live  or  die  by  their  own 
reputation  for  credibility.  They  need  no 
council  to  serve  as  the  public’s  surrogate 
or  to  act  as  buffer  in  conflicts  with  the 
government.”  Other  opposition  cited  a 
need  for  local  and  regional  experience 
before  going  national. 

Some  participants  advocated  more  at¬ 
tention  to  “the  substantive  pros  and  cons 
of  government  policy”  as  against  action 


aimed  at  image-building.  Others  said  such 
presentations  should  be  made  on  editorial 
pages.  Still  others  argued,  “A  reporter's 
task  is  to  give  the  complete  story  as  best 
he  can;  his  mandate  does  not  include  sep¬ 
arating  out  those  actions  that  are  done  for 
'good  press’  or  ‘good  public  relations.’” 

Although  an  apparent  majority  of  those 
attending  favored  a  stronger  Freedom  of 
Information  Act  and  greater  declassifica¬ 
tion  of  documents,  the  argument  was 
made,  “There  is  no  story  in  Washington 
that  a  good  reporter  cannot  uncover. 
These  proposals  (for  a  quasi-independent 
policy  agency  to  maintain  oversight  on 
government  secrecy)  would  create  a  siza¬ 
ble  new  bureaucracy  of  very  limited 
effectiveness.” 

A  federal  shield  law  was  called  both 
“needed”  and  “unwise  at  this  time,”  de¬ 
pending  on  who  was  commenting.  Prof. 
Alexander  Bickel  of  Yale,  who  rep¬ 
resented  The  New  York  Times  before  the 
U.S.  Supreme  Court,  said,  “The  idea  that 
reporters  are  in  some  sense  above  the 
criminal  law  ...  is  a  pernicious  idea.  But 
they  perform  a  function  that  should  be 
protected.  That  is  the  issue  before  us.” 
Bickel  also  said  that  some  of  the  media 
themselves  were  at  fault  for  the  Earl 
Caldwell  decision  because  they  insisted  on 
absolute  privilege  rights  and  that  statutes 
were  not  the  best  way  to  handle  the  prob¬ 
lem. 

*  *  « 

Charles  Brooks,  editorial  cartoonist  for 
the  Birmingham  (Ala.)  News  and  a  past 
president  of  the  Association  of  American 
Editorial  Cartoonists,  has  edited  a  volume 
entitled  “Best  Editorial  Cartoons  of  1972: 

A  Pictorial  History  of  the  Year.” 

The  book,  published  by  Pelican  Publish¬ 
ing  Co.,  Gretna,  La.,  $7.95,  features  the 
works  on  major  issues  of  1972  by  110 
editorial  cartoonists — ^nine  of  them  Pul¬ 
itzer  Prize  winners — representing  news¬ 
papers,  magazines,  television  stations  and 
cartoon  syndicates. 

Brooks  said  this  is  the  first  time  a  work 
of  such  scope  has  been  presented,  with 
cartoonists  throughout  the  nation  invited 
to  submit  their  “best”  efforts.  It  is  an¬ 
ticipated  that  this  will  be  the  first  volume 
in  an  annual  series. 

Brooks  believes  the  “Best  Editorial  ' 
Cartoons”  series,  in  addition  to  being  sig¬ 
nificant  now,  also  will  serve  to  supplement 
history  books  of  the  future.  “People  will 
be  able  to  look  back  through  this  and  see 
what  the  major  issues  of  a  particular 
year  were  and  get  an  idea  through  the 
cartoons  of  how  opposing  sides  thought.” 

The  forward  to  the  book  is  authored  by 
Scott  Long  of  the  Minneapolis  Tribune, 
a  founder  and  past  president  of  the 
AAEC. 

The  book  leads  off  with  reprints  of  the 
year’s  three  major  prize-winning  car¬ 
toons:  Jeffrey  MacNelly’s  Pulitzer  Prize 
winner,  Hugh  Haynie’s  cartoon  which  won 
the  Sigma  Delta  Chi  award,  and  Jacob 
Burck’s  offering  which  copped  the  Na¬ 
tional  Headliners  Club  award. 

Then  come  20  chapters  on  topics  of  na¬ 
tional  interest  which  drew  reactions 
from  cartoonists — categories  such  as  1972 
campaign  politics,  Vietnam,  Kissinger’s 
travels,  Watergate-ITT,  crime  and  the 
courts,  the  shooting  of  Gov.  George  Wal¬ 
lace,  the  economy,  women’s  lib,  skyjack¬ 
ings,  pollution,  busing  and  others. 
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Growing  Up  in  New  York  City 


Every  great  city  is  made  up  of  neighborhoods, 
and  New  York  is  no  exception.  New  York’s 
neighborhoods  are  places  like  Laurelton, 
Fordham  Heights,  New  Utrecht,  Yorkville, 

New  Brighton.  Some  of  the  city’s  neighbor¬ 
hoods  are  great.  Some  not  so.  But  when  you 
grow  up  in  New  York,  you  have  one  thing  in 
common  with  other  New  Yorkers:  You  learn 
fast.  And  there’s  plenty  to  see  and  do. 

The  Bronx  Zoo  is  the  world’s  largest, 
and  world  famous.  Non-New  Yorkers  might 
not  know  it,  but  the  other  boroughs  also  have 
their  own  zoos.  Like  the  one  in  Queens  with 
its  children’s  farm.  The  city’s  great  airports 
are  also  in  Queens.  Kennedy  International, 
employing  over  43,000  people,  is  the  world’s 
largest  air  cargo  center  and  handles  75  per 
cent  of  U.  S.  passenger  traffic  with  Europe. 

The  massive  airport,  the  skyscrapers 


of  Manhattan,  the  traffic’s  roar,  the  fierce 
competition,  the  fast  pace  and  the  little  zoo  in 
Flushing  are  part  of  the  life  of  the  city.  All 
are  part  of  a  complex  of  things  that  help  make 
New  York  a  national  center,  the  capital  of  the 
nation’s  finance,  communications,  advertising, 
publishing,  music  and  art... and  so  much  more. 

It’s  a  great  city  in  which  to  grow  up. 
For  well  over  a  century.  The  New  York  Times 
has  been  watching  the  city  grow.  If  there’s  one 
thing  we’ve  learned  in  those  years,  it’s  not  to 
sell  New  York  short.We  know  New  York  as  well 
as  anybody. We  think  we  sell  it  better  than 
anybody.  New  York  is  our  great,  big  backyard. 


jSork 
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Court  exempts  editorial 
writers  as  Guild  members 


The  10th  Circuit  Court  of  Appeals  in 
Denver,  Colorado  has  ruled  that  editorial 
writers  should  not  be  members  of  the 
Newspaper  Guild. 

The  July  2  decision  of  the  three-judge 
panel  came  on  an  appeal  of  a  National 
Labor  Relations  Board  ruling  in  the  case 
of  Dorothy  Wood,  an  editorial  writer  for 
the  Wichita  (Kan.)  Eagle  and  Beacon. 

Wood  had  been  active  in  Guild  activities 
following  its  certification  in  January, 
1971.  The  newspaper  later  transferred 
her  to  the  Sunday  magazine,  contending 
that  she  also  held  a  position  of  leadership 
in  the  Women’s  Political  Caucus,  which 
detracted  from  her  objectivity. 

Case  background 

The  Guild  charged  the  newspaper  with 
transferring  Wood  because  of  her  union 
activities.  The  newspaper  denied  this,  say¬ 
ing  that  her  transfer  was  due  solely  to 
her  political  activities.  A  NLRB  field  ex¬ 
aminer  ruled  against  the  paper,  and  the 
decision  was  upheld  by  the  board  itself. 
The  newspaper  was  ordered  to  reinstate 
Wood  on  the  editorial  page  and  that  she 
be  given  back  pay. 

The  newspaper  appealed  the  decision  to 
the  appeals  court  and  argued  the  case  on 
March  29.  The  paper  argued  that  editori¬ 
al  writers  should  not  be  guild  members, 
because  they  are  too  closely  aligned  with 
management. 

The  court  agreed  saying:  “To  hold  that 
a  person  involved  in  the  formation  of  edi¬ 
torial  content  is  not  aligned  with  manage¬ 
ment  would  come  perilously  close  to  in¬ 
fringing  upon  newspapers’  First  Amend¬ 
ment  guarantees  of  freedom  of  the  press.’’ 

Voice  of  management 

The  court  cited  the  newspaper’s  system 
of  formulating  editorial  policy.  A  daily 
morning  conference  is  held  between  the 
paper’s  two  editorial  writers,  editorial 
page  editor,  and  publisher,  at  which  time 
ideas  are  introduced  and  bandied  about,  by 
all  participants.  Following  the  meeting, 
the  three  ^itorial  page  employes  further 
discuss  ideas  and  assignments  are  given. 
The  editorial  page  editor  must  approve  all 
editorials  before  sending  them  to  the  pub¬ 
lisher,  who  has  final  approval. 

Under  this  system,  said  the  court.  Wood 
was  “an  active  participant  in  formulat¬ 
ing,  determining,  and  effectuating  the 
newspaper’s  journalistic  policy.”  The  dai¬ 
ly  conference,  continued  the  court,  “at¬ 
tests  to  the  relationship  between  the  writ¬ 
er  and  management,”  in  which  the  editori¬ 
al  writer  could  propose  topics  of  editori¬ 
als,  propound  her  own  viewpoint  in  an 
attempt  to  influence  editorial  policy,  and 


be  an  integral  participant  in  proposing 
subjects  for  the  newspapers  voice.” 

The  Guild  had  based  its  case  in  part  on 
the  1937  U.S.  Supreme  Court  decision  of 
Associated  Press  vs.  NLRB  (301  U.S. 
103).  The  appeals  court  said  that  the 
decision,  which  involved  an  AP  news  edi¬ 
tor,  was  not  applicable  to  this  case.  The 
court  contrasted  the  position  of  the  news 
editor,  who  is  responsible  to  a  filing  edi¬ 
tor,  supervisory  news  editor,  and  execu¬ 
tive  news  editor;  with  Wood,  who  is  re¬ 
sponsible  only  to  the  publisher  and  edito¬ 
rial  page  editor.  The  court  said  that  re¬ 
gardless  of  the  appellation,  the  AP  hei- 
rarchy  was  different  from  the  newspa¬ 
per’s. 

Eldon  Case,  personnel  manager  of  the 
Eagle  and  Beacon,  lauded  the  decision  as 
an  “important  step  toward  freedom  of  the 
press.”  He  said  he  expected,  because  of 
the  importance  of  the  decision,  that  the 
Guild  would  file  an  appeal  with  the  Su¬ 
preme  Court. 


The  Newspaper  Guild’s  controversial 
endorsement  of  Senator  George  McGovern 
for  President  w’as  an  issue  at  this  year’s 
convention  in  Vancouver,  British  Colum¬ 
bia. 

An  attack  by  Guild  president  Charles 
Perlik  Jr.  on  President  Richard  Nixon 
and  his  economic  policies  highlighted  the 
start  of  the  convention  July  30  by  leaders 
of  the  32,000-member  group. 

Joining  Perlik  in  his  defense  on  the 
Guild’s  International  Executive  Board  en¬ 
dorsement  action  last  year  was  Interna¬ 
tional  Guild  chairman  James  B.  Woods,  a 
St.  Louis  Post  Dispatch  copy  editor. 

He  said:  “and  what  about  our  own  em¬ 
ployers,  the  publishers?  They  don’t  hesi¬ 
tate  to  endorse  the  candidate  of  their 
choice,  even  if  it  is  usually  the  wrong 
candidate.” 

“Last  year  they  overwhelmingly  en¬ 
dorsed  Nixon.  More  than  that:  lest  we 
forget,  it  was  a  publisher,  Francis  L.  Dale 
publisher  of  the  Cincinnati  Enquirer  who 
was  a  founder  and  chairman  of  CREEP, 
the  Committee  for  the  Re-Eelection  of  the 
President,  about  which  we  have  been 
hearing  so  much  lately.  And,  lest  we  for¬ 
get  again,  when  the  guild  twice  endorsed 
Franklin  Delano  Roosevelt  for  re-election 
for  his  third  and  fourth  terms — the  world 
didn’t  come  to  an  end.  Neither  did  our 
union.” 

Woods  asked  the  convention  delegates: 
“Why  does  a  guild  endorsement  put  a 
shadow  on  a  reporter  even  one  covering 
politics?  Not  in  my  book.  No  reporter 


Every  Saturday  Since  1884 


The  U.S.  Supreme  Court  has  under  re¬ 
view  a  district  court  decision  in  the  case 
of  William  F.  Buckley  Jr.,  editor  and 
owner  of  National  Review  magazine  and 
M.  Stanton  Evans,  editor  of  the  Indi¬ 
anapolis  News,  wo  both  appear  on  pro¬ 
grams  broadcast  by  the  Columbia  Broad¬ 
cast  System.  The  U.S.  District  Court  for 
the  Southern  District  of  New  York  ruled 
that  they  did  not  have  to  become  AFTRA 
members  as  a  condition  of  broadcasting 
and  appearing  on  other  programs  (E&P, 
Feb  10,  1973).  The  court  did  not  rule 
compulsory  union  membership  was  uncon¬ 
stitutional. 

As  an  example  of  what  effect  compul¬ 
sory  membership  may  have  on  commenta¬ 
tors,  the  district  court  cited  the  Newspa¬ 
per  Guild’s  endorsement  of  a  candidate 
for  President  in  the  1972  election.  The 
court  said  a  “political  philosopher  .  .  . 
must  of  necessity  have  the  importance  at¬ 
tached  to  his  views  nullified  if  it  be  known 
that  he  is  a  member  of  an  organization 
which  is  raising  money  for  contrary  posi¬ 
tions,  or  taking  adverse  stands.” 

AFTRA  had  argued  that  commentators 
are  not  entitled  to  exceptional  treatment 
as  regards  First  Amendment  freedoms, 
merely  because  their  profession  happens 
to  be  expressing  opinions. 


worthy  of  the  name  would  distort  or  falsi¬ 
fy  a  story  because  of  action  his  union 
took.  The  Guild  and  its  members  are  not 
political  eunuchs.  There  is  a  duty  to  parti¬ 
cipate  in  public  affairs — and  that  encom¬ 
passes  the  political  scene.” 

Not  all  delegates  at  the  convention 
agree  with  the  McGovern  endorsement  ac¬ 
tion  and  the  dispute  will  be  put  to  a  vote 
at  the  concluding  sessions  August  2  and  3. 

Guild  leaders  unveiled  a  model  pension 
plan  for  future  contract  negotiations  seek¬ 
ing  portability  (allowing  an  employe  to 
take  his  pension  credits  with  him  when  he 
transferred  from  one  guild-covered  job  to 
another)  and  allowing  retirement  after  20 
years  service  at  any  age.  Howard  Young, 
former  senior  actuary  for  the  United  Au¬ 
tomobile  Workers,  has  replaced  Joseph  H. 
Daoust,  the  guild’s  consultant  since  1956, 
as  new  pension  consultant. 

In  a  series  of  meetings  closed  to  the 
press,  collective  bargaining,  finance  or¬ 
ganizing,  equal  rights  in  the  newspaper 
business,  and  constitutional  changes  were 
examined. 

One  delegate  said  the  collective  bargain¬ 
ing  committee  agreed  to  ask  the  conven¬ 
tion  to  approve  establishment  of  a  national 
committ^  on  automation  and  technolog¬ 
ical  change. 

The  committee  would  take  part  in  con¬ 
ferences  and  meetings  with  other  inter¬ 
national  unions  and  keep  the  Guild  up  to 
date  on  technological  changes. 

The  committee  also  discussed  a  pro- 
(Continued  on  page  25) 
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Stricter  controls  are  put 
on  British  press  by  Lords 


By  Edwin  Roth 

Five  Lord  Judges  in  the  House  of 
Lords,  who  together  carried  out  the  House 
of  Lords’  function  as  Britain’s  Supreme 
Court,  have  decided  in  a  final  verdict  that 
publication  by  the  Sunday  Times  of  an 
article  reporting  how  thalidomide  was  ad¬ 
vertised  and  sold  in  Britain  would  be 
“Contempt  of  Court”  until  all  legal  actions 
against  its  British  producers,  the  Dis¬ 
tillers  Company,  are  concluded. 

For  “Contempt  of  Court,”  British  edi¬ 
tors  and  journalists  can  be  jailed  an  in¬ 
definite  time. 

According  to  this  final  House  of  Lords 
verdict,  it  would  be  “Contempt  of  Court” 
if  the  Sunday  Times  or  any  other  British 
news  media  would  report  now  what  was 
said  about  thalidomide  before  German  and 
Swedish  courts.  Until  all  legal  actions 
against  the  Distillers  Company  are  con¬ 
cluded,  no  one  in  Britain  may  report  what 
advertising  was  done  in  Britain  by  the 
Distillers  Company  to  convince  doctors 
and  patients  that  thalidomide,  which  ter¬ 
ribly  crippled  unborn  children  in  the 
womb,  was  “absolutely  safe.” 

The  Sunday  Times  article  contained 
facts  about  evidence  given  before  German 
and  Swedish  courts,  and  facts  about  the 
Distillers  Company’s  British  advertising 
of  this  disastrous  drug. 

Automatically  law 

The  Appeal  Court  had  decided  that  the 
Sunday  Times  should  be  allowed  to  pub¬ 
lish  this  article  immediately.  But  the  At¬ 
torney-General,  Sir  Peter  Rawlinson,  a 
cabinet  minister  of  Prime  Minister  Ed¬ 
ward  Heath’s  Conservative  government, 
appealed  to  the  House  of  Lords,  demand¬ 
ing  that  this  article  should  be  considered 
“Contempt  of  Court.” 

Appeals  to  the  House  of  Lords  are  per¬ 
mitted  only  if  a  principle  of  the  greatest 
legal  importance  is  at  stake.  The  House  of 
Lords  function  as  Supreme  Court  is  al¬ 
ways  carried  out  by  five  judges  who  are 
LoHs,  and  their  decision  automatically 
becomes  law.  (All  other  Lords  can  attend 
the  trials  in  their  own  seats,  but  don’t 
participate.) 

On  September  24  last  year,  the  Sunday 
Times  began  with  a  long  article,  a  cam¬ 
paign  to  force  the  Distillers  Company 
through  public  pressure  to  give  more  than 
400  British  children  terribly  crippled  by 
thalidomide  more  than  its  “definitely  final” 
offer  of  £3  million.  The  Distillers  Compa¬ 
ny,  which  is  the  world’s  biggest  producer 
of  Scotch  whisky  and  gin,  had  in  the 
previous  year  made  a  profit  of  £.  64  mil¬ 
lion — and  in  these  circumstances  offering 
£,  3  million  for  the  crippled  British  thal¬ 
idomide  children  was  ridiculous. 

But  the  parents  of  only  five  children — 
all  of  them  very  prosperous — refused  to 
accept  the  “final”  £3  million  offer.  All  oth¬ 
er  parents  were  prepared  to  accept  the 
£3  million  because  they  desi)erately  needed 
the  money,  and  could  not  afford  endless 
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legal  battles  against  the  enormously 
wealthy  giant  corporation.  When  the  Sun¬ 
day  Times  began  its  campaign,  the  legal 
battle  had  already  lasted  for  more  than 
eleven  years! 

Two  of  the  five  House  of  Lords  judges 
have  now  declared  that  even  the  first  arti¬ 
cle  with  which  the  Sunday  Times  started 
its  campaign  was  “Contempt  of  Court.” 

Press  pressures 

The  Sunday  Times  put  very  great  mor¬ 
al  pressure  on  the  Distillers  Company. 
Other  British  newspapers  also  began  to 
demand  that  the  Distillers  Company 
should  voluntarily  offer  the  children 
more. 

When  a  High  Court  injunction  stopped 
further  Sunday  Times  articles,  several 
House  of  Commons  parliamentarians  re¬ 
fused  to  obey  the  House  of  Commons  rule 
against  mentioning  anything  connected 
with  any  “Sub  Judice”  case.  The  Distillers 
Company  was  fiercely  attacked  in  the 
House  of  Commons  by  Labor  parliamen¬ 
tarians  using  facts  provided  by  the  Sun¬ 
day  Times  research.  Under  parliamentary 
privilege,  these  attacks  in  the  House  of 
Commons  could  be  freely  reported  in  Bri¬ 
tain  and  throughout  the  world. 

A  boycott  of  Distillers  Company  prod¬ 
ucts  b^an.  A  British  poster  printer 
secretly  printed  an  immensely  damaging 
high  quality  poster  showing  the  much- 
advertised  Distillers  Company  bottles  to¬ 
gether  with  the  word  “Thalidomide”  in 
enormous  red  letters.  This  illegal  poster 
was  secretly  posted  by  students — and  was 
a  nightmare  for  the  Distillers  Company. 

Only  as  a  result  of  all  this  pressure, 
which  was  started  by  the  Sunday  Times, 
the  Distillers  Company  then  increased  its 
“definitely  final”  offer  to  the  children  from 
£3  million  to  £26  million. 

Almost  all  parents  have  accepted  this 
offer.  The  few  legal  actions  still  running, 
because  of  which  the  House  of  Lords 
stopped  the  Sunday  Times  article,  concern 
technical  details  of  the  money’s  future 
distribution. 

But  in  fact,  the  Ck)nservative  govern¬ 
ment’s  Attorney-General  was  not  mainly 
concerned  about  whether  the  Sunday 
Times  should  print  its  now  irrelevant  thal¬ 
idomide  article  now  or  later.  The  verdict 
which  the  British  government  demanded 
and  got  from  the  House  of  Lords  is  that 
British  news  media  cannot  report  or  com¬ 
ment  about  “Sub  Judice”  matters. 

Until  now,  the  reason  for  the  uniquely 
strict  British  “Sub  Judice”  law  was  al¬ 
ways  accepted  to  be  that  ordinary  jurors 
should  not  be  influenced  before  or  during 
the  trial.  But  in  this  case,  it  was  certain — 
all  participants  had  agreed — ^that  all  the 
legal  actions  against  the  Distillers  Com¬ 
pany  would  be  heard  only  by  High  Court 
judges  without  juries,  because  the  evi¬ 
dence  was  entirely  technical  and  very 
complicated. 


The  House  of  Lords  verdict  about  the 
Sunday  Times  article  is  gross  contempt  of 
High  Court  judges,  because  the  five  Lort 
Judges  have  officially  expressed  their 
opinion  that  the  decisions  of  High  Court 
judges  can  be  influenced  by  what  the  news 
media  publish  outside  the  trials. 

One  of  the  five  Lord  Judges  who  de¬ 
cided  about  the  Sunday  Times  article. 
Lord  Diplock,  is  the  chairman  of  the  Se¬ 
curity  Commission  which  recently  issued  a 
whitewashing  report  about  the  callgprls 
scandal  involving  ministers  of  Edward 
Heath’s  government.  About  this  callgirls 
scandal,  many  factors  of  which  are  becom¬ 
ing  increasingly  strange,  nothing  can  be 
reported  in  Britain,  and  no  comments 
alwut  it  can  be  published  in  Britain,  until 
all  legal  actions  against  a  prostitute  and 
her  procurer-husband  are  finished.  These 
actions  will  take  many  months. 

Other  scandals 

Also  totally  under  the  “Sub  Judice”  law 
are  now  the  gigantic  national  scandal 
about  corruption  in  British  local  adminis¬ 
trations  and  the  scandal  in  London’s  in¬ 
ternational  telephone  exchange  whereby 
a  criminal  conspiracy  between  many  em¬ 
ployees  in  several  departments  and  hotel 
employees  many  hotel  guests  were  sys¬ 
tematically  robbed  by  being  overcharged 
large  sums.  These  two  scandals,  about 
which  British  news  media  are  now 
gagged,  are  typical  of  today’s  Britain. 

Agreeing  to  their  government’s  wish, 
the  five  Lord  Judges  have  put  Britain’s 
news  media  under  a  very  severe  censor¬ 
ship.  The  Labor  Opposition  Leader  Harold 
Wilson  has  publicly  protested  against 
this,  and  has  demanded  that  the  “Con¬ 
tempt  of  Court”  law  should  be  changed. 
Wilson  said  that  if  the  press  is  gagged 
in  this  manner,  parliamentarians  would 
not  get  material  for  informed  debates — 
such  as  the  Sunday  Times  provided  for 
the  debates  about  thalidomide  and  the 
Distillers  Company. 

Any  crook  who  has  reason  to  think  that 
his  crimes  might  be  exposed  in  British 
news  media  now  needs  only  to  sue  some¬ 
one  for  libel — a  phony  legal  action  against 
an  accomplice  would  be  enough — to  ensure 
that  for  years  nothing  could  be  published 
about  his  crimes.  As  the  London  Times 
pointed  out  in  an  editorial,  under  this 
British  law  as  now  interpreted  by  the 
House  of  Lords,  nothing  could  have  been 
published  in  Britain  about  the  My  Lai 
massacre  if  Lieutenant  William  Calley 
had  thought  of  sueing  anyone  in  Britain 
for  libel. 

In  that  case,  it  also  would  have  been 
illegal  for  British  news  media  to  report 
anything  about  Calley’s  court-martial  in 
the  United  States  until  after  the  end  of 
his  libel  action  in  Britain — ^just  as  the 
Sunday  Times  is  now  prevented  from  pub¬ 
lishing  the  evidence  about  thalidomide 
given  in  German  and  Swedish  courts. 

But  the  same  British  law,  and  Britain’s 
Official  Secrets  Act,  make  it  impossible 
that  any  big  British  scandals  could  cause 
the  British  government  the  sort  of  embar¬ 
rassment  suffered  by  President  Nixon 
through  Watergate.  Any  British  Water¬ 
gate  scandal  could  be  covered  up  by  the 
Official  Secrets  Act,  and  by  “Contempt  of 
Court.” 
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Viet  war  trial 
judge  puts  gag 
on  news  sources 

By  Margaret  Cronin  Fisk 

Judge  Winston  E.  Amow,  presiding 
over  the  Gainesville  Eight  Vietnam  vet¬ 
erans  case,  has  imposed  a  gag  rule  pro¬ 
hibiting  all  persons  involved  with  the  case 
from  discussing  the  case  with  reporters. 

Amow’s  gag  rule  prohibits  the  defend¬ 
ants,  their  attorneys  and  “all  persons  in 
active  concert  or  participation  with  them” 
to  discuss  the  case.  Amow  said  the  rule 
affects  all  potential  witnesses  and  mem¬ 
bers  of  the  Vietnam  Veterans  Against  the 
War  (VVAW)  who  are  not  on  trial. 

The  Gainesville  Eight  are  seven  anti¬ 
war  combat  veterans — members  of  the 
VVAW — and  one  supporter  who  are 
charged  with  conspiring  to  disrupt  the 
Republican  National  Convention  in  Miami 
in  1972. 

Judge  Amow’s  mle  also  limits  the 
number  of  reporters  who  can  cover  the 
trial  and  prohibited  the  sketching  of  trial 
scenes — even  from  memory. 

The  mle  was  handed  down  July  12  with 
an  evidentiary  hearing  held  this  week  at 
the  request  of  the  press.  The  judge  sub¬ 
stantially  upheld  the  mle  with  slight 
modifications. 

Dan  Paul,  lawyer  for  the  Miami  Herald, 
10  New  York  Times  corporation  papers 
in  Florida,  the  Reporters  Committee  for 
Freedom  of  the  Press,  and  other  Florida 
media,  said  Amow,  while  still  limiting 
press  passes  to  the  court  room  agreed  to 
simultaneous  transmission  of  the  case  to 
the  court  press  room. 

Paul  said  Arnow  also  clarified  his  gag 
mle  by  saying  “the  order  did  not  apply 
to  the  press  directly.”  Paul  said  the  gag 
rule  prevents  people  involved  with  the 
case  from  talking  to  the  press,  but  Amow 
said  the  press  could  talk  to  those  involved. 

“It’s  a  distinction  without  a  difference,” 
however,  Paul  said.  “The  press  is  free  if 
people  will  talk  to  them.”  Reporters  will 
not  be  cited  for  violation  of  the  order — 
their  sources  will. 

The  possible  danger  in  that  distinction 
was  evident,  however,  later  in  the  week. 
VVAW  members  held  a  press  conference 
Tuesday  afternoon,  which  they  termed  a 
direct  violation  of  the  gag  mle.  Reporters 
covered  the  press  conference,  identifying 
by  name  VVAW  spokesman  Bart  Savage 
and  published  reports. 

Before  filling  his  story  Miami  Herald 
reporter  Robert  Shaw  asked  Judge  Arnow 
what  he  intended  to  do  about  the  press 
conference.  The  judge  then  requested 
Shaw  to  testify  about  the  conference — 
what  was  said  by  whom.  Shaw  refused  to 
answer  questions  without  a  lawyer  pres¬ 
ent.  The  judge  agreed,  then  ordered  Shaw 
to  appear  in  his  chambers  at  9  a.m. 
Wednesday  to  discuss  the  press  confer¬ 
ence. 

Shaw  appeared  with  Paul  as  his  lawyer. 
Paul  said  “Shaw  declined  to  testify  be¬ 
cause  to  do  so  would  shut  off  his  news 
sources”  and  because  testifying  would  be 
a  “violation  of  his  First  Amendment 


rights.”  Paul  said  Judge  Amow  did  not 
press  the  matter. 

However,  later  in  the  day  two  FBI  men 
“asked  Shaw  to  come  with  them  to  their 
office  for  an  interview”  about  the  press 
conference.  Again  Shaw  refused,  on  ad.- 
vice  of  counsel,  standing  on  First  Amend¬ 
ment  rights  to  protect  his  sources. 

Another  Florida  reporter.  Will  Corbin 
of  the  Gainesville  Sun,  was  also  ap¬ 
proached.  Paul  said  Corbin  “didn’t  have 
attorney’s  advice  and  submitted  to  an  in¬ 
terview  by  the  FBI  about  the  VVAW 
press  conference.” 

Paul  said  the  press  is  in  a  difficult 
position — as  far  as  appealing  the  gag 
mle  is  concerned.  Since  Amow  has  mled 
that  the  provision  does  not  apply  to  the 
press — just  defendants,  attorneys,  wit¬ 
nesses,  prospective  witnesses,  and  sup¬ 
porters — these  others  will  have  to  appeal 
the  mling.  The  press  does  “not  have  a 
direct  appealable  situation,”  Paul  said. 

The  defendants  and  their  supporters 
have  filed  appeal  but  have  been  thus  far 
unsuccessful. 

One  of  the  provisions  of  the  gag  order 
prohibited  sketching.  CBS  News  was  cited 
for  contempt  by  Amow  when  the  net¬ 
work’s  artist,  Aggie  Whelan,  violated  the 
sketch  ban  and  drew  scenes  from  memory 
of  the  pre-trial  hearings.  The  drawings 
were  subsequently  broadcast  on  CBS. 
Amow  said  sketching  trial  scenes — even 
from  memory — was  similar  to  someone 
using  a  telephoto  lens  to  take  photographs 
of  courtroom  scenes  from  outside  the 
court. 

CBS  has  appealed  the  contempt  citation 
to  the  Fifth  U.S.  Court  of  Appeals.  The 
appeals  Court  has  set  aside  the  sketch 
ban  pending  decision  on  the  contempt 
citation.  NBC  has  also  appealed  the 
sketching  ban. 

However,  Paul  said  “I  don’t  know  why 
CBS  took  such  a  limited  appeal”  by  seek¬ 
ing  to  strike  down  only  the  sketching  ban 
and  not  the  limit  on  reporters  or  the  gag 
on  persons  involved  with  the  case. 

Phil  Lehman  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press  said  the 
judge’s  limit  to  5  reporters  will  be  en¬ 
forced  by  the  U.S.  marshal  for  that  court. 
He  said  that  the  North  Florida  chapter 
of  Sigma  Delta  Chi  had  been  asked  b^ 
the  marshal  to  select  which  reporters 
would  be  admitted  to  the  trial.  “We  pro¬ 
tested  their  (SDX)  participation  but  the 
last  I  heard  they  were  still  going  to  select 
who  could  cover  the  trial.” 

• 

Virginia  Press  Women 
admit  5  male  members 

Five  males  were  accepted  by  the  Vir¬ 
ginia  Press  Women  as  members  on  July 
29.  The  first  male  members  of  the  organi¬ 
zation  are:  Norman  K.  Coder,  copydesk 
chief,  Richmond  News  Leader;  George  T. 
Crutchfield,  chairman,  department  of 
mass  communications,  Virginia  Common¬ 
wealth  University;  Joseph  W.  Dunn,  man¬ 
aging  editor,  Norfolk  Virginian-Pilot; 
Robert  Gallimore,  bureau  chief.  Associ¬ 
ated  Press;  and  Ed  O.  Meyer,  executive 
manager,  Virginia  Press  Association. 


Blacks  ransack 
paper;  charge 
murder  coverup 

The  Middletown  (N.Y.)  Times-Herald- 
Record’s  Monticello  bureau  was  ransacked 
by  a  group  of  30  blacks  who  charged  the 
paper  with  trying  to  whitewash  an  inci¬ 
dent  in  which  a  local  patrolman  allegedly 
killed  a  Puerto  Rican  poultry  worker. 

Bureau  Chief  William  Lowry  was 
struck,  knocking  his  eyeglasses  off,  papers 
were  strewn  around  and  staff  members 
were  not  permitted  to  use  the  telephone  to 
call  the  police  during  the  early  minutes  of 
the  occupation. 

Reporter  Peter  Kutschera  leaped  out  a 
back  window  to  summon  police.  By  the 
time  the  police  arrived,  however,  Lowry 
had  calmed  down  the  crowd  and  he  asked 
the  police  to  leave. 

Lowry  told  the  gathering  that  the  paper 
was  not  intending  to  whitewash  the  inci¬ 
dent.  Lowry  noted  that  while  the  incident 
happened  on  a  Friday  night,  the  poultry 
worker  did  not  die  until  the  following 
Monday.  The  newspaper  did  not  learn  of 
the  incident  until  after  the  worker  died, 
Lowry  said. 

The  group  stormed  the  newspaper  office 
only  hours  after  the  death;  they  had  ear¬ 
lier  confronted  the  Chief  of  Police  and 
District  Attorney  seeking  action  against 
the  patrolman  in  question.  The  patrolman 
was  suspended  but  no  charges  are  yet 
pending  against  him  in  the  case. 

Glenn  Doty,  Times-Herald-Record  man¬ 
aging  editor,  said  the  ransaking  incident 
“might  have  gotten  nasty”  if  the  bureau 
chief  had  not  done  “a  remarkable  job  of 
convincing  them  that  forcing  themselves 
on  the  paper  was  not  a  proper  route  to 
take.” 

Doty  said  the  paper  has  not  had  previ¬ 
ous  problems  in  relations  with  minority 
citizens.  Doty  said  the  blacks  came  to  the 
newspaper  office  because  “they  felt  we 
could  help  them.” 

The  situation  calmed  down,  he  noted,  as 
soon  as  the  crowd  was  assured  that  the 
paper  had  no  intention  of  “covering  up” 
the  incident.  The  paper  is  not  pressing 
charges  against  the  people  involved. 

During  the  occupation  a  tape  recorder 
and  portable  radio  belonging  to  one  re¬ 
porter  was  discovered  missing.  A  camera 
was  taken,  but  Doty  said  he  believes  this 
was  returned.  The  losses  were  reported  to 
police. 

• 

Postal  relief  bill  is 
rejected  by  the  House 

The  U.S.  House  of  Representatives  re¬ 
jected  by  the  vote  of  202-180  a  Rules 
Committee  resolution  to  consider  H.R. 
8929,  the  bill  which  would  have  granted 
some  postal  rate  increase  relief  to  second 
class  mail  users  by  modifying  the  required 
rate-making  formulas  and  policy.  The 
proposed  bill  was  supported  by  the  Ameri¬ 
can  Newspaper  Publishers  Association 
and  opposed  by  the  National  Newspaper 
Association. 
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Photographers  score  with  sports  pages 


Some  sparkling  approaches  to  sports  picture  pages  are  evidenced  in  the  new 
category  just  added  in  the  National  Press  Photographers  Association  regional 
monthly  "clip  contests."  Excerpts  from  picture  pages  in  western  region  papers 
are  shown  here. 


Top  photos — 

Robert  W.  Ginn  of  the  Ridgecrest 
(Calif.)  Daily  Independent  won  region 
lO's  top  sports  photo  honors  with  three 
action  shots  of  track  stars. 


A  Softball  Ballet 


Pictures  at  used  in  center  spread,  Waterloo  Courier 


Produced  by 
Lenora  Williamson 


A  bore — 

The  body  copy  notes:  "Thousands  of  people  have 
glanced  at  the  softballers  and  patted  on  to  other 
things.  Courier  Photographer  Jerry  Dahl  taw  a  ballet 
of  silhouetted  athletes."  And  Dahl  was  rewarded  with 
four  pages  in  the  Pop— Pictures  of  People  section  of 
the  Waterloo  Courier  and  first  place  in  region  5  for  his 
poetic  treatment  of  the  University  of  Northern  Iowa's 
softball  diamonds. 


Below,  and  opposite  page— 

A  professional  wrestling  program  marking  return  of  the 
sport  to  town  provided  David  Williams  of  the  Garden 
City  (Kans.)  Telegram  with  strong  photos  for  a  full 
page  picture  story  and  also  top  honors  among  region 
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Minorities  reporters  call 
attention  to  social  ills 

By  K.  W.  Lee 


One  morning  word  came  down  from  the 
Fourth  Floor  that  knocked  the  breath  out 
of  us  “Three  Tokens”  on  the  Sacramento 
Union  staff:  go  all-out  to  help  out  Del 
Paso  Heights. 

The  desperate  plight  of  the  state  capi¬ 
tal’s  backstreet  black  neighborhood  had 
eluded  the  attention  of  the  local  media  for 
ages  except,  of  course,  when  somebody  got 
shot  or  robbed  or  firebombs  were  thrown. 

“Wow,  outa  sight,”  Larry  Irby,  our 
black  token  and  a  Copley  trainee,  blurted 
out  when  told  he  had  been  mobilized  to 
work  with  me  on  the  Del  Paso  series. 

Our  Chicane  colleague,  Manuel  Valen¬ 
cia,  a  graduate  of  the  Copley  training 
program,  whose  weekly  column  has  become 
a  hot  reading  item  among  the  Mexican 
community,  couldn’t  believe  his  ears.  (He 
and  I  are  currently  working  on  a  Chicane 
series.) 

This  ethnic  shock  felt  by  the  three  mi¬ 
norities  reporters  working  for  the 
confirmed  “conservative”  paper  (editorial¬ 
ly,  that  is)  is  predictable.  We  hadn’t  ex¬ 
pected  a  “conservative”  paper  would  go 
all-out  on  a  social  issue,  a  subject 
supposedly  more  close  to  a  “liberal”  paper. 

The  nature  of  the  assignment  was  that 
it  had  come  from  the  top,  the  publisher, 
Carlyle  Reed.  Tell  the  story  of  Heights’ 
problems,  troubles  and  dreams  like  it  is, 
we  were  told  through  our  editors. 

Larry  and  I  were  too  happy  to  oblige. 
Needless  to  say,  we  followed  the  instruc¬ 
tion  to  the  letter. 

The  result  was  the  25-part  “Mud  and 
Pride”  series  which  inevitably  caused 
shock  waves  among  the  confounded  liber¬ 
als  and  the  black  neighborhood. 

“What  are  you  up  to?”  a  black  mother 
wanted  to  know — a  typical  reaction  from 
many  blacks  who  see  a  racist  under  every 
“conservative”  newspaper. 

But  the  message  that  the  Union  meant 
it,  not  just  a  one-time  fling,  slowly  got  to 
the  grass  roots  as  the  Union  followed  up 
the  publisher’s  instruction  with  almost 
daily  post-series  articles  about  continuing 
community  self-help  efforts. 

An  avalanche  of  goodwill  and  support 
poured  out  from  readers  of  the  Union. 
And  things  began  to  happen.  City  Council 
without  a  whisper  of  dissent  approved  a 
$100,000  allocation  for  a  proposed  multi¬ 
purpose  youth  activities  center,  a  dream 
that  eluded  years  of  neighborhood  efforts. 
Politicians  and  government  officials  toured 
the  Heights  in  buses.  Club  after  club 
joined  the  bandwagon.  Troops  of  volun¬ 
teers  went  to  work  for  various  community 
projects  in  the  hard-core  areas.  Boy 
Scouts — little  known  in  the  black  areas — 
suddenly  mushroomed.  Even  National 
Guard  units  showed  up  for  weekend  sol- 

I.ee,  who  wrote  this  report  for  Editor  & 
Publisher,  teaches  ethnic  reporting  at  Cali¬ 
fornia  State  University  in  addition  to  his 
job  as  a  staff  writer  for  the  Sacramento 
Union. 


diering,  doing  cleanup  with  trucks  and 
shovels. 

The  Del  Paso  saga,  has  by  no  means, 
ended.  It’s  growing  and  growing  with 
more  groups  joining  in  the  cooperative 
effort.  A  genuine  love  affair  between  Del 
Paso  and  the  morning  paper  goes  on. 

The  moral  of  the  Del  Paso  experience 
seems  to  me  to  be  that  stereotyping  is 
self-defeating.  A  “conservative”  newspa¬ 
per  can  create  greater  impact  for  the 
needed  changes  in  a  minority  community, 
if  that  newspaper  is  committed  to  do 
something  about  it. 

Other  lessons: 

*  So-called  “token”  reporters  in  the  es¬ 
tablishment  press  can  produce  greater  in- 
ffuence  for  the  good  of  not  only  the  mi¬ 
nority  community  but  the  larger  com¬ 
munity  as  well. 

*  So-called  “tokens”  on  the  news  staff 
can  be  more  than  that  if  and  when  these 
minority  reporters  are  assigned  to  the 
meaningful  task  of  airing  the  unique  and 
pressing  problems  in  the  minority  commu¬ 
nities. 

*  Ethnic  coverage  can  go  beyond  the 
ideological  colors  of  particular  newspa¬ 
pers,  be  they  liberal,  moderate  or  conser¬ 
vative  in  editorial  policies. 

Sacramento — a  multi-racial  city  with 
goodly  numbers  of  Chicanos,  blacks  and 
Asians — presents  a  very  healthy  setting  in 
multi-racial  living.  And  the  role  of  minor¬ 
ity  reporters  in  the  establishment  media 
is  very  important  in  forging  the  healthy 
atmosphere  for  inter-racial  understanding 
and  cooperation. 

Speaking  as  an  Asian,  I  must  note  with 
irony  that  most  of  my  newspaper  career  I 
had  been  involved  in  the  coverage  of  black 
communities  prior  to  joining  The  Union. 

(I  was  exclusively  assigpied  by  my  former 
newspaper  in  the  South  to  write  about 
racial  and  social  problems.) 

Here  on  the  Union,  most  of  my  assign¬ 
ments  have  been  investigative,  but  I  have 
attempted  to  cover  minorities  affairs  as 
much  as  I  can.  I  see  genuine  efforts  on  the 
part  of  the  management  to  open  up  the 
avenues  of  communication  with  all  the  mi¬ 
norities  in  the  area.  I  believe  the  minori¬ 
ties  begpn  to  feel  it. 

And  I  applauded  Larry  and  Manuel  for 
their  courage  to  speak  up,  even  to  forth¬ 
rightly  air  problems  which  may  be  embar¬ 
rassing  to  their  respective  community. 
Larry’s  and  Manuel’s  columns  have  been 
condemned,  commended  and  commented  on 
by  numerous  minority  readers.  This  is  as 
it  should  be. 

Here  is  what  they  have  to  say : 

Manuel  Valencia: 

“The  media,  either  through  omission  or 
commission,  has  effectively  created  a  news 
blackout  of  minority  affairs  and  minority 
opinion  on  community  issues.  As  a  weekly 
columnist,  it  is  my  responsibility  to 
present  a  Chicane’s  viewpoint,  no  matter 
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how  outrageous  that  viewpoint  may  seem 
to  the  Anglo  community.  I  am  not  a  “typi¬ 
cal”  Mexican,  nor  am  I  a  spokesman  for 
the  Chicane  community.  However,  I  don’t 
believe  my  opinions  or  values  are  far  re¬ 
moved  from  those  of  the  Mexican- 
American  community. 

“In  a  column  a  few  weeks  ago,  I  chided 
the  Chicane  community  for  not  having 
commemorated  June  3  as  the  30th  anniver¬ 
sary  of  the  Zoot-suit  riots  in  east  Los 
Angeles.  The  reaction  was  overwhelming. 
The  Anglo  community,  in  letters  to  the 
editor  and  telephone  calls,  condemned  me 
as  an  ignoramus,  while  the  Chicane  com¬ 
munity  commended  me  for  it.  Even  my 
managing  editor  strongly  disagreed  with 
the  column.  But  more  important,  the  edi¬ 
tors  let  it  run  on  the  editorial  page,  un¬ 
touched,  as  a  Chicane  viewpoint. 

“This  clearly  demonstrated  to  suspicious 
and  disbelieving  people  that  the  Sacra¬ 
mento  Union  has  given  me  as  much  lati¬ 
tude  as  possible,  short  of  libel,  to  express 
my  opinions.  A  weekly  column  is  a  small 
step,  but  it  signals  hope  to  minority  people 
that  the  news  blackout  will  finally  be 
lifted.” 

Larry  Irby: 

“The  black  community’s  reaction  to  my 
introduction  into  the  Sacramento  Union 
newsroom  has  been  bland  when  not  blase 
or  disbelieving. 

“When  the  Union  undertook  the  in- 
depth  look  at  the  Del  Paso  Heights  com¬ 
munity,  residents  refused  to  believe  the 
Union  had  a  house  black  .  .  .  especially  an 
uppity  black! 

“But  people  are  calling  even  now  to  say 
they  enjoyed  the  article  on  the  Heights. 
They  are  looking  forward  to  the  series  on 
the  Sacramento  Chicano.  Of  course,  we 
received  letters  from  super-bigots,  which 
we  destroyed. 

“Some  blacks  confuse  me  with  Vernon 
E.  Brown,  the  Copley  columnist.  They  tell 
me  I  look  nothing  like  my  picture  when 
they  are  talking  about  Brown,  whose  views 
are  as  different  from  mine  as  night  is 
from  day. 

“As  the  token  Union  black  reporter,  and 
as  a  man,  I  have  nothing  but  the  utmost 
respect  for  newsroom  colleagues. 

“Most  of  the  attacks  on  my  column  have 
come  from  the  black  community.  When  I 
roasted  the  construction  of  the  Mary 
McLeod  Bethune  Memorial,  blacks  threat¬ 
ened  to  chock  the  Union  full  of  demonstra¬ 
tors,  promising  never  to  let  me  live  the 
attack  down. 

“A  column  on  the  NAACP  was  almost 
entirely  complimentary  but  that  group’s 
legislative  advocate  found  room  to  com¬ 
plain  and  did  so  in  a  letter  to  me  and  the 
publisher.” 


Judge  stops  photos 

Circuit  Court  Judge  Troy  A.  Yawn  has 
ruled  against  the  publication  of  photos  of 
two  brothers  accused  of  murdering  a  Uni¬ 
versity  of  Florida  student  at  Gainesville. 
He  said  publication  of  the  photos  would 
prejudice  the  trial.  He  enjoined  news 
media  from  photographing  and  publishing 
photographs  of  the  two  men  while  they 
were  in  custody  or  being  transported  to 
and  from  the  courthouse. 
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Why  won’t  they  let  her  rest  in  peace? 


Cover  story  by  Lloyd  Shearer 
Ausust  5,1973,  in  ferade. 

On  August  5, 1962,  Marilyn  Monroe  died  of  an  over¬ 
dose  of  sleeping  pills. 

Why  won’t  they  let  her  rest  in  peace? 

In  a  timely,  provocative  article,  PARADE’S  Lloyd 
Shearer  examines  the  bizarre  murder  theory  put  forth 
in  Norman  Mailer’s  new  book,  Marilyn,  The  bwk  could 
turn  out  to  be  one  of  the  biggest  sellers  of  all  time. 
Also  one  of  the  biggest  ripoffs,  writes  Shearer.  Because 
there  is  practically  nothing  new  in  the  Mailer  book, 
except  for  his  sensational  murder  theory  involving  a 
reputed  affair  with  the  late  Robert  Kennedy.  And  no 
evidence  of  murder  exists. 


Shearer  knew  Marilyn  Monroe  personally— unlike 
Mailer.  Carefully,  from  his  personal  knowledge 
of  Marilyn,  Shearer  traces  the  events  leading  to  her 
tragic  death.  He  sets  the  facts  straight,  and  refutes 
the  hokum. 

This  kind  of  factual,  topical,  hard-hitting  journal¬ 
ism  is  what  makes  PARADE  so  closely  read.  You’ll 
find  it  week  after  week... on  a  range  of  subjects  from 
international  politics  to  social  problems  to  personali¬ 
ties  in  the  news... in  America’s  largest  general  interest 
weekly.  Now  in  105  major  newspapers  with  18,500,000 
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Editorial  workshop  Roy  H.  Copperud 


CHERCHEZ  LE  CUCH£ 

Newspaper  publishers  and  editors  often 
seem  aghast  at  any  suggestion  that  con¬ 
structive  criticism  of  their  product  could 
emanate  from  the  consumer,  but  now  and 
then  some  does.  An  excellent  example  ap¬ 
peared  as  a  letter  to  the  editor  of  the 
Long  Beach  Press-Telegraph  over  the  sig¬ 
nature  of  John  P.  Odell.  It  follows: 

“I  welcomed  retirement  because  it  gave 
me  leisure  to  read  everything  in  the  news¬ 
papers.  As  a  result  I  am  now  suffering 
from  a  severe  case  of  clichditis. 

“The  victim  becomes  increasingly  irri¬ 
tated  by  the  tedious  repetition  of  such 
words  and  phrases  as  in  the  final  analy¬ 
sis,  in-depth  report,  well  informed  source. 
How  about  a  semifinal  analysis,  an  in¬ 
shallow  report,  a  poorly  informed  source? 

“A  journalist  discovers  an  unusual 
word,  other  writers  adopt  it  and  it  is 
worked  to  death.  Simplistic  is  currently  in 
vogue.  Loner  has  had  quite  a  workout. 
Finalize,  relevant,  hubris,  and  charisma 
are  still  going  strong.  Cigars  and  pipes 
are  not  merely  smoked;  they  are  chomped 
and  puffed.  And  sandwiches,  don’t  for¬ 
get,  are  always  munched,  never  simply 
eaten.  Beverages,  likewise,  are  not  drunk, 
in  the  press,  but  always  sipped. 

“The  unctuous  at  long  last,  which  origi¬ 
nated  in  King  Edward’s  abdication  speech 
back  in  1936,  has  replaced  at  last,  which 
means  exactly  the  same  thing. 

“In  sports  everything  is  either  tough  or 
beautiful.  A  tough  game,  a  tough  op¬ 
ponent,  a  tough  win,  a  tough  loss,  a  tough 
coach.  To  a  sportscaster  all  plays  are 
beautifuL  And,  of  course,  golfers  must 
always  fire  their  scores.  But  let’s  have 
an  occasional  ugly  forward  pass.  And  give 
us  a  respite  from  clean-cut  athletes.  Sure¬ 
ly  there  must  be  a  few  dirty-cut  athletes 
lurking  somewhere.  Obviously;  those  are 
the  ones  that  are  thrown  in  the  hoosegow 
for  various  infractions  of  the  law,  not  to 
mention  those  who  violate  standards  of 
common  decency.’’ 

I  interrupt  Mr.  Odell’s  letter  to  bring 
you  a  pertinent  quotation  from  Paul  Rob¬ 
erts’  book  Understanding  English:  “In 
fairness  we  should  realize  that  sports 
writers  and  sports  announcers  deserve 
sympathy  as  much  as  criticism.  They  have 
to  report,  day  after  day  and  year  after 
year,  activities  in  which  the  same  features 
are  endlessly  repeated.  Moreover,  they 
must  always  report  these  activities  fever¬ 
ishly.  The  announcer  is  scarcely  at  liber¬ 
ty  to  say  that  today’s  football  game  is  a 
pretty  routine  affair  and  the  performers 
of  no  more  than  average  competence.  He 
must,  every  Saturday,  bubble  about  how 
this  is  the  most  exciting  grid  spectacle 
that  he  and  his  colleagues  have  been  priv¬ 
ileged  to  see  in  a  long  time  and  how  he 
wished  all  us  fans  could  be  out  there  in 
the  stadium  with  him  to  see  these  two 
great  teams  fighting  their  hearts  out.” 
Back  in  1926,  H.  W.  Fowler,  the  doyen  of 
usage,  commented  that  while  athletic 
events  may  be  interesting  to  watch,  they 
are  “dull  to  read  about,  insomuch  that 
most  intelligent  people  abandon  such 
reading.” 
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Well,  back  to  Mr.  Odell’s  conclusion : 

“I  hesitate  to  attend  church  services 
these  days  for  fear  the  minister  might 
have  a  case  of  the  you-knows  and  recite 
the  Lord’s  Prayer  like  this:  ‘Our  you- 
know  Father  who  art  in  you-know  heaven, 
hallowed  by  they  you-know  name.  They 
you-know  kingdom  come,  thy  you-know 
will  be  done  on  you-know  earth  as  it  is  in 
you-know  heaven.” 

A-(you-know)-men,  man. 

Wayward  Words 

More  importantly  is  self-important  and 
pompous  for  more  important:  “More  im¬ 
portantly,  he  said  the  accusation  was  mis¬ 
taken.”  In  the  construction  important  is 
an  adjective,  not  an  adverb;  it  modifies 
the  clause  that  follows.  More  important  is 
a  contraction  of  what  is  more  important; 
would  anyone  say  what  is  more  impor- 
tantlyl 
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Charles  A.  Wahlheim,  who  has  rejoined 
United  Media  Inc.  as  president  and  chief 
executive  officer,  told  Editor  &  Publisher 
this  week  he  hopes  to  make  UM  the  “first 
major  suburban  newspaper  chain  in  the 
country.” 

Wahlheim,  who  resigned  as  executive 
vicepresident  of  operations  with  Harte- 
Hanks  Newspapers  in  April  over  what 
was  reported  to  be  policy  disputes  with 
the  company’s  board  of  directors,  said  he 
has  been  roaming  the  country  the  last 
four  months  looking  at  various  properties 
in  selected  markets. 

At  the  present  time.  United  Media  does 
not  own  any  newspaper  properties.  The 
Lockport  (N.Y.)  Union-Sun  &  Journal,  a 
daily,  which  was  acquired  by  United 
Media  in  1971,  was  sold  in  July  to  RHP 
Newspapers  Inc.,  a  subsidiary  of  Park 
Newspapers  Inc.  (E&P,  July  28). 

With  the  sale  of  its  sole  property, 
Wahlheim  said  the  company  intends  to 
concentrate  only  in  the  weekly  newspaper 
field.  “We  are  taking  a  new  direction,”  he 
said,  “based  on  our  belief  that  the  subur¬ 
ban  weekly  field  is  where  things  are  hap¬ 
pening.”  He  said  he  would  announce  ac¬ 
quisition  of  the  first  suburban  weekly 
group  very  shortly. 

Wahlheim  left  United  Media  in  Febru¬ 
ary,  1971  to  join  Harte-Hanks.  He  and 
Robert  Marbut,  who  is  president  of  Har¬ 
te-Hanks,  were  among  a  group  that  ac¬ 
quired  the  Lockport  Union-Sun  &  Journal 
from  the  Corson  family. 

Wahlheim  succeeds  Robert  D.  Wilkinson 
as  president  and  chief  operating  officer  of 
United  Media.  Wilkinson  is  remaining  as 
publisher  of  the  Union-Sun  &  Journal. 

In  addition,  Thomas  Billings,  also  a 
former  Harte-Hanks  operations  executive, 
has  joined  UM  as  executive  vicepresident. 
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Acquisition  of  weeklies 
is  goal  of  United  Media 


AncwPBX— 

because  communicaHons  are  vital 
|br  meeting  deadlines. 


The  Bell  System’s  new  770A  Pri¬ 
vate  Branch  Exchange  (PBX)  is 
the  basic  building  block  for  a  com¬ 
pletely  mcxlern  communications 
system  that  can  bring  all  your  oper¬ 
ations  increased 
efficiency. 

This  new  PBX 
can  handle  up  to 
400  lines,  in  three 
modular  steps. 
Even  with  400  lines, 


the  equipment  will  take  up  less 
than  40  square  feet. 

Because  the  console  of  the 
770A  is  push-button  operated, 
training  new  operators  is  a  snap. 

You  can  add  such  optional 
services  as  interoffice  conference 
calling  and  one-digit  dialing.  And 
a  feature  called  “attendant  camp¬ 
on”  that  helps  your  operator  hold 
an  incoming  call  until  the  line 
is  free. 

When  you  choose  the 
770A,  you  get  equipment 
built  to  the  highest  stand¬ 
ards  of  reliability,  plus 
dependable  Bell  System 
service  and  maintenance, 
available  locally. 

Your  Bell  System 
Communications  Consul¬ 
tant  knows  you  need  first- 
rate  communications  to 
meet  your  deadlines. 

Call  today. 


We  hear  you. 


Central  print  plant  concept  profitable 


A  printing  corporation  in  which  five 
partners  have  equal  equity  but  a  unique 
profit-sharing  arrangement  has  given  evi¬ 
dence  of  being  a  prosperous  venture. 

The  partners  are  the  publishers  of 
weekly  newspapers  in  the  Jacksonville, 
Florida,  area.  All  of  the  papers  go  to 
press  on  Wednesday  without  any  overlap¬ 
ping  on  the  time  schedule,  and  on  Thurs¬ 
day  and  Friday  the  offset  press  is  kept 
busy  on  commercial  work. 

Grover  Ford,  editor  and  publisher  of 
Jacksonville  Trend  who  is  secretary  of  the 
printing  firm,  explained  that  the  agree¬ 
ment  among  the  five  partners  to  try  the 
central  plant  idea  grew  out  of  conferences 
over  a  period  of  about  five  months.  They 
added  up  their  gross  revenue  from  “cap¬ 
tive  business”  and  it  totalled  $70,000  last 
year. 

To  form  the  corporation,  which  leases  a 
building  and  equipment,  including  a  four- 
unit  Goss  press,  from  the  former  printer, 
each  publisher  invested  $1,000  cash  and 
signed  notes  to  the  new  company  for  $4,- 
000.  This  gave  the  company  an  initial 
capitalization  of  $25,000.  According  to 
Ford,  business  has  been  so  good  in  the 
first  six  months  of  the  arrangement  that 
the  loans  are  being  paid  off  early. 

One  element  in  the  success  story,  he 
believes,  is  the  scarcity  of  offset  printing 
facilities  in  the  area.  Another  important 
factor,  as  he  sees  it  in  reporting  a  net 
profit  of  about  $3,000  in  the  first  three 
months,  is  the  obligation  of  each  partner 
to  pay  his  portion  of  the  bills  every  week. 

Incentive  for  outside  jobs 

The  unusual  part  of  the  deal  is  that 
each  partner  shares  in  the  profits  on  the 
basis  of  his  production  of  the  business 
done  in  the  plant.  It  is  not  a  flat  five-way 
split.  Ford  said,  because  the  arrangement 
takes  into  account  the  fact  that  one  pub¬ 
lisher  might  generate  more  “outside” 
business  than  another.  The  partner  re¬ 
ceives  a  15  percent  discount  off  the  regu¬ 
lar  rate. 

When  it  comes  to  sharing  the  profits. 
Ford  explained,  “it's  a  matter  of  how 
much  printing  you  put  into  the  pot.”  This 
has  served  to  encourage  the  jobber  role 
of  each  publisher  in  developing  business 
other  than  the  printing  of  his  newspaper. 

The  outlook  now  is  for  a  gross  revenue 
in  excess  of  $100,000  this  year.  In  the  first 
three  months  the  gross  was  $26,000;  in 
the  next  three  months  business  was  even 
better.  Ford  said. 

There  was  no  problems  of  scheduling 
press  time  for  each  of  the  partners’  news¬ 
papers.  Ford  said  it  just  worked  out  the 
the  normal  timing  dovetailed  into  a  6  a.m. 
to  6  p.m.  press  run  on  Wednesday.  The 
usual  output  is  36  pages  tabloid  and  40 
pages  broadsheet.  One  publisher  provides 
press  ready  material  and  the  other  four 
send  camera  ready  material  to  the  plant. 
One  camera  handles  the  production  and  a 
woman  operates  the  machine  that  proc¬ 
esses  the  halftones. 

Savings  on  supplies 

By  pooling  all  of  their  requirements. 
Ford  said,  the  partners  have  begun  to 


realize  savings  on  purchases  of  supplies. 
Plans  have  been  made  to  build  a  ware¬ 
house  for  newsprint  that  will  be  bought 
from  two  mills. 

Urging  fellow  members  of  the  Florida 
Press  Association  to  take  a  hard  look  at  a 
central  printing  plant  operation  with 
their  neighbors.  Ford  advised  that  his 
chief  experience  has  shown  that  it’s  going 
to  be  successful  because  each  partner  has 
his  own  special  responsibility. 

A  poll  among  the  FPA  members  at  the 
workshop  (June  23)  at  Port  St.  Lucie 
indicated  that  seven  out  of  25  weekly  pub¬ 
lishers  own  their  printing  plants.  Ford 
observed  that  this  is  close  to  the  national 
average  of  one-third. 

In  other  conversations  during  the  meet¬ 
ing  it  became  clear  that  publishers  of 
weekly  papers  are  concerned  with  prob¬ 
lems  that  also  being  met  by  publishers  of 
dailies.  Keeping  abreast  of  new  equipment 
is  one  of  them  and  one  young  publisher 
who  had  just  spent  several  days  at  the 
ANPA/Research  Institute  conference  in 
New  Orleans  reported  enthusiastically  on 
some  of  the  “fabulous  new  machines”  that 
can  help  a  weekly  become  more  profitable. 

All  in  equipment  fraternity 

On  this  note,  there  was  a  consensus  that 
publishers  recognize  their  membership  in 
a  fraternity  when  it  comes  to  buying  new 
presses  and  allied  machinery.  It’s  always 
wise,  said  one  publisher,  to  consult  with 
your  neighbors  on  equipment  so  that  all  is 
compatible  in  the  event  of  emergency 
needs.  A  round  of  “Amen”  greeted  a  re¬ 
mark  that  “you  should  never  turn  down  a 
fellow  publisher  when  he  needs  help,  be¬ 
cause  it  may  be  your  turn  next.” 

Weekly  publishers  have  their  head¬ 
aches,  too,  with  preprinted  advertis¬ 
ing  inserts.  FPA  president  S.  H.  (Sonny) 
Stalls  of  the  Clewiston  News  elicited  the 
information  from  the  group  that  the  aver¬ 
age  charge  is  5  cents  a  copy  for  either  a 
four-page  or  eight-page  insert.  This  gen¬ 
erally  works  out  to  being  equal  with  the 
paper’s  page  rate  and  insert  advertisers 
don’t  complain,  even  if  they  are  getting 
distribution  in  the  metropolitan  dailies  at 
a  rate  of  one  or  two  cents  a  copy. 

Local  postmasters,  it  was  noted,  usually 
don’t  hold  the  weeklies  to  a  strict  account¬ 
ing  when  it  comes  to  imposing  a  postal 
rate  based  on  the  number  of  pages  in  the 
insert. 

A  complex  pricing  formula  is  nonsense, 
said  one  publisher  who  believes  the  insert 
business  is  a  matter  of  keeping  the  price 
to  the  advertiser  less  than  mailing  costs. 

A  stuffing  machine  now  on  the  market 
for  about  $20,000  will  make  it  possible  for 
one  publisher  to  handle  all  of  the  insert 
business  he  can  get,  he  reported. 

The  subject  of  circulation  prices  also 
came  up.  About  half  of  those  present  said 
they  put  a  15^  cover  charge  for  news 
stand  sales  but  no  one  has  yet  gone  to 
20^.  Some  doubt  was  expressed  on  the 
economics  of  selling  a  weekly  paper  for 
$4  or  $5  a  year. 


Taking  a  leaf  from  the  dailies’  record 
book,  non-dailies  also  are  going  in  for 
regional  selling  for  display  ads  with  spe¬ 
cial  combination  rates.  In  one  case,  a  "Big 
Three”  group  offers  to  carry  preprints  for 
4  cents  a  copy. 

On  advertising  rate  increases — do  you 
give  an  advertiser  notice  and  how  much? 
“If  you’re  smart,”  advised  one  publisher 
who  seemed  to  voice  a  general  opinion, 
“you  will  just  raise  ’em.  If  you  give  notice 
you’ll  get  cancellations.” 

No  feedback  on  increase 

Another  publisher  said  he  had  boosted 
ad  rates  recently  by  10  cents  an  inch 
without  getting  any  feedback.  The  way  to 
do  this,  he  said,  is  to  wait  for  a  five-issue 
month,  then  jack  up  the  rates  on  the  bill 
for  the  four-issue  month  that  follows.  In 
most  cases  the  advertiser  won’t  notice  the 
change. 

When  a  grocery  owner  protested  a  rate 
increase,  a  publisher  remarked,  he  was 
reminded  of  the  rising  prices  of  meat  in 
his  shop. 

Sonny  Stalls  summed  up  this  discussion 
by  saying  he  has  found  it  easier  to  “nego¬ 
tiate”  local  rates  when  the  paper’s  rate 
card  quotes  only  prices  for  general  adver¬ 
tising.  Also,  he  has  no  contracts. 

Television  lab 

Still  bothering  some  weekly  publishers, 
it  appeared  from  a  discussion,  is  the  pos¬ 
sible  loss  of  advertising  to  television  sta¬ 
tions.  This  came  out  in  a  review  of  the 
success  which  the  Clewiston  News  is  hav¬ 
ing  with  an  eight-page  tab  giving  readers 
a  simple  index  to  a  week’s  programs  for 
12  channels,  including  those  on  cable. 

The  key  to  the  section  is  a  custom- 
tailored  tv  program  log  bought  from  Hal 
Butts  Jr.  who  operates  Publishing  Ser¬ 
vices  in  Atlanta.  This  provides  tv  timeta¬ 
bles  on  a  Tuesday  deadline.  Among  the 
subscribers,  incidentally,  are  three  dailies. 

Butts  said  he  hit  on  the  idea  of  a  tv  log 
for  newspaper  use  when  he  was  trying  to 
develop  a  syndicated  Action  Line  feature 
which  would  utilize  the  machinery  he  al¬ 
ready  had  for  a  Dial-a-Letter  service. 

The  5,000-circulation  Clewiston  News 
builds  a  tab  section  with  the  logs  and  tv 
personality  features  in  half  the  space. 
The  other  half  is  sold  for  institutional 
copy  only — no  merchandise  ads, — and  on  a 
minimum  of  three  months  at  the  straight 
rate  of  $1  an  inch.  The  News’  open  rate  is 
$1.10  an  inch.  The  news  pays  $10  for  the 
camera-ready  program  logs. 

According  to  publisher  Stalls,  the  Clew¬ 
iston  paper  moved  into  the  business  of 
preparing  a  television  section  after  one 
had  been  started  as  a  competitive  enter¬ 
prise.  The  rates  were  set  too  high  and  the 
project  soon  collapsed.  The  cable  tv  sys¬ 
tems  are  strong  supporters  of  the  newspa¬ 
per  section.  Stalls  said.  They  have  an 
annual  rate. 

In  one  publisher’s  view,  putting  out  a 
section  designed  to  draw  readers  to 
viewing  tv  is  like  reporting  what  ads  and 
(Continued  on  next  page) 
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stories  are  in  a  rival  newspaper.  Another 
thought  there  is  always  the  danger  of 
draining  ofT  newspaper  ad  revenue  to  tv. 

To  print  the  tab  section  on  his  presses, 
Stalls  said  he  devised  a  slitter  for  one  of 
the  units  at  a  cost  of  $35. 

Many  of  the  weeklies  in  the  FPA  group 
do  a  thriving  business  in  special  sections, 
notably  for  school  graduations  and  build¬ 
ing  developments.  A  Fourth  of  July  patri¬ 
otic  special  proved  to  be  a  real  firecracker 
for  one  paper  last  year,  local  firms  coop¬ 
erating  to  the  extent  it  ran  to  16  pages. 
The  editorial  material  came  from  King 
Features  Syndicate. 

But  this  year,  the  publishers  learned, 
the  syndicate  did  not  provide  material  and 
the  paper’s  editors  scrounged  around  to 
get  enough  for  a  repeat  special  that  sold 
easily.  It  will  be  at  least  24  pages. 

Stalls  suggested  that  papers  compile  a 
card  index  to  advertisers  in  specials.  The 
News,  he  said,  keeps  a  record  on  3x5 
cards  of  all  data — name  and  address  of 
advertiser,  space  used,  rate,  copy,  etc. 
When  time  for  another  special  rolls 
around  the  paper’s  ad  salesmen  use  the 
cards  and  in  most  cases.  Stalls  said,  the 
advertiser  readily  orders  another  ad  and 
“most  of  them  don’t  even  ask  the  price.” 

Winners  of  general  excellence  citations 


in  their  respective  classes  were:  Cape 
Coral  Breeze,  Coral  Gable  Times,  New 
Smyrna  Beach  Neivs  and  Everglades  Ob¬ 
server. 

The  Vero  Beach  Press  Journal — J.  J. 
Schumann,  publisher,  and  J.  J.  Schumann 
Jr.,  editor — was  named  the  best  weekly  in 
Florida  in  competition  judged  by  Georgia 
editors.  The  Press  Journal  circulation  is 
at  the  11,000  mark. 

• 


Manassas  editor  gets 
’73  Love  joy  award 

Bennie  Scarton,  Jr.,  news  editor  of  the 
Manassas  (Va.)  Journal-Messenger,  re¬ 
ceived  the  annual  Elijah  Parish  Love  joy 
award  for  courage  in  journalism  at  the 
19th  annual  meeting  of  the  International 
Conference  of  Weekly  Newspaper  Edi¬ 
tors.  The  conference  was  held  July  15-20 
at  Pere  Marquette  State  Park  near  Graf¬ 
ton,  Ill. 

Keith  A.  Howard,  outgoing  president 
of  the  conference,  said  Scarton  was 
cited  for  courage  in  challenging  the  board 
of  supervisors  of  Prince  William  county, 
Va.  Howard  said  Scarton  advocated  land 


use  zoning  and  campaigned  against  the 
supervisors  refusal  to  release  advance  an¬ 
nouncements  of  matters  before  the  board. 

Howard  said  the  country  board  penal¬ 
ized  Scarton  for  these  campaigns  by  cut¬ 
ting  all  legal  advertising  out  of  the  pa¬ 
per. 

The  Lovejoy  award  is  named  for  a  mur¬ 
dered  abolitionist  journalist.  The  award  is 
sponsored  by  the  Southern  Illinois  Uni¬ 
versity  School  of  Journalism.  The  editors 
conference  is  headquartered  at  SIU. 

In  other  action  at  the  meeting  the 
group  changed  its  name  to  the  Interna¬ 
tional  Society  of  Weekly  Newspaper  Edi¬ 
tors  and  elected  as  president,  William 
Roche,  editor  and  publisher  of  the  Milford 
(Vt.)  Cabinet.  Mary  Jane  Schneider,  edi¬ 
tor  of  the  Boyertown  (Pa.)  Times- 
Dispateh  was  elected  vice-chairman. 

The  organization  awarded  its  Golden 
Quill  prize  for  best  editorial  of  the  year 
to  Robert  Estabrook,  editor  of  the  Lake¬ 
ville  (Conn.)  Journal.  More  than  600  en¬ 
tries  for  the  Golden  Quill  award  had  been 
judged  by  John  Zakarian,  editorial  writer 
for  the  St.  Louis  Post-Dispatch  and  sec¬ 
retary  of  the  National  Conference  of  Edi¬ 
torial  Writers. 


WHO  IS  WHO? 

Some  moths  carry  prominent  eyespots  on  their  wings. 
Scientists  speculate  those  eyespots  are  meant  to  frighten  off 
a  predator.  A  hungry  bird  might  take  this  Caligo  butterfly 
for  an  owl  and  thus  miss  dinner.  There  are  lots  of  look 
alikes  in  life.  People  sometimes  assume  that  if  it's  a  yellow 
tractor,  it  was  made  by  Caterpillar.  Caterpillar  and  Cat  are 
registered  trademarks  of  Caterpillar  Tractor  Co.  Those  trade¬ 


marks  should  only  be  used  to  identify  the  products  we 
make.  The  list  includes  trucks,  engines,  backhoes  and  wheel 
tractors,  and  track-type  machines. 

So,  please,  when  you  use  our  name,  make  sure  you're  talk¬ 
ing  about  our  product.  Thanks. 


fLS  Am 


Catopillw.  Cal  and  Q  are  Tiademaflisol  CalafpiUai  Tikiw  Co 


Wheel  and  Track-Type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highwway  Trucks 


Alfred  F.  DePoto,  assistant  ref^ional 
editor  of  the  Passaic  (N.J.)  Herald-News 
— promoted  to  regional  editor. 

*  *  * 


Nancy  Drosdick,  Sussex  county  court¬ 
house  reporter  for  the  Dover  (N.J.)  Daily 
Advance,  was  named  family  living  editor, 
succeeding  Rose  Alice  Hoerst — resigned. 

*  •  * 


Yet  Lock,  former  executive  assistant 
to  Mayor  Sam  Yorty,  Los  Angeles — 
elected  vicepresident  of  City  News  Serv¬ 
ice  and  Radio  News  West,  Los  Angeles. 

*  *  • 


Jack  Webb,  advertising  manager  of  the 
Torrance  (Calif.)  South  Bay  Daily 
Breeze,  was  appointed  retail  advertising 
director  for  the  Daily  Breeze  and  the  Son 
Pedro  (Calif.)  News-Pilot. 


news-people 

Richard  A.  Twice,  a  member  of  the 
Cumberland  (Md.)  News  sports  staff, 
was  promoted  to  sports  editor,  succeeding 
C.  V.  “JiGGS”  Burns,  who  retired  after  a 
52-year  newspaper  career. 


Rhea  T.  Eskew  Fred  Parker 

NEWS  MANAGERS— Rhea  T.  Eskew,  former  Southern  division  manager  for  United  Press  Inter¬ 
national,  becomes  general  manager  of  the  Greenville  (S.C.)  News-Piedmont  Co.,  a  division  of 
Multimedia  Inc.  on  September  3.  Eskew  succeeds  E.  A.  Ramsaur,  who  will  devote  more  time  to 
coordinating  the  operations  of  Multimedia's  newspaper  division  and  the  possible  acquisition  of 
new  publishing  properties.  Replacing  Eskew  as  UPl's  Southern  dvision  manager  in  Atlanta  is 
Fred  Parker,  who  has  been  manager  of  UPl's  Mid-Atlantic  region  in  Washington  D.C.  for  the 
pest  year.  Prior  to  that  he  was  Southern  division  sales  manager  from  1966  to  June,  1972. 


Fred  Mollenkopf,  city  editor  of  the 
Toledo  (0.)  Blade — named  public  rela¬ 
tions  director  of  the  University  of  Toledo. 

*  *  « 

Wayne  Poston,  managing  editor  of  the 
Bradenton  (Fla.)  Herald,  has  assumed 
the  position  of  assistant  managing  editor 
of  the  Roanoke  (Va.)  Times,  succeeding 
W.  Howard  Eanes,  who  has  joined  the 
journalism  staff  of  Washington  and  Lee 
University,  Lexington,  Va. 

e  e  * 

Ralph  Sewell,  senior  assistant  man¬ 
aging  editor  of  the  Oklahoma  City  Daily 
Oklahoman  and  Oklahoma  City  Times, 
who  retires  in  August,  was  named  visit¬ 
ing  professor  of  journalism  and  editor- 
in-residence  at  the  H.  H.  Herbert  School 
of  Journalism  at  the  University  of  Okla¬ 
homa  at  Norman,  effective  September  1. 
*  *  « 

Job  Jackson,  assistant  managing  edi¬ 
tor  of  the  Reno  (Nev.)  Evening  Gazette 
— retired  after  a  41 -year  newspaper  ca¬ 
reen _ 


How  to  protect  yourself  against 
Publishers  Liability  losses 

Figure  out  what  you  could  afford  to  lose,  and  let  us 
insure  you  against  judgments  over  that  amount. 
We  re  experts  in  the  fields  of  libel,  slander,  piracy, 
invasion  of  privacy  and  copyright.  We  have  5  U.S. 
offices  so  we' re  instantly  available  for  consultation 
in  time  of  trouble  Drop  us  a  line,  and  get  full 
details  from  our  nearest  office.  Employers 
Reinsurance  Corp.,  21  West  10th,  Kansas  City, 
Missouri  64105.  Other  U.S.  offices:  New  York. 

San  Francisco,  Chicago,  Atlanta,  Houston. 


Dale  Nissen,  assistant  to  the  produc¬ 
tion  director  at  the  Houston  (Tex.) 
Chronicle — appointed  assistant  production 
manager. 

*  *  • 

D.  William  Cotter,  assistant  manager 
of  the  general  advertising  department  for 
the  Minneapolis  Star  and  Minneapolis 
Tribune,  was  appointed  to  the  new  posi¬ 
tion  of  advertising  manager  for  special 
projects;  James  J.  Anderson,  assistant 
classified  advertising  manager  for  sales, 
succeeds  Cotter  as  assistant  manager  of 
the  general  advertising  department. 

*  *  « 

Michele  Drake,  journalism  major  at 
University  of  Southern  California — named 
editor-in-chief  of  the  Daily  Trojan.  Be¬ 
fore  departing  for  the  Detroit  Free  Press 
where  she  will  intern  this  summer  on  the 
copy  desk,  Ms.  Drake  laid  off  17  people  in 
the  newsroom  and  announced  intentions  to 
get  more  funds  for  a  large  press  run  and 
larger  Friday  before  football  weekend 
editions. 

*  •  * 

Olympic  press 
director  named 

Michel  Labrosse,  formerly  director  of 
information  services  for  the  Quebec 
Confederation  of  Sports,  was  appointed 
director  of  press  services  for  the  1976 
Olympic  Games. 

Labrosse  will  be  responsible  for  accredi¬ 
tation  of  journalists  and  media  techni¬ 
cians  as  well  as  planning  their  lodging, 
transportation  and  auxiliary  services. 


Vernon  Fuerst,  staff  member  of  the 
circulation  department  of  the  Appleton 
(Wis.)  Post-Crescent,  was  appointed  cir¬ 
culation  manager,  succeeding  Erben 
Krueger,  who  retired  after  52  years  of 
service. 


Miller  Mulligan 

Arthur  Miller,  assistant  editor  of  the 
Walnut  Creek  (Calif.)  Contra  Costa 
Times — promoted  to  editor. 

a  a  * 

Dennis  E,  Mulligan,  director  of  op¬ 
erations  for  the  Albany  (N.Y.)  Times- 
Union  and  the  Knickerbocker  News- 
Union-Star,  was  promoted  to  general  man¬ 
ager  of  the  newspapers. 

a  a  a 

AP  names  four  new 
chief  of  bureaus 

The  Associated  Press  announced  new 
chief  of  bureau  assignments  in  South 
America  and  Indochina  this  week. 

Peter  O’Loughlin,  who  headed  the 
Bangkok  bureau,  has  been  named  chief  at 
Singapore,  and  Richard  M.  Blystone  of 
the  Saigon  staff  has  been  appointed  cor¬ 
respondent  for  Thailand. 

William  Heath,  Lima  chief  of  bureau, 
has  been  transferred  to  head  of  the  Ca¬ 
racas  bureau  and  Robert  Ohman,  news 
editor  in  the  Buenos  Aires  bureau,  has 
become  chief  of  bureau  at  Santiago.  Issac 
Levi,  previously  Santiago  bureau  chief, 
succeeds  Heath  at  Lima. 
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in  the  news 


Board  of  directors  of  the  St.  Catharines 
(Ont.)  Standard  Ltd.  has  appointed  the 
following  officers:  Mary  C.  Burgoyne, 
chairman  of  the  board;  J.  Ross  Bates, 
president;  Henry  B.  Burgoyne,  vicepres¬ 
ident;  and  Dorothy  J.  Burgoyne,  secre¬ 
tary-treasurer. 

*  *  « 

Barbara  Udell,  women’s  editor  of  the 
Janesville  (Wis.)  Gazette,  named  wire 
editor,  succeeding  Robert  Witt,  who  was 
named  news  editor  of  the  Ypsilanti 
(Mich.)  Press;  Ruby  Walton,  assistant 
women’s  editor  of  the  Gazette,  succeeds 
Udell  as  women’s  editor;  Jim  Dowd,  for¬ 
merly  with  the  Burlington  bureau  of  the 
Racine  (Wis.)  Journal-Times,  has  joined 
the  Gazette  as  a  reporter. 


George  H.  Van  Wagner,  assistant 
classified  advertising  manager  of  the 
Chicago  Tribune  and  Chicago  Today,  was 
appointed  classified  advertising  manager, 
effective  September  1,  succeeding  J.  G. 
Paddock,  who  retires  August  30. 

*  *  * 

Don  C.  Becker,  UPI  manager  for  Flor¬ 
ida,  was  appointed  to  the  newly  created 
post  of  director  of  corporate  relations  for 
Knight  Newspapers,  Inc.,  and  will  assume 
his  new  duties  September  1  in  Miami. 

«  *  « 

James  W.  Leahy,  was  appointed  pro¬ 
motion  manager  of  the  Woodbridge  (N.J.) 
News  Tribune,  and  returns  to  the  news¬ 
paper  after  a  5-year  absence. 

*  *  * 

Bureau  managers  named 
by  UPI  in  two  cities 

The  following  staff  changes  were  an¬ 
nounced  by  United  Press  International: 

Brenda  W.  Rotzoll,  UPI  reporter  in 
the  Rome  bureau,  was  appointed  Concord, 
N.H.  bureau  manager,  succeeding  John 
Milne,  who  was  transferred  to  the  UPI 
Washington  bureau; 

Steward  Powell,  a  staff  member  of  the 
Boston  bureau,  was  transferred  to  Con¬ 
cord; 

James  Michael  Willard,  staff  member 
of  UPI’s  Nashville,  Tenn.  bureau,  was  ap¬ 
pointed  Kentucky  state  news  manager; 

Rick  Van  Sant,  a  former  member  of 
the  UPI  Columbus,  Ohio  bureau,  named 
manager  of  UPI’s  Cincinnati  bureau,  suc¬ 
ceeding  Terry  Flynn,  resigned. 


Mrs.  Carlisle  Campbell,  a  former 
teacher  of  economics  and  social  studies  at 
The  Education  Center,  Jackson,  Missis¬ 
sippi,  has  joined  the  West  Point  (Miss.) 
Daily  Times  Leader  as  women’s  editor. 

*  «  * 

Dan  Van  Deusen,  staff  member  of  the 
Portland,  Oregon  sales  office  of  Harris  In¬ 
tertype,  Inc.,  has  joined  Milo  Johnson  as 
co-publisher  of  the  Portland  (Ore.)  St. 
Johns  Review. 

*  *  * 

Pete  Loudon,  reporter  for  the  Van¬ 
couver  (B.C.)  Province  has  joined  the 
staff  of  the  auto  insurance  organization 
of  the  British  Columbia  government  and 
will  handle  public  relations. 

*  «  * 

Richard  E.  Winckler,  national  adver¬ 
tising  manager  of  the  Newark  Star- 

Ledger — appointed  general  advertising 
manager  of  the  Passaic  (N.J.)  Herald- 
News. 

*  «  * 

Tom  Walls,  staff  member  of  the  Lanett 
(Ala.)  Times-News — appointed  editor  and 
publisher,  succeeding  Doyle  Shirley,  who 
was  named  editor  and  publisher  of  the 
Morgan  City  (La.)  Daily  Review. 

*  «  * 

Rick  G.  Cross,  labor  columnist  for  the 
Brantford  (Ont.)  Expositor — named  ex¬ 
ecutive  assistant  for  public  relations  of 
the  Vancouver  B.C.  Board  of  Trade. 

*  *  * 

Homalu  Hood,  onetime  government  and 
crime  reporter  for  the  Roswell  (N.M.) 
Daily  Record,  has  joined  the  staff  of  the 
Hobbs  (N.M.)  Neivs-Sun,  where  she  will 
handle  assignments  as  a  reporter  and  will 
write  feature  stories. 

*  «  « 

Jerry  R.  Sanders,  executive  sports  edi¬ 
tor  of  the  Charleston  (S.C.)  News  and 
Courier  and  Evening  Post — named  editor 
and  publisher  of  the  Kingstree  (S.C.) 
News. 

*  *  * 

Robert  C.  Bergenheim,  executive  man¬ 
ager  of  the  Christian  Science  Monitor, 
and  its  former  city  editor,  was  appointed 
director  of  newspaper  business  operations 
for  McClatchy  Newspapers,  Sacramento, 
Calif.,  which  publishes  the  Sacramento 
Bee,  the  Fresno  Bee  and  the  Modesto  Bee. 
♦  *  ♦ 

Max  Pryor,  Detroit  sales  manager  for 
Parade  Publications,  Inc.,  New  York  City, 
promoted  to  vicepresident,  eastern  sales 
manager;  Tom  Hughes,  Chicago  man¬ 
ager,  w'as  appointed  mid-western  man¬ 
ager;  Jack  Reynolds,  succeeds  Hughes  as 

Chicago  manager. 

*  *  * 

Sally  Falk,  who  writes  the  “Hoosier 
Habitat”  Sunday  feature  for  the  Indian¬ 
apolis  (Ind.)  Star,  was  appointed  home 
furnishings  editor,  succeeding  Mary  Wal- 
don,  retired;  Pearl  Brenton,  the  origina¬ 
tor  of  the  “Hoosier  Ancestors”  Sunday 
genealogy  column,  has  retired,  and  is  suc¬ 
ceeded  by  Betty  McCay,  author,  lecturer 
and  teacher  of  genealogy,  who  assumes 
the  column  under  the  new  name  “Indiana 
Ancestors.” 


Van  Wagner 


Becker 
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William  G.  Peeples,  former  associate 
editor  and  editorial  writer  for  the  Louis¬ 
ville  (Ky.)  Courier-Journal,  who  now 
writes  a  weekly  government  and  political 
column  for  the  Lexington  (Ky.)  Herald, 
was  appointed  to  man  the  Lexington  Her¬ 
ald-Leader  Co.’s  new  news  bureau  in 
Frankfort,  Ky. 

Themal 

Harry  F.  Themal,  feature  editor  of  the 
Wilmington  (Del.)  News  and  the  Journal, 
was  appointed  managing  editor  of  the 
News,  succeeding  J.  Donald  Brandt; 
William  G.  Tudor,  an  editorial  writer  for 
the  News-Journal  newspapers,  was  named 
an  assistant  managing  editor  of  the  News, 
succeeding  Joseph  J.  Hanson  ;  Brandt  and 
Hanson  were  appointed  editorial  writers 
for  the  News-Journal  newspapers’  edi¬ 
torial  pages. 

*  *  ♦ 

Jack  Harpster,  classified  advertising 

manager  of  the  Torrance  (Calif.)  South 
Bay  Daily  Breeze,  was  appointed  classi¬ 
fied  advertising  director  of  the  Daily 
Breeze  and  the  San  Pedro  (Calif.)  News- 
Pilot. 

*  *  * 

A  trio  of  New  Hampshire  businessmen, 
including  Robert  Hamblett,  president  of 
the  Nashua  (N.H.)  Telegraph,  is  plan¬ 
ning  a  $212  million  development  in  Mer¬ 
rimack,  N.H.  to  contain  apartments, 

town  houses,  condominiums  and  light  in¬ 
dustry. 

*  «  * 

All  in  the  family 

J.  W.  Forrester,  Jr.,  editor  and  publish¬ 
er  of  the  Pendleton  (Ore.)  East  Oregoni¬ 
an,  succeeds  his  son,  Michael  A.  Forrest¬ 
er,  as  editor  and  publisher  of  the  Astoria 
(Ore.)  Daily  Astorian,  but  will  continue 
as  publisher  of  the  Pendleton  newspaper. 
Michael  Forrester  succeeds  his  father  as 
editor  of  the  East  Oregonian,  effective  in 
.\ugust. 


Tudor 
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HEARING  ON  RACK  BAN  ORDERED 


The  Door  of  El  Cajon,  Calif.,  has  ob¬ 
tained  a  temporary  restraining  order 
against  that  city  preventing  the  enforce¬ 
ment  of  a  ban  on  newspaper  sales  racks 
on  public  property. 

The  Door  is  seeking  a  permanent  in¬ 
junction  and  an  order  declaring  the  El 
Cajon  ban  unconstitutional.  A  hearing 
was  scheduled  for  Aug.  8  by  Superior 
Court  Judge  Roscoe  S.  Wilkey. 

American  Civil  Liberties  Union  lawyer 
Richard  K.  Circuit  filed  suit  against  the 
city  of  El  Cajon  and  its  zoning  enforcer, 
on  behalf  of  Door  business  manager  Larry 
Remer  and  Doug  Porter,  an  editor. 

The  ordinance  in  question  was  passed  in 
May,  1972  restricting  activities  on  public 
sidewalks,  streets  and  alleys  to  “normal 
pedestrian  or  vehicular  traffic.”  However, 
the  original  ordinance  exempted  “sale  or 
offering  for  sale,  or  possession  or  custody 
of  newspapers,  magazines,  periodicals  or 
other  printed  matter  commonly  sold  by 
news  vendors.” 

This  exemption  was  repealed  by  the  El 
Cajon  council  in  Feb.,  1973  and  two 
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months  later  the  Door  vending  machines 
were  confiscated  by  El  Cajon  police. 

Remer  said  the  vending  machines  have 
been  returned  to  the  Door  but  “have  not 
been  placed  back  upon  the  public  side¬ 
walks  of  El  Cajon  because  I  and  other 
representatives  of  the  Door  .  .  .  did  not 
want  to  face  the  possibility  of  $500  fine 
and  imprisonment  of  six  months  in  jail.” 

Remer  said  the  ordinance  was  aimed  at 
the  Door  and  “other  less  w'idely  circulated 
newspapers.”  Other  larger  newspapers 
have  placed  their  racks  on  private  proper¬ 
ty  and  did  not  join  with  the  Door  in  the 
suit.  The  Door  is  a  counterculture  bi¬ 
weekly. 

Door  lawyer  Circuit  said  the  ordinance 
violated  constitutional  guarantees  of  free 
press  and  free  speech,  due  process  and 
equal  protection  under  the  law. 

A  similar  ordinance  in  Rochester,  N.Y. 
requiring  licenses  for  newspaper  vending 
machines,  was  called  unconstitutional  by  a 
New  York  State  Supreme  Court  judge  in 
1972. 

Also  in  1972,  the  Los  Angeles  City 
Council  declined  to  establish  a  permit  sys¬ 
tem  for  newsracks,  following  protests  by 
publishers,  civil  rights  g^roups  and  orga¬ 
nized  labor.  The  city  did  adopt  an  ordi¬ 
nance  regulating  the  appearance,  location 
and  size  of  the  newsracks. 

In  1973  a  Quebec  Superior  Court  Judge 
ruled  invalid  a  Montreal  ordinance  ban¬ 
ning  newspaper  distribution  boxes  every¬ 
where  except  in  non-residential  zones. 
*  *  * 

Executives  of  25  Family  Weekly  sub¬ 
scribing  newspapers  who  won  in  the 
magazine’s  20th  Anniversary  “Circulation 
Bonanza”  contest,  and  their  wives,  will 
leave  August  3  for  a  10-day  Mexican  holi¬ 
day. 

Aw'ards  were  based,  by  circulation  cate¬ 
gories,  on  growth  and  promotional  efforts 
during  the  past  year.  Watches  were 
awarded  to  second-place  winners. 

First  place  winners  for  top  numerical 
gains  in  circulaton  were:  Santa  Ana 
(Cal.)  Orange  County  Register,  Bryan, 
(Tex.)  Eagle,  Anchorage  (Alaska)  News, 
Willoughby  (Ohio)  News-Herald,  Tupelo 
(Miss.)  Journal,  Biloxi-Gulfport  (Miss.) 
Herald,  Middletown  (N.Y.)  Sunday  Rec¬ 
ord,  Colorado  Springs  (CJolo.)  Gazette- 
Telegraph,  Cocoa  (Fla.)  Today,  Austin, 
(Tex.)  American-Statesman  and  the  San 
Antonio  (Tex.)  Express-News. 

Top  winners  for  greatest  percentage 
gains  in  circulation  were:  Fremont- 
Newark  (Cal.)  Argus,  Gallup,  (N.M.)  In¬ 
dependent,  Ocala  (Fla.)  Star-Banner,  Do¬ 
ver  (Del.)  Delaware  State  News,  Lake¬ 
land  (Fla.)  Ledger,  Hayward  (Cal.)  Re¬ 
view,  Mansfield  (Ohio)  News-Journal, 
Fort  Myers  (Fla.)  News-Press,  Sarasota 
(Fla.)  Herald-Tribune,  Lansing  (Mich.) 
State  Journal,  and  Lancaster  (Pa.)  Sun¬ 
day  News. 

Tying  for  first  place  for  best  introduc¬ 
tory  promotion  of  Family  Weekly  were 
the  Hollywood  (Fla.)  Sun-Tattler  and  the 
Benton  Harbor/ St.  Joseph  (Mich.)  News- 


CARRIER  SAVINGS  PLAN  PAYS  OFF— William 
Jardine,  circulation  manager,  the  Minneapolis 
Star  and  Minneapolis  Tribune,  hands  a  $3, 200- 
plus  check  to  his  son,  Jeffrey  Jardine,  who  saved 
his  $20  two-week  route  profits  for  five  years  in 
a  company  bond  account.  Savings  amounted  to 
$2,818.19,  with  $395.89  interest,  for  a  grand  to¬ 
tal  of  $3,214.08.  Jeff  carried  50  Stars  evenings 
and  70  Sunday  Tribunes  for  five  years. 

Palladium/ Herald  Express.  For  best  con¬ 
tinuing  use  of  Family  Weekly  as  a  promo¬ 
tion  theme  or  tool,  first  place  was  awarded 
to  the  Mansfield  (Ohio)  Netvs-Joumal, 
and  best  use  of  Family  Weekly  as  a  pro¬ 
motion  theme  or  tool  in  carrier  promotions 
was  won  by  the  Danbury  (Conn.)  News- 
Times. 


Public  access  to  files 
of  police  is  withheld 

Clarkston,  Wash,  city  officials  are  meet¬ 
ing  opposition  of  news  gatherers  in  two 
states  in  the  wake  of  closing  of  the  police 
blotter  to  both  the  press  and  the  public. 

The  council  received  from  the  city  attor¬ 
ney,  S.  Dean  Arnold,  the  opinion  that  po¬ 
lice  records  “do  not  become  public  until  a 
complaint  is  prepared,  signed  and  filed  in 
a  court  of  competent  jurisdiction.”  This 
was  in  response  to  a  letter  of  protest  to 
the  council  sent  by  the  Lewiston  (Ida.) 
Morning  Tribune.  The  Spokane  (Wash.) 
Daily  Chronicle  reported  the  Clarkston  sit¬ 
uation  July  26.  (Clarkston  itself,  just 
across  the  Snake  River  from  Lewiston,  has 
had  no  operating  newspaper  in  recent 
years.) 

Arnold  advised  the  council  that  release 
of  police  files  is  to  be  left  to  the  discretion 
of  the  police  chief  or  the  mayor. 


Newsprint  consumption 
up  5.3  percent  in  ’73 

For  the  first  six  months  of  1973,  esti¬ 
mated  U.S.  newsprint  consumption  was 
5,280,716  tons,  compared  with  5,015,622 
tons  in  the  first  half  of  1973,  the  Ameri¬ 
can  Newspaper  Publishers  Association  re¬ 
ported  July  26.  This  is  a  5.3  percent  in¬ 
crease. 

Total  estimated  newsprint  consumption 
for  June,  1973  was  870,495  tons,  up  4.6 
percent  from  832,065  in  June,  1972.  There 
were  four  Sundays  in  June,  1973  and 
1972. 
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VAUGHAN-AT  LARGE 

If  all  the  sniiles  Bill  Vaughan 
brings  were  laid  end  to  end 
they’d  stretch  from  Bangor. 
Me  .  to  Tacoma  Wash  (And 
that  s  not  counting  snickers, 
chuck  les  guffaw  s  or 
bellylaughs  ) 


UNITED  EEAiuHL  S’Nl  iC  mIL 


ANAGRAMS 


RULES:  Add  the  letters  in  the  first  col¬ 
umn  to  the  letters  in  the  second  column 
and  rearrange  the  letters  as  to  form  a 
new  word. 


DIVE  plus  LOSS  equals  ?' 
OMEN  plus  SHAD  equals 
LODE  plus  BUNG  equals 
ROMP  plus  FLAT  equals 
RUSE  plus  ITEM  equals  ' 


sn}iJdui3 

lUJOjlBM 

uo^i^pnif] 

<)uiospueH 

dAIOSSlQ 

SHSMSKV 


Fun,  isn't  it?  Millions  of  newspaper  fans 
think  so  too.  A  mini-feature  with  a  maxi¬ 
readership. 

Six  times  a  week 


Prom  kitchon  table  to  syndication:  Elizabeth  Heller,  Betty  Weinberger, 
Carolyn  Haas,  creators  of  "Recipes  for  Fun.” 


Quartet  of  Chicago  mothers 
turn  out  ‘Recipes  for  Fun’ 


UNITED  FEATURE  SYNDICATE 

220  E:a.sl  42nd  Street.  New  York.  N.  Y.  10017 
(2I2>  682-3020 


What  started  as  a  kitchen  table  project 
a  couple  of  summers  ago  for  four  Chi¬ 
cago  area  mothers  has  turned  into  a  part- 
time  business  association  and  just  recently 
into  a  nationally  syndicated  weekly  fea¬ 
ture. 

The  women,  who  have  been  in  teaching 
and  social  work  and  have  a  combined  to¬ 
tal  of  13  children,  put  their  first  “Recipes 
for  Fun”  together  as  a  summer  what-to- 
do-with-the  children  feature  in  the  Chi¬ 
cago  Sun-Times.  The  two-week  special 
stayed  on  with  the  paper,  and  six  months 
later  they  also  sold  the  recipes  to  the 
Minneapolis  Star-Tribune.  This  June,  the 
Register  and  Tribune  Syndicate  launched 
the  feature  nationally. 

“Recipes  for  Fun”  illustrates  the  moth¬ 


ers’  belief  in  home-centered  learning  activ¬ 
ities  for  young  children  during  the  first 
six  years.  The  recipes  stress  the  parent/ 
child  relationship  in  fun  and  creative 
learning,  using  ordinary  materials  readily 
available  around  the  house. 

“Parents  as  Resource”  (PAR)  became 
the  formal  project  name  of  the  parent 
education  group  and  requests  for  them  to 
participate  in  seminars  and  workshops  to 
train  leaders  and  parents  in  such  projects 
as  Headstart,  Homestart,  day  care  and 
other  school  programs,  mushroomed. 

The  parents  include:  Carolyn  Haas, 
whose  husband  Robert  is  in  advertising. 
She  is  a  former  elementary  school  teacher 
and  does  more  traveling  for  PAR  since 
her  five  children  range  from  11  to  21 
years.  Mrs.  Haas  and  Mrs.  John  Heller, 
mother  of  two  youngsters,  do  illustrations 
for  the  feature.  Elizabeth  Heller  has 
taught  classes  for  the  deaf  and  retarded. 
Ann  Cole,  mother  of  four,  is  married  to 
Dr.  Roger  Cole  and  as  a  former  teacher 
has  also  worked  in  pediatric  wards  and 
convalescent  homes.  Betty  Weinberger,  a 
social  worker,  and  her  lawyer  husband 
Stanley  have  two  children. 

PAR  has  published  two  paperback  col¬ 
lections  of  Recipes  (also  Spanish  language 
version)  and  Little,  Brown  published  one 
titled  “I  Saw  a  Purple  Cow”  in  1972.  Suc¬ 
cess  of  their  project,  mail  orders  for  the 
books,  and  requests  for  workshops  neces¬ 
sitated  opening  an  office  in  Northfield,  Illi¬ 
nois  (464  Central  Avenue)  and  the  women 
come  in  on  an  informal  work  schedule  as 
their  home  time  permits.  A  series  of  12 
half-hour  public  television  programs  is 
currently  a  summer  project  as  well  as  the 
new  syndication. 


RECIPES  FUN 


lyOO  N6EDI 

•A  LARGE  TUB  OS  BUCKET  Of  WATER 


HeotMtg  oftd  web 


sue  M  AS  SPOONS.  COPS,  FUNNELS, 
JARLIOS,  CORKS,  BOTTLE  CAPS, 
EMPTY  MILK  CARTONS  "A  LEAF, 
STONE,  TWIG,  ETC.  •  MEASURING 
CUP  OR  PITCHER. 


I  POT  EACH  OBJECT  INTO  THE 
WATER  -owe  AT  A  TIME-  AND 
SEE  WHAT  HAPPENS.  WHICH 
ONES  FLOAT?  WHICH  SINK 
TO  THE  BOTTOM? 

WHAT  HAPPENS  WHEN  YOU 
POT  SANO  OR  STOWES  IN 
THE  CUR  BOTTU-CAP  JR 
MILK  CARTON  ? 


Z  DUMP  YOUR  OBJECTS 
INTO  THE  WATER  AND 
PRACTICE  POURING  AND 


3  make  SOMt  sailboats 


A  DESIGN 
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Mrs.  Graham  says  Kleindienst 
threatened  to  hurt  the  Post 


Katharine  Graham,  publisher  of  the 
Washington  Post,  gave  her  first  television 
interview  on  the  NBC  Today  show  July 
30.  Mrs.  Graham  was  interviewed  by  Bar¬ 
bara  Walters;  excerpts  from  the  inter¬ 
view  are  printed  below. 

WALTERS:  Mrs.  Graham,  there’s  a 
large  body  of  people  who  feel  that  the 
Washington  Post  has  a  personal  bias 
against  Richard  Nixon  and  that  it  was  for 
this  reason  that  the  paper  pursued  the 
Watergate  matter  to  the  degree  that  they 
did  when  no  one  else  was — ^before  the 
election.  They  usually  follow  this  up  by 
saying,  “Would  you  have  done  the  same 
thing  had  it  been  the  administration  of 
John  Kennedy,  who  was  a  friend  of  your 
family?” 

GRAHAM:  Of  course  we  would  have. 
We  have.  We  did.  The  usual  question  is, 
“Why  didn’t  you  report  Chappaquidick?” 
and  the  answer  is,  we  did.  And  I  must  say 
that  the  Kennedys  felt  we  were  picking  on 
them  at  that  time.  They  thought  that  we 
had  a  vendetta.  They  thought  Newsweek, 
in  particular,  had  a  vendetta. 

I  think  that  whenever  you’re  doing  in¬ 
vestigative  reporting  people  think  that 
you  have  something  against  them,  where¬ 
as  not  only  do  we  not,  but  it’s  fairly 
important  not  to  have  because  it  could 
make  the  reporting  biased.  Investigative 
reporting  is  a  very  difficult  process  of 
following  facts  wherever  they  lead,  and 
you  literally  do  it  like  unravelling  a 
string. 

WALTERS:  Ben  Bradlee,  your  execu¬ 
tive  editor,  has  said  that  you  have  the 
“guts  of  a  burglar,”  which  he  meant  as  a 
high  compliment.  But  during  the  Water¬ 
gate  reporting,  before  the  election,  when 
the  White  House  did  describe  your  paper 
as  practicing  lies,  or  “shabby  and  irre¬ 
sponsible  journalism,”  routine  character 
assassination — the  newspaper’s  whole 
credibility  was  threatened.  Weren’t  you 
frightened  ? 

GRAHAM:  I  think  frightened  is  the 
wrong  word,  and  when  Ben  said  “guts  of 
a  burglar”  it’s  a  kind  of  nice  expression 
meaning  that  the  management  of  the  pa¬ 
per  was  going  to  back  the  editorial  people 
up  and,  of  course,  we  were  because  we 
were  absolutely  sure  that  they  were  on 
firm  ground  and  we  were  in  constant  con¬ 
versation  to  reassure  ourselves  of  this, 
and  it  was  very  important  for  them  to 
know  we  were  going  to  back  them  up. 
And  the  answer  to  “were  we  scared”  is 
yes.  We  had  a  great  deal  at  stake  and  if 
we’d  set  our  foot  wrong  it  would  have 
hurt  the  paper  very,  very  badly,  and  its 
reputation  and  its  credibility. 

WALTERS:  Was  there  any  time  during 
the  Watergate  investigation,  particularly 
before  the  election  when  the  administra¬ 
tion,  when  the  White  House,  other  than 
calling  names,  or  perhaps  refusing  in¬ 
formation  to  your  reporters,  took  specific 
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action  against  the  Washington  Post  cor¬ 
poration?  For  example,  your  company 
owns  three  television  stations  and  has  a 
fourth  up  there  in  the  process  of  acquir¬ 
ing.  Now,  licenses — and  two . . . 

GRAHAM:  Two  radio  stations. 

Challenges  to  licenses 

WALTERS:  And  licenses  to  radio  and 
television  stations  are  issued  by  the  gov- 
ernmeftt.  Was  there  any  pressure  in  this 
area?  Was  there  any  pressure  in  any 
area,  direct  pressure  ? 

GRAHAM:  Yes,  of  course.  We  had, 
right  after  the  election  was  over,  two 
stations  with  four  challenges,  which  is 
some  sort  of  first.  One  of  our  stations, 
Jacksonville,  had  three  challenges  and  the 
one  in  Miami  has  one.  No  other  chal¬ 
lenges  were  issued  in  that  area  and  forty- 
eight  were  renewed. 

All  the  people  challenging  our  licenses, 
our  administration,  were  Nixon  adminis¬ 
tration  supporters,  sympathizers — a  man 
who  had  been  counsel  to  the  Committee  to 
Re-Elect  was  involved  in  putting  one  of 
the  challenges  together,  the  chief  fund 
raiser  for  the  President  was  involved  in 
another  one  .  .  . 

WALTERS:  Who  was  that? 

GRAHAM:  George  Champion. 

WALTERS:  Did  you  get  your  licenses? 

GRAHAM:  No,  they  are  still  in  chal¬ 
lenge. 

WALTERS:  Another  extremely  contro¬ 
versial  action  of  the  Washington  Post 
concerned  the  Pentagon  Papers.  The  New 
York  Times  first  published  the  Pentagon 
Papers.  When  there  was  a  court  injunc¬ 
tion  for  them  to  stop,  the  Post  then  made 
the  decision  to  pick  up  immediately  and 
publish  them.  There  are  those  who  say 
that  you  published  stolen  papers,  and  now 
you’re  being  moralistic  about  Watergate 
burglaries.  How  do  you  answer  these  crit¬ 
icisms? 

Individual  right  to  know 

GRAHAM:  Well,  I  don’t  think  the  two 
are  in  any  way  equal.  I  think  that  in  the 
case  of  the  Pentagon  Papers,  what  the 
government  said  was  that  the  people,  es¬ 
sentially,  didn’t  have  the  right  to  know 
what  it,  the  government,  was  doing.  But 
in  all  the  spying  and  snooping  that  went 
on  in  connection  with  some  of  the  recent 
developments,  it  was,  in  effect,  saying  that 
it,  the  government,  had  the  right  to  know 
what  people,  individuals,  were  doing;  and 
I  contend  they’ve  got  it  just  exactly  back¬ 
wards. 

WALTERS:  Was  there  any  pressure  at 
the  time  of  the  publication  of  the  Penta¬ 
gon  papers  from  the  administration,  for 
you  to  not  do  it? 

GRAHAM:  Well,  of  course,  there  was 
the  same  pressure  that  the  Times  got — 
there  were  calls  from  the  Attorney  Gener¬ 
al  not  to  start  publishing  and  then  there 
was  the  whole  court  procedure. 


And  the  sad  part  of  that  is  that  it  was  a 
sort  of  a  Pyrrhic  victory  because,  in  fact, 
the  press  for  the  first  time  in  this  country 
was  prior  restrained  from  publishing.  We 
didn’t  publish  those  papers  for  two  weeks 
while  we  were  going  through  the  courts, 
so  that  was  pressure,  if  you  want. 

We  did  get  a  message  from  Richard 
Kleindienst,  then  Deputy  Attorney  Gener¬ 
al — the  Attorney  General  had  gone 
abroad — saying  that  even  though  we’d 
won  the  court  case  we  should  return  the 
sensitive  areas  that  were  still  in  our  pos¬ 
session — ^we  and  all  the  other  papers 
whom,  as  you  remember,  had  them  at  that 
time.  But  this  message  was  sent  through 
Ken  Clawson,  now  working  for  the  gov¬ 
ernment,  who  was  then  working  in  our 
national  bureau. 

The  message  really  threatened  us  with  a 
campaign  against  the  press,  and  with 
criminal  prosecution  if  we  did  not  return 
the  sensitive  areas,  and  it  went  on  to 
point  out  that  papers  with  criminal  deci¬ 
sions  against  them  obviously  could  not 
own  television  stations. 

WALTERS:  Did  you  ever  reveal,  before 
today,  this  letter  from  Mr.  Kleindienst? 

GRAHAM:  No.  Maybe  we  should  have, 
but  it  came  after  a  social  evening  that  the 
Clawson’s  and  the  Kleindienst’s  had  spent 
with  each  other  and  was  of  an  informal 
nature,  and  we  didn’t  publish  it. 

Fillings  on  impeachment 

WALTERS:  You’ve  probably  read  more 
about  the  Watergate  than  a  great  many 
people  because,  after  all,  it  is  in  your 
newspaper;  do  you  feel  that  President 
Nixon  should  be  impeached  or  should 
resign? 

GRAHAM:  No,  I  don’t,  at  this  point.  I 
think  that  we’re  all  waiting  for  him — for 
his  statement  which  he  said  was  coming, 
and  at  this  point  I  wouldn’t  think  that 
either  one  was  a  very  big  probability  or 
even  possibility.  I  think  that  what  we  all 
hope  will  happen  is  a  clarification  of 
events,  and  I  think  that  hopefully  when 
things  are  clarified  he  will  be  proved  not 
to  have  known  about  the  break-in  or  the 
cover-up.  If,  by  any  chance,  he  were  shown 
to  be  involved  I  guess  that  I  would  hope 
that  this  would  be  unambiguous.  I  think 
that  what  would  be  very  bad  and  very 
difficult  and  very  hard  for  him  as  a  Pres¬ 
ident  would  be  a  sort  of  murky  outcome 
...  as  it  is  now. 

• 

Critics  switch 
papers,  countries 

Carl  Cunningham,  music  critic  for  the 
Houston  Post,  and  William  Littler,  music 
critic  of  the  Toronto  Star,  have  switched 
papers  for  four  weeks. 

Littler  and  Cunningham  are  the  first  to 
participate  in  an  across-the-border  ex¬ 
change  program  organized  by  the  Music 
Critics’  Association.  The  program  is  fi¬ 
nanced  by  equal  grants  from  the  Canadi¬ 
an  Council  and  the  National  Endowment 
for  the  Arts  in  Washington,  D.C. 

While  in  host  cities,  the  critics  will 
continue  to  receive  salaries  from  their 
home  papers.  Travel  and  living  expenses 
are  subsidized  by  the  two  art  councils. 
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Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

Am«rie«n  FinancUl  Corp.  (OTC)  . 

Booth  Nowtpapors  (OTC)  . 


Down*  Comm  (OTC) 

Ginnott  (NYSE)  . 

Hart*  Hanki  (NYSE) 
Jaffarion-Pilot  (NYSE) 


Madia  Ganaral  (AMEX)  .. 

Multimadia  (OTC)  . 

Naw  York  Timat  (AMK)  .. 

Panax  (OTC)  . 

Poit  Corp.  (wise.  (OTC) 
Ouabacor  (AMEX)  . 


Washington  Post  (AMEX) 


SUPPLIERS 


Addrassograph  Mutt!.  (N' 
Aldan  Elactronics  (OTC) 

Altair  (OTC)  . 

Anglo-Canadian  (CE)  .. 

Ball  Corp.  (OTC)  . 

B.C.  Forast  (CE)  . 

Barkay  Photo  (NYSE)  .. 
Boisa  Cascada  (NYSE)  . 
Compugraphic  (AMEX) 


Cutlar-Hammar  (NYSE) 

Dayco  (NYSE)  . 

Digital  Equipmant  (NYI 

Domtar  (AM^)  . . 

Dow  Chamical  (NYSE) 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 


Eltra  (NYSE) 


Grata.  W.  R.  (NYSE)  .. 
Graat  Lakas  Papar  (CE) 
Graat  No.  Nakoosa  (NYS 
Harris  Intar^pa  (NYSE)  , 
Inmont  (NYSE)  . 


LogEtronics  (OTC)  . 

MacMillan,  B^dal  (CE)  . 

Milgo  Elactronics  (AMu)  . 

Millmastar  Onyx  (AMEX)  . 

Minnasota  Min.  t  Mfg.  (NYSE) 

•Photon  (OTC)  . 

Richardson  (NYSE)  . 

Rockwall  Inti.  (NYSE)  . 

Singar  (NYSE)  . 

Southland  Papar  (OTC)  . 


Whaalabrator-Frya  (NYSE) 


ADVERTISING  AGENCIES 

Doramus  (OTC)  . 

Doyla,  Dana,  Barnbach  (OTC)  . 

Foota,  Cona,  Balding  (NYSE)  . 

Frank,  Clinton  E.  (OTC)  . 

Gray  Advartising  (OTC)^  . 

Intarpublic  Group  (NYSE)  . 

Naaclham,  Harpar  •  Staars  (OTC)  .... 

Ogilvy,  Mathar  (OTC)  . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locka  (OTC)  . 

Walls  Rich  Graana  (NYSE)  . 

•Trading  rasumad  on  7/23. 
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Guild  meeting 

(Continued  from  -page  9) 


posed  resolution  that  asked  the  Guild  to 
study  for  radiation  hazards  of  video  dis¬ 
play  terminals.  The  same  committee  ex¬ 
pressed  a  related  concern  about  new  pro¬ 
ficiency  and  speed  standards  some  news¬ 
papers  are  setting  for  reporters  who  use 
the  new  equipment.  It  wanted  a  strong 
Guild  stand  against  such  standards. 

Kenneth  J.  Brown,  president  of  the 
133,000-member  Graphic  Arts  Interna¬ 
tional  Union,  addressed  the  general  ses¬ 
sion  August  1.  The  two  unions  are  moving 
towards  a  merger. 

Charles  A.  Perlik,  Jr.,  president  of  the 
Guild,  has  been  invited  to  attend  the 
annual  convention  of  the  GAIU  in  St. 
Louis  next  month  as  an  official  guest. 

The  GAIU,  Perlik  told  E&P,  has  3,000 
photoengraver  members  at  work  in  news¬ 
papers. 

The  Guild  reported  that  the  new 
Toronto  Star  contract  has  produced  a 
$280  top  minimum  for  reporters  and  will 
bring  almost  400  new  employes  into  the 
Guild.  As  part  of  the  settlement,  the  Star 
agreed  to  contract  coverage  for  part-time 
depot  drivers  who  now  deliver  bundles  to 
carriers  homes.  It  had  claimed  they  were 
independent  contractors. 

Guild  leaders  disclosed  that  in  con¬ 
tracts  bargained  in  1972,  they  reached  an 
average  two  year  wage  and  fringe  benefit 
gain  at  top  minimum  level  of  $56.56 — the 
largest  contract  gain  ever  achieved.  Aver¬ 
age  settlements  last  fiscal  year  for  new 
two-year  contract  periods  came  to  $41.29. 
Of  this,  $38.87  was  direct  money  gains. 
Perlik  said  that  “the  amount  that  could 
be  implemented  because  of  bargaining 
under  wage  controls  was  only  $33.89.” 


Underground  newspaper  publishers  are 
starting  to  act  like  establishment  news¬ 
paper  publishers  according  to  the  Guild. 

Delegates  quickly  and  unanimously 
passed  resolution  criticising  Los  Angeles 
Free  Press  because  of  alleged  contract 
bargaining  delays. 

• 

Bill  would  require  news 
execs  to  reveal  wealth 

Newspapers  editors  and  publishers 
would  be  forced  to  file  personal  financial 
statements  under  an  amendment  to  an  eth¬ 
ics  bill,  now  being  considered  by  the  judici¬ 
ary  committee  of  the  Ohio  Senate. 

Sen.  Donald  E.  Lukens,  a  Republican,  of 
Middletown,  O.,  said  the  bill  would  require 
“high-level  management”  of  Ohio’s  news 
media,  including  broadcasting  executives, 
to  disclose  personal  income  and  assets. 

Public  officials  also  would  be  included  in 
the  bill. 

“When  it  comes  to  molding  public  opin¬ 
ion,  these  media  executives  have  more  sock 
than  I  do  as  a  senator,”  said  Senator 
Lukens.  He  said  the  financial  statements 
requirement  in  the  ethics  bill  is  intended 
to  reveal  potential  conflicts  of  interest. 

The  senator  said  his  amendment  is  di¬ 
rected  at  editors,  publishers  and  “those  top 
executives  who  set  editorial  policy  for  the 
newspaper  or  for  a  broadcasting  station.” 
He  said  he  has  enough  committee  votes  to 
pass  the  amendment. 

Senator  Lukens  said  he  got  the  idea  for 
his  amendment  from  a  dispute  in  the  Ohio 
Legislative  Correspondents  Association,  an 
organization  of  Statehouse  newsmen.  Some 
weeks  ago,  the  members  voted  among 
themselves  on  the  matter  of  personal 
financial  revelations,  among  newsmen  cov¬ 
ering  the  state  government,  but  the  issue 
lost. 
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New  roto  tv  mag 

Publisher  Joseph  B.  Bidder  of  the  San 
Jose  Mercury  News  has  announced  the 
addition  of  a  new  rotogravure  TV  Week 
magazine  to  the  newspaper’s  Sunday 
package. 

According  to  advertising  director  Louis 
Heindel,  advertising  in  the  new  magazine 
is  sold  out  at  48  pages  for  the  first  seven 
weeks.  Cal  Roto  in  North  Hollyw’ood  will 
print  the  supplement. 


Q  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _ Weeks _ TUI  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  editor  &  publisher  •  BSO  Third  Ave.  •  New  York,  N.Y.  10022 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANTIQVES 


Antiques  in  America 

“Antiques  in  America”  is 
written  by  Harry  Baker,  a 
newspaperman  who  grew 
up  in  the  furniture  design 
business,  is  himself  a  collec¬ 
tor  and  antiques  expert.  It 
is  specific,  illustrated,  prac¬ 
tical.  His  column  is  respect¬ 
ed  by  professionals  but 
profitable  to  amateurs  and 
is  written  with  real  Yankee 
humor  and  literary  econ¬ 
omy.  The  Washington  Post 
and  the  Baltimore  Sun  are 
two  of  the  subscribers.  For 
samples  and  prices  write 
The  Providence  Journal, 
Room  416,  Providence,  R.I. 
02902. 


EDUCATION 


NEW,  LIVELT,  anthoritatiye  column 


Itions”  by  nationally  known  education] 
writer-editor.  Send  for  samples.  Dr. 

Max  Rosenterg,  16131  Sutherland,  Oak] 

iPark,  Mich.  48237. 


GENERAL 


FACT  STACK  items  tell  about  ae-| 
complishments  of  minority  Americans 
Sample  free.  Minority  Press  Service 
P.O.  Box  44703,  Indianapolis,  Ind. 

46244. 


MUSIC 


POP  MUSIC:  Nostalgic  rock,  question! 
and  answer  columns,  fillers,  quizzes 
Rates,  samples.  Stoneground  Features 
Box  606,  Council  Bluffs,  Iowa  61501. 


NEWS  FILUIRS 


BEST,  CHEAPEST,  6  columns  a  week. 
You  set  or  repros.  Sample  free.  Snappyj 
Fillers,  610  Wataga.  Louisville,  1^ 
40206. 


PARENT  TIPS 


PAUL'S  PARENT  TIPS— Lively  an¬ 
swers  to  questions  all  kids  (and 
adults)  pose.  20  years  experience. 
Samples.  P.  Bums,  436  Morse,  Day 
ton.  Ohio  46420. 


SPORTS 


SPORTS  EDITORS:  Here  are  five] 
unique  sports  features  available  weekly. 

1.  Sports  Scramble  2.  Sports  Flashbackj 

8.  Sports  Quiz  4.  You  Be  The  Officiall 

6.  'The  Record  Makers.  Two  pro  sport^ 

writers,  pooling  their  years  of  experi. 

ence,  will  send  you  samples  immed' 

ately  of  features  that  will  win  morel 

readers  at  a  price  every  editor  can] 

afford.  Write  P  A  B  Sports  Features 
Box  1146,  Editor  A  Publisher. 


STAMPS  AND  COINS 


WORLDWIDE  stamp  and  coin  eolumnsi 


■Answers  to  Your  Education  Ques-^  that  are  different.  Weiss,  16000  Terrace 


Rd..  #208,  Cleveland.  Ohio  44112. 


MINI-COURSES  I  Open  classroom  I  In4 

dividualized  instruction  I  Keep  readers 

abreast  of  educational  changes  via 
■TEACHER  TALK.”  Weekly  column.] 
Appearing  now  in  regional  newspaper. 
Written  by  teacher/ journalist.  Box] 
1244,  Editor  A  Publisher. 


FOREIGN 


READERS  INTERESTED  IN 
POLAND!  NORWAY? 
Ehcperienced  journalist  plans  series  this! 
fall.  Also  available  for  assignment.' 
Box  1266,  Editor  A  Publisher. 


TRAVEL 


YOUR  WEEKLY  TRA'VEL  and  recreJ 
ation  page  or  supplement.  No  work  for| 
you,  only  profit.  Travel  Rates 
Places.  Box  246,  Woodsidc.  N.Y.  11377 


WEEKLY  FEATURES 


■■INSURANCE  TODAY^’  —  Exclusive 
copyrighted  once-a-week  feature  col-j 
umn.  250  words.  Hard-hitting,  on-tar¬ 
get.  insurance  news.  ■The  only  INSUR. 
ANCE  COLUMN  in  America.  For] 
samples  and  rates,  write  to  Box  1235 
Editor  A  Publisher. 


GENERAL 


GET  SMART:  "Ask  Aunt  Madge,”  6 
]queations  and  answers  column.  Free] 
samples.  Madge.  3767  Macbeth,  San 
Uosa.  Calif.  96127.  1 


EDITORIAL  CARTOONS  and  com 
raent,  church  directory  illustrations 
horoscope,  movie  reviews,  crossword 
puzzle,  humorous  cartoons,  other  qual 
Ity  features  for  the  weekly  editor  (off¬ 
set  only).  Prices  for  all  (11)  features] 
start  at  16.60,  based  upon  circulation 
MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  996,  Newnan,  Ga.  30263. 

Ph.:  (404)  263-6366 


ANNOUNCEMENTS 


BOOKS  AVAILABLE 


"2-Celer  Guide  For 
Hofftose  Printiaq" 

Showi  how  to  add  color  safely,  cre¬ 
atively,  and  attractively  to  books, 
catalogs,  and  promotional  printing. 
Eliminates  guesswork  and  costly  mis¬ 
takes.  Price  $24.60— Available  to  rated 
firms  on  10-day  inspection. 

North  American  Publishing  Co., 
Dept.  I.K.  3, 

134  N.  13th  St.,  Phiiadelphia,  Pa.  Itl07 


ME^)IA  BOOKS:  The  news  pro’s  book¬ 
store.  Books  by  and  for  journalists. 
Write:  Media  Books,  Woodstock, 

Conn.  06281. 


BUSINESS  OPPORTUNITIES 


QUITE  PROFITABLE  newspaper  and 
commercial  printing  business  in  Rome, 
Italy.  (Iross  sales  over  $1.2  million. 
R.  H.  Cunningham,  (803)  646-8586. 


New  Jersey — California — Pennsylvania 
OWN  YOUR  OWN 
WEEKLY  SATURATION 
SHOPPER  TYPE  PUBUCATION 
Are  you  a  person  who  has  an  advertis¬ 
ing  sales  background  and  has  always 
wanted  a  publication  of  your  own?  If 
money  is  your  only  problem,  write: 

Box  690,  Wayne.  N.J.  07470  or 
Box  468,  Westminster,  Calif.  92683 
Opportunities  immediately  available  in: 
NEW  JERSEY— Cherry  Hill,  central 
and  northern  communities ;  PENNSYL- 
'VANIA — Philadelphia,  Reading,  Allen¬ 
town,  Bethlehem;  CALIFORNIA — all  of 
suburban  San  Diego  and  South  Bay 
communities  such  as  Torrance,  Man¬ 
hattan  Beach  and  Culver  City. 


BUSINESS  OPPORTUNITIES 
WANTED 


GENERAL  MANAGER  of  weekly 
group  grossing  over  1  million  seeks  to 
acquire  a  small  to  medium  size  weekly 
or  shopper — would  consider  partnership 
on  same  in  Zone  1,  2,  3  or  4.  Box 
1141,  Editor  A  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE,  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654- 


NEWSPAPER  BROKERS 


I  MEL  HODELL,  Newspaper  Broker 
I  13S8  N.  Euclid.  Upland.  Calif.  !>17«6 
Daily  Sales,  Appraisals:  (714)  982-0424 


SYD  S.  GOULD  ASSOCIATES 
■■the  broker  with  instant  buyers” 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 


The  DIAL  Agency,  1502  Nazareth, 
Kalamazoo,  Mich.  49001,  Ph:  349-7422. 
■■America’s  No.  1  Newspaper  Broker.” 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


Negotiations  for  sales,  purchasing,  ap- 
pra'sing  of  newspapers  our  business. 
CLARENCE  W.  TABB  A  ASSO., 
6614  Rutgers  Street 
Houston,  Texas  77006 
Ph  (713)  664-9414 


JOSEPH  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  A  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 


ROBERT  N.  BOLITHO,  newspai>ers, 
magazines;  appraisals,  consulting. 
Kr^biel-Bolitho  Newspaper  Service, 
Box  133,  Emporia,  Kans.  (316)  342-5280. 


IT’S  NOT  niE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  i)ersonaI  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 


I  BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 

:  you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights:  or  write 
‘  Box  3364  Clearwater  Beach,  Florida 
i  33515.  No  obligation,  of  course. 


I 

ALAN  G.  LEWIS 
Media  Broker 

On  file  —  over  300  active  qualified 
buyers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road.  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 


NEWSPAPERS  FOR  SALE 


NORTHWESTERN  exclusive  weekly, 
grossing  barely  half  indicated  poten¬ 
tial,  should  be  converted  to  offset, 
$7,000  down  for  $26,000  gross.  Jos.  A. 
Snyder,  Broker,  2234  E.  Romneya  Dr., 
Anaheim,  Calif.  92806. 


Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden.  Colo.  80401. 
(303)  279-6345 


WESTERN  NEW  ENGLAND  weekly 
with  complete  equipment  for  offset 
preparation,  grossing  over  $40,000, 
circulation  900,  needs  a  business- 
oriented  publisher.  Owner  carrying 
double  load,  will  negotiate  for  com¬ 
plete  sale  or  sale  of  half  interest. 
Paper  founded  1959  has  increased 
gross  steadily  last  3  years.  Educa¬ 
tional  and  recreational  area  with  good 
growth  potential.  Box  1293,  Editor  A 
Publisher. 


PROFITABLE  NEW  JEHISEY  WEEK¬ 
LY  serving  high  income  area.  $126,000 
annual  volume.  Owns  comi>osition 
equipment,  real  estate.  Terms  avail¬ 
able  to  financially  sound,  highest  cal¬ 
iber  buyer.  W.  B.  Grimes  A  Co., 
National  Press  Building,  Washington, 
D.C.  20004. 
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ANNOUNCEMENTS 

IsewspaperTIfor's^ 


MACHINERY  &  SUPPLIES 
^^^COMPOsim^ROOM^ 


IMPORTANT 

NOTICE 

Effective  August  18,  1973,  Classified 
Advertising  Rates  will  be  as  follows: 

"POSITIONS  WANTED" 
fPoyabl*  with  ordtrl 

d-weehs  —  $1.15  per  line,  per  issue 

3- weelis  —  $1.25  per  line,  per  issue 

2- weeks  —  $1.35  per  line,  per  issue 

1- week  —  $1.45  per  line 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra 

"ALL  OTHER  CLASSIFICATIONS" 

fRomlffonce  ihould  accompany  class¬ 
ified  copy  when  submitted  unless 
credit  has  been  established! . 

4- weeks  —  $1.70  per  line,  per  issue 

3- weeks  —  $1.80  per  line,  per  issue 

2- weeks  —  $1.90  per  line,  per  issue 

1-week  —  $2.00  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or 
other  decorations,  changes  your  classified 
ad  to  display.  The  rate  for  display-classi¬ 
fied  is  $3.60  per  agate  line — $50.40  per 
column  inch  minimum  space. 

Editor  &  Publisher 
850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


CLASSIFIED 

Advertising  Rates 

Effective  through  August  11  issue. 
"POSITIONS  WANTED" 

I  ray  able  with  ardor! 

4- wctlii  . $1.10  per  lint,  per  issue 

5- wHks . $1.20  per  line,  per  issue 

2- wMkt . $1.30  per  lint,  per  issue 

1- wttk  .  $L40  per  lint. 

"ALL  OTHER  CLASSIFICATIONS" 

4-wttkt .  $1.60  per  line,  per  issue 

3- weeki .  $1.70  per  lint,  per  issue 

2- wMki .  $1.80  per  lint,  per  issue 

1-wHk  . $1.90  per  lint. 

Count  5  average  words  per  lint 
or  38  chancters  and/or  spaces 
3  lints  minimum  (No  abbreviations) 
Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  Now  York  Tima 

Editor  &  Publisher 
ISO  Third  Ave..  N.Y.,  N.Y.  10022 
(212)  752-7050 


OZARKS  offset  weekly  In  town  of 
I..t00.  Orossintc  $30,000.  Need  $16,000 
down.  Immeiliate  possession.  Write  Box 
169,  Midway,  Ark.  72631. 


WEEKLY,  SOUTHERN  NEW  ENG-  j 
I  LAND,  profitable,  Uleal  for  couple.  ' 
I  offset  printed,  equipment  for  type- 
:  setting  and  pastc-up.  Box  12H8,  j 
I  Eklitor  &  Publis)ier.  \ 


OFK.SETT  WEEKLY  established  1908  \ 
in  Area  3.  County  seat,  circulation  i 
over  4M.  Ideal  for  husband-wife  a(f-  ! 
Kressive  team.  Goo<l  businessman  could  ! 
double  current  I66M  gross  in  a  year.  ] 
Computer  tyiiesetting,  own  camera  and  ! 
(iress.  Publisher  moving  back  to  metro  j 
area.  Award-winning  paper.  Box  1286.  i 
Editor  &  Publisher.  I 


NEWSPAPERS  WANTED 


COMMUNITY  MINDED  PUBLISHER,  1 
excellent  financial  references,  seeks 
ilaily,  versatile  terms.  Ro.x  1266,  Editor 
&  Publisher. 

EXPERIENCED  NEW.SMAN  seeks  to 
buy  all  or  part  of  community  weekly 
grossing  $90.000-$200.000  in  Zone  7,8  j 
or  9.  Financing  available.  Box  1087,  i 
Eilitor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for  I 
dailies  and  large  weeklies.  Information  j 
strictl.v  confiilential.  ' 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400.  G.'tdsden,  Ala.  35902 
Ph.  (203)  546-3336 

■  I 

LET  US  HELP  YOU  get  top  price  for  ; 
your  newspaper.  Newspaper  Service 
Cio.,  P.O.  Dr.  12428,  Panama  City,  Fla. 

NEWSPAPERMAN,  12  years  experi¬ 
ence,  desires  large  weekly/small  daily. 
Box  1283,  Editor  &  Publisher.  ' 

'  I  WOULD  LIKE  to  see  a  good  quality  ! 
i  weekly  started  in  a  Zone  3  city  (popu-  j 
'  lation  18,000)  which  now  has  a  poor  i 
‘  weekly.  Technical  advice  and  financial  j 
'■  assistance  needed.  Box  1298,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 


MONTHLY  SPORTS  MAGAZINE  — 
33rd  year.  Was  Weekly  over  20  years. 
Carry  16-20M  Accounts  Receivable. 
Will  Sell  or  Lease  with  option  to  buy. 
Can  be  paid  out  of  business.  Located 
in  Iieautiful  Kansas  City — SPORTS 
Capital  of  the  U.S. 

Kehoe  Publications 
617V4  West  33rd  Street 
Kansas  City,  Missouri  64111 


RADIO /TV  STATIONS 
FOR  SALE 


RADIO  STATION 
to  be  offered  for  sale 

The  Board  of  Regents  of  the 
University  System  of  Georgia  will 
solicit  bids  for  the  purchase  of 
the  operating  assets  of  Radio 
Station  WGST,  located  In  Atlanta. 
Georgia.  The  sale  of  the  Station 
will  be  subject  to  FCC  approval. 
The  purchase  price  must  be  paid 
in  cash.  Copies  of  the  bid  docu¬ 
ments  may  be  obtained  after 
i  August  15,  1973,  from  Mr.  Ewell 
j  Barnes,  Vice  President  of  Busi- 
I  ness  and  Finance,  Georgia  Insti- 
I  tute  of  Technology.  225  North 
Avenue.  Atlanta,  Georgia  30332. 
A  fee  of  $50  must  accompany  re¬ 
quests  for  bid  documents.  Con¬ 
tact  Mr.  Jack  Collins,  WGST  Radio 
Station,  168  8th  Avenue,  N.W., 
Atlanta,  Georgia  30332,  for  tours 
of  Station  property  by  appoint¬ 
ment  only. 
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MACHINERY  &  SUPPLIE.S 
COMPOSING^OOM 


Here  s  a  sampling  ot  great  buys  on  pre-owned  ; 
graphic  arts  equipment  traded-in  on  new  Pho-  ‘ 
ton  phototypesetters  Wehavealargeselectionot  i 
hot  metal,  photocomp,  computers  and  strike-on 
equipment  available  at  the  lowest  prices  any-  i 
where  If  you  like  what  you  see.  call  Harvey  | 
Brown  If  you  would  like  something  you  don't  I 
see.  call  Harv  anyway  His  number  in  Wilming¬ 
ton  is  617  933-7(X»  , 


ELEKTRON  Linotype  machine.  Serial  •71558.  i 
complete  with  mags.  TOU-75.  blower,  feeder  I 
and  other.  Elektron  features  This  is  a  steal  at  \ 
32.000.00. 


713-5A  Textmaster  Phototypesetting  machine, 

complete  with  two  lenses  (your  choice),  four 
type  fonts,  unjustified  program,  and  paper  mag¬ 
azine  Lowesf  price  ever  $5,000.00. 

713-100  Textmaster  Phototypesetter.  This  unit 
has  eight  type  faces  and  eight  sizes  up  to  36  pt 
Production  speed  is  100 1  p  m  It  has  been  com-  | 
pletely  rebuilt  at  the  factory  and  is  priced  at  an  , 
unbelievable  $15,000.00.  (New  price  was  | 
$42.50000)  I 


Linofflm,  KE-28  with  Computer  Tape  Reader, 

twenty-eight  grids,  function  analyzer  and  three 
Linotilm  Keyboards,  (one  with  Linomix)  Would 
you  believe  $9,500.00? 

Fairchild  Keyboards,  like  new  Model  430  (Key- 
comp  100)  Electroset.  ideal  for  unjustified  tape 
production  $1,995.00.  (Cost  new  $2,365  00) 
Keycomp  200or  Model  435  Electroset.  complete 
with  keys  tor  32  formats  and  programmable 
memory  These  units  have  never  been  used  in 
production,  $3,995.00.  (Cost  new  $4,950  00) 

All  items  subject 
to  prior  sale. 


f  woim  limit  m  tmurmurrmt 

Special  Products  Division 


355  Middlstax  Avanua .  Wilmington.  Mats  01M7 
Talaphona  (517)  933-7000 


BRUNING  COPIEni,  Model  1400. 
Copies  up  to  standard  page.  Mr.  Maggi. 
10  Tindall  Ave.,  Norwalk,  Conn.  06851. 
(203)  846-9519. 


LINOFILM  SUPER  QUICKS 

Two  Wide-Range  Quicks  with  Option 
Cabinets,  $12,000  each.  One  18  pt. 
Quick  with  Option  Cabinet,  $10,000. 
Over  100  grids.  $50  each.  Contact  J. 
Brooks,  News  Journal  Corp.,  901  Sixth 
St.,  Daytona  Beach,  Fla.  32016. 


PHOTON  810  PACESETTF®.  10 
lenses.  2  discs,  more.  Needs  power 
supply  unit.  1  year  old.  $12,000  as  is. 
Call  Lou  Russ,  (616)  775-3361. 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publica¬ 
tion  in  the  newspaper  field !  Whether 
you  have  machinery,  supplies  or  news¬ 
papers  to  sell  (or  buy) — need  a  top 
qualified  person  to  fill  an  opening — 
or  are  looking  for  just  the  right  spot 
to  advance  your  career — put  an  Editor 
&  Publisher  Classified  to  work  for  you. 


PHOTON  200B  PHOTOTYPESETTER 
with  fonts.  6  to  72  point  range,  many 
styles  available.  Excellent  mixer  for 
ad  guts,  maga/.ine  work,  commercial 
composition.  Original  price  $64,000. 
Available  immediately,  $4,800.  Extra 
fonts  available.  Mr.  Rcmaley,  (312) 
895-3706. 


GOOD  BUYS— olTset  comiiosition  equip¬ 
ment  (trade-ins  for  Compugraphics) 
from  clean  plants  and  proud  owners: 
Justowriters.  use<I  Compugraphics.  Fo- 
totype  Compositors,  Headliners.  Fair- 
child  PTS  2020.  Photon  713-5,  Linofilm 
Quick,  ATF,  Varitypers.  etc.  National 
PubTshers'  Supjily  Corp..  Berlin,  Wis. 
54923  or  IS  W.  22nd.  NYC  10010. 


ALL  MODELS 

Linotypes  Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  St.,  N.Y.C.  (212)  964-1370. 


JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd..  Mt.  Laurel.  N.  J.  08057. 
(609)  23.5-7614. 


COMPUGRAPHIC  4961,  many  font 
strips,  and  spare  parts  kit  and  spare 
reader,  Z'/j  years  old.  $6,750  or  best 
offer.  Singer  F'riden  8202  with  reader, 
1  year  old.  $3,500  or  best  offer.  Call 
Bud  or  Karl,  toll  free,  at  800-621-8208. 


PHOTON  560  with  3  disks  in  excellent 
condition.  Contact  H.  Sterne.  S.  Ros¬ 
enthal  Co.,  Blue  Ash,  Ohio  45242. 
(513)  984-0710. 


ENGRAVING 


1  FOR  SALE:  1  Brown  Stainless  Steel 
I  Sink  Model  WAB  21.  36"x4S"xl0".  1 
,  Master  Stainless  Steel  Sink  48"x38"x- 
10".  1  Ball  Automatic  Pollution  Control 
System  Model  PC^2500.  Going  to  a 
plastic  plate.  All  items  just  one  year 
old  and  in  exceptional  condition.  Call 
Tom  Bogardus,  Business  Manager,  Palo 
Alto  Times,  P.O.  Box  300,  Palo  Alto, 
I  Calif.  94302.  (415)  326-1200. 


MAILROOM 


TRADE-INS  .  .  . 

Used  MUELLER  EM-10  news¬ 
paper  inserting  machine  with 
4  insert  stations. 

2  used  Didde-Glaser  stutters 
with  2  insert  stations  each. 

MUELLER-MARTINI  CORP. 

140  Rabro  Drive  I 

Hauppauge,  N.Y.  11787  I 

(516)  582-4343  I 


M.4TERL4L  FOR  S.4LE 


SAVE  MONE'Y  on  cold  type  pajier  and 
litho  films.  National  Publishers’  Sup¬ 
ply  (NAPSCO),  Berlin,  Wis.  54923, 
phone  (414)  361-0660,  or  18  W.  22nd. 
NYC,  lOOlO,  phone  (212)  691-9S50. 


NEWSPRINT 


ROLLS  ALL  SIZES— BEHRENS  Pulp 
&  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-6523. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  surite: 

PORTAGE  (216)  929-4435 
Box  5500,  Akron,  Ohio  44313 
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MACHINERY  A  SUPPUES 


MISCELLANEOUS 


GOOD  USED  PRINTING 

equipment  for  sale 

AT  VERY  LOW  PRICES 
COMPOSING 

INTERTYPE  MODEL  G-4-4.  Serial 
#33716  —  Intertype  universal  auto¬ 
spacer,  Mohr  saw,  mold  coollni? 

blower,  4  fonts  in  main,  2  in 
auxiliary. 

INTERTYPE  MODEL  G-4-4,  Serial 
4^0099  —  Intertype  universal  auto¬ 
spacer,  Mohr  saw,  mold  cooling 

blower.  4  fonts  in  main,  2  in 
auxiliary. 

INTERTYPE  MODEL  C-4,  Serial 
#33161  —  Intertype  universal  auto¬ 
spacer,  Mohr  saw.  mold  cooling 

blower,  4  fonts  of  mats, 

INTERTYPE  MODEL  C-4.  Serial 
#33156  —  Intertype  universal  auto¬ 
spacer,  Mohr  saw,  mold  cooling 

blower,  4  fonts  of  mats. 

Intertype  Monarch.  Ser.  #5/026200 — 
Machine  #35608. 

Intertype  Monarch,  Ser.  #5/025201 — 
Machine  #35627. 

4  Linotype  Comets,  Ser.  #2368,  3494, 
2207,  1691.  1  Linotype  Model  83.  Ser. 
#58984.  Hammond  Thintype  Glider. 
Model  TG-36.  Ser.  #736.  2  Hammond 
Gliders,  Model  G-140.  Ser.  #12947. 
12948.  2  Rouse  Mitcrers,  Ser.  #1508, 
1563.  Rouse  Miterer  vertical,  Ser. 
#2640.  5  work  banks.  2  Hamilton  page 
storage  cabinets.  Ser.  #1601C02- 
C40637,  16221X-C4529-49.  Wesel  12" 

electric  proof  press,  Ser.  #1275. 
Schaefer  plastic  base  wax  coater,  18", 
Ser.  #TW-746.  2  Elrod  strip  casting 
machines,  Ser.  #F4243E.  F1012G.  2 
Lanston  Monotypes,  Series  M,  Ser. 
#12714  and  14590.  71  single  chases 
and  3  double  chases.  60  steel  trucks. 
Vandercook  proof  press  #325,  Ser. 
#12117.  Vandercook  proof  press 
#219AB,  Ser.  #18557. 

STEREOTYPE 

1  Wood  special  tension  plate  "Pony" 
with  miller,  chip  remover  and  many 
fran  conveyor.  Kemp  7-ton  gas  pot 
with  2  carburetor  blowers.  1  Goss 
molding  machine.  1  Wesel  flat  router. 

1  Wood  (JB)  twin  plate  curve  router 
(W/L  compressor).  1  Hoe  single  plate 
curve  router.  1  Sta-Hi  premier  flat 
shaver.  1  Goss  flat  casting  box.  2  flat 
scorchers.  1  Wesel  flat  saw.  3  Sta-Hi 
Master  Vac-Formers.  1  Goss  metal  pot.  , 
1%  ton.  1  Goss  Nolen  remelt  pot,  6-  | 
ton.  1  electric  Gillotine.  2  double  pig 
molds,  water  cooled.  1  Sta-Hi  final 
trim.  1  curved  scorcher.  (Eastern 
Newspaper  SuK>ly). 

Call  or  write  for  information.  All 
etiuipment  in  use  and  may  be  in¬ 
spected.  Will  consider  offer  for  entire 
amount  of  either  comi)Osing  or  stereo¬ 
type  or  both. 

The  Advertiser  Co. 
Montgomery.  Ala.  36102 
Herman  Haynes  or  Jim  Martin 
(205)  262-1611 


PRESSES  &  MACHINERY 


8  SETS  OF  Y  COLUMNS  with  RTF’s 
for  Goss  Urbanite  press.  Box  1052, 
Editor  ft  Publisher. 


6  unit  (XITTRELL  V-ISA.  7 
months  old,  complete  Save  850,000 
3  unit  NEWS  KING,  excellent 
condition  832,600 

NEWS  KING  units  for  add-on, 
sidelay,  reconditioned,  rollstand 
810,000 

COLE  QUARTER  FOLDER  and 
2-Knife  Trimmer,  for  TV  mag¬ 
azines  82,500 

COLOR  KING  upper  balloon 
former,  very  nice  83,500 

OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  226  Norcross,  Ga.  80071 
(404)  448-6650 


(1)  MARK  I.  Cutler-Hammer  counter¬ 
stacker,  serial  #P’244486C,  8  years  old, 
excellent  condition.  In  surplus  due  to 
change  in  production  procedures. 
Avaiiable  immediately.  Asking  85M. 
<jontsw:t  Mr.  Wynn,  Purchasing  Agent. 
(219)  743-0111,  ext.  227. 


MACHINERY  &  SUPPUES 


PRESSES  &  MACHINERY 


GOSS  METRO  8  unit,  2  color  decks. 
8  unit  Urbanite,  complete  with  folder. 
Box  1120,  Editor  ft  Publisher. 


GOSS  URBANITE,  6  uniU,  excel¬ 
lent  condition. 

COTTRELL  V-ISA,  5  uniU,  new 
1968.  with  folder. 

COTTRELL  4  or  6  unit  V-16, 
exceilent  condition. 

ROYAL  ZENITH  Zephyr,  2  unit 
with  folder. 

IPEC,  Inc. 

401  N.  Leavitt  Street, 
Chicago,  Illinois  60612 
Phone:  (812)  788-1800 


GOSS  MARK  I  HEADLINER  4  units.  ! 
23A''  cutoff.  Wood  Reels,  tensions,  I 
stereotype  equipment,  82  saddles  for 
direct  printing.  Priced  to  move  at 
880,000.  Avidlabla  90  days.  Box  1160,  | 
Elditor  ft  Publisher. 


GOSS  16-PAGE  UNITUBE  letterpress  I 
newspaper  press  with  related  equip-  j 
ment,  excellent  condition.  Master  i 
Eltcher  (model  32),  Hammond  stereo  I 
equipment,  Sta-Hi  master  mat  former.  : 
Richards  multi-form  router,  Hamilton  1 
20-page  power  storage  cabinet.  Daily 
Sentinel-Tribune,  Bowling  Green,  Ohio. 
(419)  352-4611. 


Staying  Letterpress  7  7  7 
Going  Plaatic7  77 

6-UNIT 

GOSS  UNIVERSAL 

48  pages,  plus  8  O>lor  Humps,  1  Re¬ 
versible. 

King  of  single  width  LP  semis.  1957 
model,  excellent  condition.  Complete 
with  controls,  motors,  stereo  equipment 
if  wanted. 

For  Jan.-Feb.  '74  removal  under  con¬ 
tract,  best  offer  will  buy. 

Will  print  color  on  4  trucks.  40  pages 
or  color  on  as  many  as  8  consecutive 
pages. 

For  Information,  call  (308)  382-1000: 
Leroy  Schwartz,  Pressman 
Jim  Olson,  Production  Mgr. 

Ralph  Clark,  Publisher 

DAILY  INDEPENDENT 

Grand  Island,  Nebraska 


COLOR  KING,  2  units,  2  roll  stands, 
quarter  folder,  counterstacker,  electric 
roll  hoist,  ink  agitators,  can  see 
running,  about  1964.  832,500.  E.  H 
Richey  Co.,  1417  Georgia  St.,  Los  An¬ 
geles,  Calif.  90016.  (213)  748-6964. 


COLE  MODEL  101  quarter  folder  and 
two  knife  trimmer  with  vacuum  sys¬ 
tem  for  Goss  Suburban.  Like  new,  half 
price.  FOLDER,  909  E.  69th  St..  Ix>s 
Angeles.  (213)  235-3131. 


WEB  PRESS  TRADE-INS 
O>lor  King — 1966 

II  Unit  Press  complete — 834.000 

III  Unit  Press  complete — 849,000 

IV  Unit  Press  complete — 864,000 
V  Unit  Press  complete — U9,000 

II  Unit  Pacer  86 — New  in  1969 — Re¬ 
built  by  Web  Press  O>rporation,  com¬ 
plete  with  heavy  duty  half-quarter 
double  parallel  commercial  folder,  40hp 
DC  drive— 842.000. 

II  Unit  Thatcher — Rebuilt  18  months 
ago  by  Web  Press  Corporation,  includ¬ 
ing  new  helical  gears,  complete — 
830.000. 

Rebuilt  Color  King  units  and  roll  stand 
—815.000. 

Ek;on-0-Web  i>erfector  press,  one  to 
eight  units,  available  for  immediate 
installation.  We  will  take  your  trade. 
Send  for  our  complete  new  and  used 
equipment  list,  and  the  dealer  nearest 
you. 

WEB  PRESS  CORPORATION 
200  S.W.  Michigan  Street 
Seattle,  Washington  98106 
(206)  762-6770 


MACHINERY  &  SUPPLIES 

WANTED  TO  BUY 

GOOD  CONDITION  INTERTYPE 
Monarchs  equipped  with  Star  Quadders, 
key  boards,  auto-setter  or  TTS  units. 
Ron  Brown,  Courier  Checks,  P.O.  Box 
2058,  AtianU,  Ga.  30301  (404)  762- 
8453. 

USED  GOSS  COMMUNITY  UNIT. 
Contact  Robert  Sykes,  Post- Athenian, 
Athens,  Tenn.  37303.  (616)  745-5664. 

INTERTYPE  MONARCHS  with  SUr 
Quadders  and  Auto  Setters,  multiface 
perforators,  late  model  cylinder  letter- 
press.  Frirfrich  Typography,  636  N. 
Milpas,  Santa  Barbara,  Calif.  93108. 

NEWSPAPER  SERVICES 

’  ADVERTISING  DISPATCH 

DISPATCH  PROBLEMS!  HANsystem 
has  been  solving  them  for  years.  3444 
Country  Club  Dr..  Medina,  OH,  44256. 

PRESS  ENGINEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 

Jersey  City.  N.J.  07807 
(201)  669-6888 

PRESS  TIME  AVAILABLE 

PRINT  WITH  THE  PROSI  Our  pub¬ 
lishers  make  888.  Photojoumal  Press, 
Box  760,  Sandusky,  Ohio  44870. 

Help 

Wanted... 

ACADEMIC 

SOUTHERN  METHODIST  DIVER¬ 
SITY  is  searching  for  a  chairman 
with  strong  professional  and  academic 
credentials  (preferably,  the  PhD)  to 
lead  its  rapidly  growing  department  to 
its  fullest  i>otential.  Appointment  for 
fall,  1974,  Contact  Robert  Mann, 
Chairman,  Faculty  Search  Committee, 
Journalism  Division,  SMU,  Dallas, 
Texas  75276. 

MAJOR  SOUTHEASTERN  university 
J-school  seeking  instructor  for  1-year 
appointment  beginning  September. 
Teach  basic  newswriting,  public  affairs 
reporting  courses,  advise  students.  MA 
and  minimum  of  6  years  media  experi¬ 
ence  required.  Send  resume,  salary  re¬ 
quirements  to  Box  1260,  Editor  ft  Pub¬ 
lisher.  Equal  Opportunity  Employer. 

ADMINISTRATIVE  " 

BUSINESS  MANAGER  to  train  for 
general  management  of  Northeast  Daily 
with  20,000  circulation.  Must  have  de¬ 
gree.  be  financially  oriented,  and  able 
to  learn  quickly.  We  want  a  person 
with  less  ^an  16  years  newspaper  ex¬ 
perience.  825,000  income  to  start.  Send 
resume  to  Box  1259,  Editor  ft  Publisher. 

NEWSPAPER  ASSOCIATION 
MANAGER 

News,  advertising,  promotion  or  asso¬ 
ciation  experience  could  qualify  you  as 
replacement  for  long-time  manager  ol 
nation's  oldest  and  largest  regions 
association  of  daily  newspapers.  Pres¬ 
ent  manager  retiring.  Apply  to  Inlanc! 
Daily  Press  Association  chairman,  W. 
G.  Wheeler,  South  ^nd  (Ind.) 
Tribune,  South  Bend,  Ind.  46626 

PUBLISHER  for  100,000  daily  circula¬ 
tion  newspaper.  Top  Southeart  location. 
Position  available  due  to  ownership 
plans  to  acquire  second  newspaper. 
Here  is  a  terrific  opportunity  for  a 
dynamic  executive  seeking  greater  re¬ 
sponsibility  and  financial  remuneration 
(880.000  plus).  Send  resume  in  com¬ 
plete  confidence  to  President,  Box  1254, 
Editor  ft  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


WE  WANT  a  profit  minded,  shirt¬ 
sleeve  executive  to  partieiiMte  In  top 
management  of  a  chain  of  suburban 
weekly  newspapers  located  in  New  Jer¬ 
sey.  Experience  In  production,  financial 
control,  collection  procedures  and  ad¬ 
vertising  sales  necessary.  Excellent  sal¬ 
ary.  generous  benefits.  Send  detailed 
resume  and  salary  requirements  to  Box 
1242.  Editor  ft  Publisher. 


ACCOUNTANT— CPA 
Northern  California 

Multi-plant  group  of  newspapers  with 
radio  and  TV  stations  has  opening  for 
experienced  accountant — CPA  prefer¬ 
red.  Must  have  strong  budgeting  back¬ 
ground.  A  challenging  position  at  cor¬ 
porate  level.  Good  salary  plus  liberal 
vacation,  medical  and  retirement  bene¬ 
fits.  All  replies  handled  In  strict 
confidence. 

Send  detailed  resume  including  avail¬ 
ability  to  Box  1295,  Elditor  ft  Pub¬ 
lisher.  (An  Ek]ual  Opportunity  Em¬ 
ployer). 


ADVERTISING  ART 


LAYOUT  AR’nST 

Major  Canadian  daily  in  Southwest 
Ontario— 84,000,  6-day  photo-comp  pub¬ 
lication  ne^s  experienced  and  ener¬ 
getic  person  to  produce  heavy  volume 
of  display  layouts,  some  finished  art 
and  copy  writing.  Send  resume  to 
Maurice  Pearson  c/o  The  Windsor 
Star,  167  Ferry  Street,  Windsor,  On¬ 
tario,  Canada. 


CIRCULATION 


IF  WE  HAD  THE  RIGHT  KIND  of 
Circulation  Manager,  one  who  is  en¬ 
thusiastic,  aggressive  and  fully  under¬ 
stands  the  whys  and  wherefores  of 
circulation,  we  could  add  4,000  new 
subscribers  immediately.  This  job  Is 
for  a  small  daily.  The  basic  wages  and 
fringe  benefits  are  better  than  average. 
The  incentive  bonus  is  out  of  ttis 
world.  Let  us  know  what  you  have  to 
offer.  Located  Zone  3.  Box  1289,  Elditor 
ft  ^blisher. 


CIRCULATION  DIRECTOR 
We  are  seeking  an  aggressive,  results- 
oriented  person  who  can  bring  some 
innovative  approaches  to  the  top  po¬ 
sition  in  our  circulation  operation. 

The  person  we  seek  is  probably  em¬ 
ployed  either  as  a  circulation  man¬ 
ager/director  or  as  the  assistant. 
Ability  to  deal  with  employee  relations 
challenges  and  develop  a  sound  or¬ 
ganization  that  can  meet  them  suc¬ 
cessfully  are  our  principal  needs. 

For  the  professional  who  can  measure 
up  to  the  opportunities  of  our  M-E-S 
combination  we  offer  an  excellent  sal¬ 
ary  and  impressive  array  of  benefits 
in  an  attractive  Zone  8  community. 
If  you  think  you  are  the  person,  we 
would  like  to  see  your  resume.  Reply 
in  confidence  to  ^x  1270,  EMitor  ft 
Publisher. 


AMBITIOUS.  SALES-ORIEaiTED  dis¬ 
trict  manager  needed  for  northern  In¬ 
diana  evening/Sunday.  Must  know 
agency  operation  as  well  as  Little  Mer¬ 
chant  Plan.  Good  starting  salary,  bo¬ 
nus  plan  and  a  full  range  of  bmefits. 
Immediate  opening.  Send  resume  and 
salary  requirements  to  Box  1230,  Edi¬ 
tor  ft  I*ublisher. 


DISPLAY  ADVERTISING 


Organize  a  new  advertising  depart¬ 
ment  for  a  growing  Northeastern 
Pennsylvania  weekly  newspaper.  Elx- 
perience  essential.  Competitive  or  bet¬ 
ter  salary  for  energetic  person  who 
can  successfully  meet  the  challenge. 
We  are  a  young  newspaper  with  a 
young  editor.  Growth  potential  ex¬ 
cellent.  Send  resume  and  salary  ex¬ 
pectations  in  confidence  to  The 
Wyoming  Valley  Observer,  P.O.  Box 
266,  Wyoming,  Pa.  18644.  Attn:  Paul 
Warnagiris. 


EDITOR  ac  PUBLISHER  for  August  4,  1973 


TIRED  OF  STRICTLY  SELLING? 
Laree  south  Florida  weekly  group  has 
opening  for  feminine  staffer  who  can 
sell,  write  some  society  and  general 
news.  Camera  experience  would  help. 
Will  consider  beginner.  Send  resume, 
salary  expected  and  telephone  number 
to  S.  H,  Stalls,  P.O.  Box  1236,  Clewis- 
ton,  Fla.  33440. 


AGGRESSIVE.  PROMOTIONAL 
MINDED  advertising  salesman  experi¬ 
enced  in  selling  and  serving  both  large 
and  small  accounts.  Great  opportunity 
to  advance  with  strong  weekly  and 
shopi>er  in  growing  organization. 
Nor^west  Area  9.  Send  resume  to 
Box  1190,  Editor  &  Publisher. 


ADVERTISING  SALESMAN  with 
ability  to  write  some  news.  Experience 
on  free  circulation  helpful.  Should 
reach  S  figure  salary  in  6  months.  Job 
open  now.  Area  6,  Send  references 
to  Box  740,  Editor  &  ^blisber. 

RETAIL  ADVERTISING  MANAGER 
to  be  part  of  management  team,  re¬ 
sponsible  to  advertising  Director. 
Western  Nebraska's  largest  and  most 
progressive  daily,  17,000  ABC.  Lo¬ 
cated  close  to  mountain  skiing  and 
fishing,  a  nice  area  to  live.  Good  sal¬ 
ary,  car  allowance  and  bonus.  Excel¬ 
lent  fringe  benefits.  Send  complete  re¬ 
sume  to  Advertising  Director,  P.O. 
Box  451,  Scottsbluff,  Nebraska  69361. 

FINANCIAL  AD  SALES 
New  York  City  location.  Long-estab¬ 
lished  financial  newspaper  is  expand¬ 
ing.  Need  2  ad  sales  people  with  back¬ 
ground  in  dealing  with  agencies,  fi¬ 
nancial  Institutions,  Wall  Street.  Send 
resume.  State  present  salary.  Box  1246, 
Editor  &  Publisher. 

DISPLAY  ADVERTISING  SALESMEN 
Growing  Florida  group  seeks  four  sales¬ 
men  for  Its  daily,  bi-weekly  and  weekly 
papers.  If  you're  ambitious,  industrious 
and  capable,  we  have  a  job  for  you. 
We've  got  a  bright  future.  You  can 
make  yours  bright  with  us.  Write  Di¬ 
rector,  P.O.  Box  247,  Haines  City,  Fla. 
33844,  or  phone  (813)  676-2571. 


DEAD? 

You  are  if  you're  not  learning  I  Have 
you  been  passed  over  for  a  promotion 
lately?  Maybe  your  boss  has  decided 
— "A  good  salesman  but  not  manage¬ 
ment  material."  Are  you  being  pre¬ 
pared  to  assume  management  re¬ 
sponsibilities?  Or  are  you  working  for 
a  boss  who  enjoys  keeping  the  secrets 
of  management  to  himself?  How  much 
have  you  learned  about  the  other  de¬ 
partments  of  a  newspaper? 

Get  off  the  treadmill  and  out  of  your 
rut  and  find  out  about  our  aggressive 
young  organization  that  believes  in 
preparing  prople  for  the  next  step  up. 
0^lr  advertising  director  needs  a  right 
hand  to  learn  and  grow  FAST.  We're 
a  team  that  believes  everyone  should 
know  about  the  "total  product"  and 
how  it  all  goes  together.  And,  we're 
small  enough  to  accomplish  it  I 
We  don't  know  all  the  answers,  but 
what  we  do  know  we're  willing  to 
share  I  Help  our  new  ad  management 
solve  their  problems  and  they'll  pre¬ 
pare  you  to  replace  them  so  they  can 
move  upward. 

We  offer  no  title.  We  do  offer  a  very 
good  salary,  commission,  the  usual 
fringe  benefits  and  most  important — 
the  opportunity  to  learn  and  GROW. 
Come  join  us  in  our  small  but  ultra¬ 
modern  daily  in  a  pleasant  and  very 
competitive  Zone  6  city.  Start  by  writ¬ 
ing  to  Box  1304  and  include  your 
earnings  requirements. 


MIDWEST  DAILY  with  30,000  circu¬ 
lation  needs  Assistant  Advertising  Di¬ 
rector.  Our  Advertising  Director  will 
be  moving  to  General  Manager's  po¬ 
sition  with  one  of  our  papers  in  the 
next  year.  We  need  an  enthusiastic 
replacement  who  can  learn  the  job  in 
short  order.  We  want  someone  who  is 
hungry  with  leas  than  5  years  sales 
experience.  $18,000  plus  to  start.  Ad¬ 
vertising  Director  job  pays  $24,000 
plus.  Send  resume  to  Box  808,  Eiditor 
A  Publisher. 


ADVER'nSING  SALES  POSITION  on 
award-winning  suburban  Boston  week¬ 
ly  newspaper  group.  Very  good  chance 
for  advancement.  Progressive  salary 
and  commission  plan.  Resume,  refer¬ 
ences  to  Box  1261,  Editor  A  Publisher. 


ACCOUNT  EXECUTIVE 
Looking  for  a  future?  With  paid  medi¬ 
cal  insurance,  good  starting  salary  and 
liberal  bonus  program.  We  are  looking 
for  an  aggressive  salea-oriented  self¬ 
starter  with  an  eye  to  the  future.  This 
person  should  have  some  college,  but 
sales  experience  is  not  necessary.  Are 
You  Re^y?  Box  1262,  Editor  A  Pub¬ 
lisher. 


ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  6,  7  and  8.  Send  complete 
typewritten  resume,  references  to  In¬ 
land  Daily  Press  Assn.,  100  West  Mon¬ 
roe,  Chicago,  III,  60608. 

ADVERTISING  SALES 
Next  winter  in  Florida? 

.  .  and  every  other  by  locating  to  the 

land  of  year  'round  springtime. 

Join  Florida's  best  newspapers,  where 
ambitious  expansion  plans  are  under¬ 
way  to  meet  the  growth  challenge  of 
the  Sun  Coast. 

If  you  are  a  seasoned  advertising  rep¬ 
resentative,  well  versed  in  retail  dis¬ 
play,  with  a  track  record  of  gener¬ 
ating  ideas  in  selling  to  major  ac¬ 
counts,  then  this  is  your  opportunity 
to  join  an  enthusiastic,  professional 
sales  team,  offering  top-notch  adver¬ 
tising  to  Florida's  West  Coast  busi¬ 
ness  community. 

In  addition  to  a  good  base  salary, 
you'll  set  your  own  pace  with  one  of 
the  most  imaginative  incentive  plans 
in  the  industry,  plus  partake  of  “ex¬ 
tras"  such  as  company  paid  profit 
sharing,  pension  plan,  life  insurance, 
health  insurance,  liberal  paid  vaca¬ 
tions.  regular  and  floating  holidays, 
quarterly  cost  of  living  bonus,  Christ¬ 
mas  dividend,  credit  union,  and  many 
more,  not  to  mention  the  enjoyment 
of  life  on  the  Gulf  of  Mexico's  sunny 
shores. 

Ready  for  the  challenge?  Write  to  us, 
describing  yourself  and  experience: 
Employment  Office,  Times  Publishing 
Co.,  P.O.  Box  1121,  St.  Petersburg, 
Fla.  33731. 

ST.  PiH'ERSBURG  TIMES 

EVENING  INDEPENDENT 


SAN  DIEGO  COUNTY  coasUI  weekly 
needs  experienced  newspaper  display  ad 
salesmen.  Must  be  creative,  ambitious, 
top  notch.  Salary  plus  commission. 
C<Mist  Dispatch.  P.O.  Box  878,  Encini¬ 
tas.  Calif.  92024. 


ON  THE  MOVE  AGAIN— Display  ad 
salesmen  who  are  aggressive  and  want 
a  good  market  in  which  to  show  what 
they  can  do  and  be  paid  well  for  doing 
it.  We  are  a  Sunday  AM  newspaper 
with  100,000  circulation.  Zone  5.  Call 
(312)  471-2736  or  write  to  Tempo, 

6743  So.  Western,  Chicago,  III.  60636. 


EDITORIAL 


CITY  EDITOR 

Creative,  tough,  diplomatic  leader  for 
major  daily.  Zone  2.  Exciting  local 
political  scenes.  The  goal :  excellence. 
The  rewards:  professional  satisfaction 
and  good  pay.  Full  resume  to  Box  1243, 
Editor  &  Publisher. 


WOMEN'S  NEWS  WRITER 
Southern  New  England  AM,  PM,  Sun¬ 
day  combination  needs  a  writer  with 
experience  in  feature  work  and  layout. 
Opportunity  for  advancement  within  18 
months.  We  want  someone  ready  to  go 
by  September  1st.  Reply  Box  1210, 
Editor  ft  Publisher. 


COPYREADER 

Earn  minimum  of  $19,000  first  year. 
Must  be  pro.  Metro  daily.  Zone  2.  Send 
full  resume  to  Box  1224,  Editor  ft 
Publisher. 


PICTURE  EDITOR 
PHOTOGRAPHIC  DIRECTOR 
Metro  daily  seeking  rounded  newsman 
with  administrative  ability.  Box  1262, 
Blditor  ft  Publisher. 


EDITCfR  for  Zone  7  offset  daily,  lOM 
circulation.  We  want  exi>erience,  cre¬ 
ativity  and  management  ability  and 
are  willing  to  pay  for  it.  Box  1253, 
Elditor  ft  ^blisher. 

STATE  GOVERNMENT 
EDITORIAL  WRITING 

Unique  opportunity  to  join  staff  of  7 
writers  with  wide  range  of  resi>onsibili- 
ties.  These  include  coverage  of  Illinois 
State  Legislature  and  preparation  of 
editorials  on  state,  national  and  inter¬ 
national  issues. 

News  interpretation  experience  and 
Masters  degree  preferred.  Excellent  sal¬ 
ary  and  benefits.  Send  resume  to 
Grorge  B.  Irish,  Llndsay-Schaub  News¬ 
papers,  Box  789,  Decatur,  III.  62626. 


MANAGING  EDITOR 
Small  Zone  1  daily,  now  6000  circula¬ 
tion  but  with  tremendous  growth  po¬ 
tential,  needs  a  top  news  executive  who 
understands  how  to  produce  a  success¬ 
ful  suburban  daily  in  the  shadow  of 
metropolitan  competition.  Modern  off¬ 
set  plant  in  prosperous  small  city  offer¬ 
ing  ideal  living  conditions.  Write  Box 
1199,  Editor  ft  Publisher. 


REPORTER-PHOTOGRAPHER  with 
strong  background  in  both  areas.  Must 
be  able  to  cover  city-county  affairs, 
write  features,  handle  photo  assign¬ 
ments  and  operate  darkroom  for  small 
prize-winning  daily  in  Southwest  Mis¬ 
souri.  Write  or  call  Joe  Sullivan,  Edi¬ 
tor,  Nevada  Publishing  0>.,  131  S. 
Cedar.  Nevada,  Mo.  64772.  (417)  667- 
3344. 


SPORTS 

EDITOR 

If  you're  well  on  your  way  to  the 
top — in  your  mid-30's  or  older — 
and  have  demonstrated  leadership 
ability,  you  may  qualify.  If  you're 
looking  for  a  soft  spot,  you  won't. 
Strong  background  on  newsside  and 
sports  will  get  you  an  interview. 
What  will  you  need  to  direct  a 
nine-man  staff  to  produce  a  sports 
section  of  major-league  caliber  in  a 
beautiful  offset  plant?  Hard  skills 
in  writing  and  editing,  a  knowledge 
of  all  sports,  a  talent  for  develop¬ 
ing  features  while  not  neglecting 
the  si»t  news,  a  lively  imagination. 
This  is  a  rare  opportunity  in  an 
ideal  climate  and  a  red-hot  sports 
town.  Be  prepared  to  under^  care¬ 
ful  scrutiny.  Send  a  detailed  de¬ 
scription  of  your  concept  of  a 
sports  editor's  job,  a  resume  and 
tearsheets  to  Dale  Walton,  Manag¬ 
ing  Editor,  Tucson  Daily  Citizen, 
P.O.  Box  26767,  Tucson,  Ariz. 
85727. 


EIDITORIAL  WRITER  with  at  least  5 
years  experience  for  AM  daily  in  Zone 
2.  Salary  negotiable,  excellent  fringe 
benefits.  Send  resume  to  Box  1236, 
Editor  ft  Publisher. 


PHOTO  EDITOR 

Growing  Los  Angeles  suburban  daily 
needs  help  in  getting  maximum  bene¬ 
fits  from  offset  in  color  and  black  and 
white  photos.  Right  person  can  help 
shape  this  newly  created  job.  Work 
with  four  experienced  photographers 
and  editors  in  improving  picture  qual¬ 
ity  and  generating  ideas.  We  need 
someone  with  experience  in  editing, 
photogrraphy,  color  and  offset.  Salary 
negotiable.  Contact  Jim  Box,  Managing 
Editor,  South  Bay  Daily  Breeze,  6216 
Torrance  Blvd.,  Torrance,  Calif.  90509. 


RELIABLE  REPORTER-FEATURE 
WRITER  for  growing  semi-weekly. 
Share  variety  of  responsibilities  with 
enthusiastic  staff  in  competitive  situa¬ 
tion.  Flexible  hours,  moderate  pay, 
start  August  80.  Chain  offers  room  to 
grow.  Call  Pat  Mitchell,  Editor,  The 
Ledger,  Peterborough,  N.H.  (603)  924- 
7172. 


REUTERS 

NEW  YORK 
FINANCIAL  DESK 

Need  slot  man  thoroughly  familiar 
with  filing  national/ international 
news  wires  and  a  minimum  of  2 
years  experience  in  this  role.  Sal¬ 
ary  commensurate  with  experi¬ 
ence — to  $19,000,  and  excellent 
fringe  benefits.  Knowledge  of  fi¬ 
nancial  and  corporate  affairs  a 
definite  asset,  but  not  essential. 

Successful  applicant  will  have  a 
key  role  in  the  continuing  expan¬ 
sion  of  Reuters'  operations  in  this 
country,  supervise  a  large  staff, 
work  closely  with  overseas  bureaus 
and  know  how  to  c(9e  with 
minute-to-minute  deadline  pres¬ 
sures. 

There  is  no  more  exciting  or  de¬ 
manding  news  operation  in  the 
country  and  our  reputation  for 
recognizing  and  promoting  tal¬ 
ented  staff  is  unsurpassed. 

Send  a  resume  in  confidence  to: 
Personnel  Manager 

REUTERS  LTD. 

1 700  Broadway 
New  York,  N.Y.  10019 

Interviews  by  appointment  only. 
An  Equal  Opportunity  Employer. 


PHOTO-ORIENTED  NEWSMAN  need¬ 
ed  by  fast  growing  weekly  to  produce 
heavy  volume  of  news  and  features. 
Write  fully,  including  pic.  and  salary 
needs.  Verde  Independent,  Box  517, 
Cottonwood.  Ariz.  86326. 


REPORTERS.  DESKMEN  for  daily 
newspapers  in  EftP  Zones  6,  7  and  8. 
Experienced  or  qualified  beginners. 
Send  complete  typewritten  resume, 
references  to  Inland  Daily  Press  Assn., 
100  West  Monroe.  Chicago,  III.  60603. 


FINANCIAL  NEWSPAPER 
Managing  Editor 

Must  know  securities  industry,  laws, 
regulations,  etc.  Ability  to  direct  oth¬ 
ers  and  help  plan  expansion  of  long 
established  paper.  Send  complete  re¬ 
sume.  State  present  salary.  Location: 
New  York  City.  Box  1238,  Editor  ft 
Publisher. 


COPY  EDITOR — Daily  newspaper  seeks 
copy  editor  to  fill  key  newsroom  posi¬ 
tion.  Must  have  prior  editing,  report¬ 
ing  and  graphic  arts  background.  Pre¬ 
fer  someone  with  knowledge  of  Norti) 
Shore  area  above  Boston.  Send  resume 
to  Box  1228.  Editor  ft  Publisher. 


SUNDAY  FEATURE 
EDITOR 

Take  charge  of  magazine,  feature  and 
news  analysis,  content  of  an  estab¬ 
lished  weekend  edition,  from  develop¬ 
ing  story  ideas  to  designing  finish^ 
product.  Medium  sized  daily,  operating 
in  highly  competitive  metropolitan 
area  in  Zone  6.  Offers  excellent  salary 
and  advancement  potential.  Required 
background :  Reporting,  copy  editing, 
some  supervisory  experience.  Submit 
resume  listing  employment  history  and 
expected  salary  to  Box  1280,  Editor 
ft  Publisher. 


SPORTS  WRITER/ PHOTOGRAPHER 
to  work  with  awa^-winning  staff  on 
one  of  suburban  Washington  D.C.'s 
fastest  growing  weeklies.  If  you  want 
total  involvement  in  community  af¬ 
fairs,  can  produce  good  sports  copy 
and  imaginative  photos,  write  to  John 
Rouse,  Editor,  The  Prince  Georges 
County  News,  P.O.  Drawer  M,  Bowie, 
Md.  20716. 
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HELP  WANTED 


EDITORIAL 


EXPERIENCED  INDlVIDUAli  for 
Connecticut  weekly  with  new  aecond 
edition  covering  neishborinK  town. 
Must  be  Kood  writer,  copy  editor,  pbo- 
toKmpber,  able  to  layout  IMisse.  enjoy 
variety  and  bard  work.  Box  1227,  Editor 
A  Publisher. 

COPY  EDITOR 

The  Metro-East  Journal,  a  42,000 
PM  daily,  has  an  immediate  open- 
ins  for  a  copy  editor.  Reporting  ex¬ 
perience  required,  desk  experience 
preferred.  $200  to  2266  per  week, 
depending  on  background,  plus 
periodic  increases.  Excellent  bene¬ 
fits  and  growth  iiotential.  Send  re¬ 
sume  and  salary  requirements  to 
George  B.  Irish,  Lindsay-Schaub 
Newspapers,  P.O.  Box  789,  Decatur, 
III.  62626. 


EDUCATION  WRITER  with  8-6  years 
experience,  prime  credentials,  for  Big 
8  University  city,  capital  of  160,000. 
Must  be  able  to  probe  below  surface, 
spot  trends,  write  bright,  factual  copy. 
Send  resume,  salary  requirements  to 
Gilbert  Savery,  News  Editor,  Lincoln 
Evening  Journal,  Box  81689,  Lincoln, 
Neb.  68601. 

MANAGING  EDITOR 
We  are  looking  for  an  experienced 
newsman  to  lead  and  further  stimulate 
a  professional  17-member  staff  in  the 
development  of  its  talents.  Although 
our  own  community  receives  top  pri¬ 
ority  coverage,  our  influence  reaches 
beyond  the  city. 

To  the  person  with  imagination,  en¬ 
ergy  and  proven  management  ability 
we  offer: 

1.  The  number  one  sixH  on  a  well- 
established,  respected  newspaper 
group  providing  the  city’s  liberal 
voice. 

2.  Full  editorial  responsibility  and  a 
salary  to  match,  including  excellent 
fringe  benefits. 

S.  The  opportunity  for  real  accomplish¬ 
ment — where  your  talents  can  be  ex¬ 
panded  and  your  goals  achieved. 

4.  A  medium  sized  Midwestern  city 
that's  ideal  for  raising  a  family. 
Send  resume  in  confidence  to  Box  1171, 
Editor  ft  Publisher. 


HELP  WANTED 


EDITORIAL 


ZONE  8  AM  needs  exiierienced  copy 
editor  and  experienced  reporter.  Box 
1276,  Editor  ft  Publisher. 

WRITER  -  EDITOR :  Tough  challenge 
in  Southeast  for  strong,  tireless  pro¬ 
ducer.  Work  in  all  media:  press,  mag¬ 
azines,  publications,  radio,  TV  film. 
Subjects  are  farming,  food,  fiber  and 
fashion.  Occasional  air  travel  to  South 
and  West.  Lively  intellectual  environ¬ 
ment  in  showcase  facility.  Respectable 
salary  and  comprehensive  fringe  bene¬ 
fits.  Must  show  solid  skills  in  writing 
and  editing,  nined  from  education  or 
experience.  Must  synthesize  informa¬ 
tion  in  scientific  and  technical  reports. 
Must  do  good  interviews  with  erudite 
staff.  Send  resume,  samples  and  recent 
photograph  to: 

Box  1276 

Elditor  ft  Publisher 

QUAUTY  JEWISH  WEEKLY  in 
Eastern  metropolitan  area  wants  re¬ 
porter  who  can  cover  wide  area;  state 
experience,  references.  Box  1273, 
Editor  ft  Publisher. 

sports~de^7w^rTt¥r~ 

Midwest  37,000  AM  daily  has  an  im¬ 
mediate  opening  for  a  sports  desk 
man.  Duties  include  editing  local  and 
wire  sports  copy.  Also  some  writing, 
including  column.  Strong  prep  sports 
area.  4-man  sports  staff. 

Ideal  applicant  will  have  some  desk 
and  sports  writing  experience.  Excel¬ 
lent  salary  and  benefits.  Send  resume 
listing  employment  history  to  Box 
1303.  Editor  ft  iSiblisber. 

EDITOR-OWNER  for  276.000  award¬ 
winning  weekly  in  county  seat  town  in 
Zone  2;  no  money  needed.  Box  1297, 
Editor  ft  Publisher. _ 

WE'VE  GOT  AN  IDEA  about  news 
coverage  —  local,  in-depth,  different 
and  in  a  wider  area.  To  make  it  a 
reality,  we  need  to  expemd  our  staff 
and  staff  management.  We’re  looking 
first  for  2  top-notch  managers  with 
solid  experience.  Call  one  a  city  ed¬ 
itor,  the  other  a  managing  editor. 
'That’ll  do  until  we  talk.  We're  a 
medium  sized  Southeast  daily  looking 
towards  a  new  staff  of  20  profes¬ 
sionals.  Send  full  resume  to  Box  1801. 
Editor  ft  Publisher. 


ASSISTANT  EDITOR,  Appalachian 
Heritage  Magazine.  Experience:  Jour¬ 
nalism,  folklore.  Begin  September  '78. 
Write:  Albert  Stewart,  Box  132,  Pippa 
Passes,  Ky.  41844.  Phone:  (606) 
268-2121. 

SUNDAY  EDITOR 

Afternoon  and  Sunday  daily,  located  in 
rapidly  growing  Southeast  city  of  4^000 
I>opulation,  has  opming  for  Sunday 
Editor.  Salary  negotiable,  based  on  ex- 
iwrienoe  and  ability.  Applicant  should 
be  capable  in  feature  writing  and  pho¬ 
tography,  but  will  have  available  full 
AP  wire,  AP  wirephoto,  NEA  feature 
package.  Congressional  Quarterly,  PM 
NY  Times  and  Chica^  Daily  News-Sun 
Times  wire.  This  job  is  a  stepping 
stone  for  further  advancement  in  a 
prize-winning  newsrocMn  with  a  chance 
for  variety  in  writing,  editing  and 
photography.  Please  submit  resume  and 
clips. 

Box  1268,  Editor  ft  Publisher 

QUALITY-CONSCIOUS  PRO  to  be 
news  editor  of  ISM  offset  daily,  put 
ai>ark  in  staff  of  9.  Send  background, 
goals,  samples  to  Roger  Mats,  Daily 
Sentinel,  Fairmont,  Minn.  66081. 

REIPORTER  —  Growing  northeastern 
Pennsylvania  weekly  newspat>er  needs 
newsman  to  cover  suburban  area.  Must 
be  a  good  writer,  self-starter,  hard 
working,  take  pride  in  covering  all  the 
news  in  his  area.  Experience  desired, 
talented  newcomers  considered.  Com¬ 
petitive  or  better  salary  for  energetic 
person  who  can  successfully  meet  chal¬ 
lenge.  We  are  a  young  newspaper  with 
a  young  editor.  Send  resume  and  sal¬ 
ary  expected  in  confidence  to  The 
Wyoming  Valley  Observer,  P.O.  Box 
266,  Warning,  Pa.  18644.  Attn:  Paul 
Wamagiris. 


_ UBRARIANS _ 

METROPOLITAN  DAILY.  Zone  6. 
seeks  assistant  to  head  of  Reference 
Department.  Library  degree  and  news¬ 
paper  experience  required.  Box  1212, 
Editor  ft  Publisher. 

"Thotography''^^^ 


aitlAT  PHOTOORAPHERS  are 

hard  to  find  .  .  .  but  The  National 
Enquirer  ii  looking  for  45  of 
them.  The  pace  it  fast  and  tough. 
You'll  travel  the  world,  flying  into 
a  luxury  city  one  week  and  into 
a  jungle  the  next  week.  If  your 
family  likef  you  home  every  night, 
forget  ut.  If  you  have  top  camera 
ability,  plus  anthuziazm  and  a 
love  of  hard  work,  send  ut  6  of 
your  bait  prints  and  tall  ut  in 
three  paragrapht  why  you  want 
the  job.  No  phono  callt  —  and 
your  prints  won't  be  returned. 
Starting  pay:  around  120,000.  Wo 
pay  your  moving  expentet  to 
Florida.  Write:  Photographers,  The 
National  Enquirer,  Lantana,  Fla. 
33462. 


PRESSROOM 


DUE  TO  RETIREMENT,  6-dsy  New 
England  evening  daily  is  seeking  a  ma¬ 
ture.  experienced  letterpressman  capable 
of  taking  over  at  pressroom  foreman. 
Must  be  union  or  eligible.  Ideal  situa¬ 
tion  for  right  person.  Send  resume  to 
Joseph  Dennis,  Production  Manager, 
Pawtucket  Times,  P.O.  Box  807,  Paw¬ 
tucket.  R.I.  02862.  _ 

PRESSROOM  GENERAL  FOREMAN 
wanted  for  60,000  circulation  morning- 
evening-Sunday.  6  unit  Goss  Headliner. 
Considering  offset  in  future.  Excellent 
opportunity  with  growing  company. 
Please  tend  background  and  references. 
Box  1261,  Editor  ft  Publisher. 

"  PRODVerfoN 


Ground  Floor 
Opportunity 

GENERAL  SERVICE 
MANAGER 

A  key  management  position,  more 
challenge  than  afforded  most  i>eople  in 
a  life  time,  and  a  very  desirable 
Southern  California  location  ideal  for 
family,  recreation  and  educational 
pursuits. 

If  you  have  effectively  managed  re¬ 
gional/ national  installation  and  serv¬ 
ice  operation,  you  may  be  just  the 
person  we  are  seeking.  You'll  be  re¬ 
sponsible  for  directing  an  expanding 
staff  of  technical  and  equipment  serv¬ 
ice  personnel,  working  closely  with 
sales  and  production  to  insure  max¬ 
imum  installation,  training  and  service 
support  to  customers.  Newspaper  prod¬ 
uct  experience  or  graphic  arts  back- 
I  ground  is  preferred,  but  are  secondary 
I  to  solid  management  experience. 

I  Are  you  up  to  the  challenge  of  helping 
us  meet  printing  industry  acceptance 
and  demand  for  our  product?  Act 
now  I  Send  resume  and  salary  require¬ 
ments  to  Box  1300,  Editor  ft  Publisher. 
PRODUCTION  MANAGER  for  26,000. 
7-day  AM  offset  newspaper  Zone  6. 
Must  be  capable  of  coordinating  pro¬ 
duction  from  composing  room  through 
mail  room.  Present  equipment  In¬ 
cludes  VIP's,  19rs,  Automix  keyboards, 
Spartan  II  camera,  LogE  processor 
and  new  Urbanite  press.  PDP-8  com¬ 
puter  on  order.  This  is  a  new  position 
and  affords  unlimited  <g>portunity  for 
the  right  person.  Box  1272,  Editor  ft 
Publisher. 

LINOFILM  MAINTENANCE  MAN 
for  newspaper  and  commercial  plant 
located  in  beautiful  Northwest.  Salary 
open.  Excellent  benefit  program  in¬ 
cluding  profit  sharing.  Ck>ntact  Timm 
Johnson,  Clarke  Publishing  Co.,  2027 
N.W.  Overton  Street,  Portland,  (itegon 
97209.  Phone  (603)  226-6201. 


HELP  WANTED 


prodvctior 


SHIFT  SUPERVISOR— Offset,  morn¬ 
ing,  daily  newspaper.  Must  know  ma¬ 
chines,  paste-up  and  supervise  and 
train  workers.  New  equipment.  Chance 
to  advance.  Tell  all  in  first  letter. 

E7orida  EVeedom  Newspapers.  Inc. 

Charles  H.  Fischer,  Vice  Pres. 

P.O.  Box  1940 
Panama  City,  Fla.  22401 


NEEDE3D — Someone  with  experience  in 
doing  pasteup.  Also  with  camera  ex¬ 
perience.  Offset.  With  repro  books, 
Compugraphic  tyiiesetting  machines.  In 
fast  growing  area  small  firm  with  lots 
of  potential.  Call  (806)  846-2166,  Kis¬ 
simmee,  Fla. 


PUBLIC  RELATIONS 


EDDEIRAL  OFFICIAL  seeks  Washing¬ 
ton  press  aide.  PR  or  media  experience 
required.  212M-216M.  Send  resume  to 
Box  1806,  Elditor  ft  Publisher. 


DIRECTOR  OP  PUBLIC  RiXATTONS 
at  well-known  private  coilen  for 
women  near  Boston.  At  least  2  years 
I  experience  in  Journalism  or  other  re- 
I  lated  fields  desired.  Responsible  post 
!  with  emphasis  on  good  relations  with 
I  press,  faculty  and  students.  Send  re- 
!  sums  and  salary  requirements  to  Box 
1234,  ^itor  ft  Publl^er. 


PR  WRITER 

'  Good  opportunity  for  bright  writer 
,  with  solid  newspaper  exi>erienee.  We 
have  an  opening  for  an  assistant  ac- 
I  count  executive  who  wants  to  make  a 
j  career  in  Public  Relations. 

Penthouse  offices,  pleasant  working 
conditions,  full  range  of  employee 
:  benefits.  Clall  or  write  Selz,  Seatolt  ft 
Associates.  221  N.  LaSalle  St.,  Chi¬ 
cago,  III.  60601.  (812)  872-7090. 


SALES 


:  TWO  MATERIAL  HANDLING  SALES¬ 
MEN  for  Zones  4.6  and  6.  Newspaper 
mechanical  experience  desirable  but  not 
essential.  Resume  and  salary  require- 
,  ments  to  Box  1246,  Eiditor  ft  Publisher. 


i  TO  ANSWER  BOX  NUMBER  ADS 
'  IN  EDITOR  ft  PUBLISHER 
Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  EMitor  ft  Pub¬ 
lisher,  850  Third  Ave.,  New  York,  N.Y. 
10022,  Please  be  selective  in  the  num- 
'  ber  of  clips  submitted  in  resitonse  to 
an  ad.  Include  only  material  which  can 
I  be  forwarded  in  a  large  manila  en- 
I  velope. 


Positions  Wanted... 


I 


ACADEMIC 


ADMINISTRATIVE 


QUALIETEID  in  all  business  and  pro¬ 
duction  phases  from  small  to  metro¬ 
politan  papers.  Age  43.  Resume  on  re¬ 
quest.  Box  1206,  Editor  ft  Publisher. 

SUCCESSFUL  editor-executive  seeks 
Midwest  or  mountain  newspaper  post. 
Profit-motivated.  Inspires  readership- 
circulation,  advertising  volume,  staff 
loyalty.  Outstanding  recognition :  writ¬ 
ing.  community  news,  typographical 
excellence,  offset  and  letterpress.  P.O. 
Box  683,  Dillon,  Montana  69726. 

AD  MANAGER — All  departments,  all 
size  competitive  papers.  Young,  aggres¬ 
sive,  successful.  Resume.  Box  1211, 
Editor  ft  Publisher. 


ADMINISTRATIVE 


TWO  MASTERS  are  better  than  one.  GENERAL  MANAGER/ AD  DIREC- 
MA  EInglish,  MS  advertising.  Writer,  TOR.  At  31,  experience  includes  man- 
editor.  Desire  assistant  professorship.  agement  of  19M  daily,  ad  agency. 
Box  1286,  Editor  ft  Publisher.  newspaper  ad  sales  and  teaching  uni¬ 

versity  course  in  advertising  design  and 
■  -  ■  -  -  -  -  _  -  -  sales.  Box  916,  Eiditor  ft  Publiabar. 

IINISTRATIVE  attention  PUBUSHERS -.  Vacation. 

'  former  editor,  age  42,  with  broad 

in  all  business  and  pro-  and  PR  '  '’full 

■es  from  small  to  metro-  aPPr^-ate  a  '’es^nsi^  positi^  tost 
rs.  An  43.  Resume  on  re-  '"Uils  a  close  day-t^ay  wociation 
A  PtiKiishftir  &  first-rata  publither.  Box  IISO, 

806,  Editor  ft  Publisher.  ^  Publisher.  Meanwhile,  any- 

"L  editor-executive  seeks  one  for  tennis?  _ 

mounUin  newspaper  post.  z/t  nmixm  MAXjarTO 

ted.  Inspires  readership-  ALI^ROUND  MANAGER 

advertising  volume,  staff  21  years  all  phases,  14  in  manage- 
itanding  recognition:  writ-  ment.  Advertising,  circulation,  peiv 
nity  news,  typographical  sonnel,  assistant  Business  Manager- 
ffset  and  letterpress.  P.O.  General  Manager.  Purchasing,  budgets, 
illon,  Montana  69726.  forecasts.  Strong  negotiations,  OSHA, 

-  BEXIC,  employee  relations,  policy.  Now 

lER — All  departments,  all  personnel  manager,  48,  family.  Will 
:ive  papers.  Young,  aggres-  relocate  now.  A.  J.  Pranger,  8  Rose- 
sful.  Resume.  Box  1211,  lin  Ave.,  Quincy,  Mass.  02169.  (617) 
iblisher.  479-4974,  evenings,  472-7000  weekdays. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATION  MANAGER  available 
for  medium  size  paper  in  Zone  2  or  4.  I 
A  r^l  promoter.  Wiil  accept  No.  2  \ 
position  on  iarger  operation.  Familiar  | 
with  country,  city,  single  copy  and  ■ 
dealers.  Box  1250,  Editor  &  Publisher. 


EXPERIENCED  SUPERVISOR  seeks 
to  become  assistant  circulation  man-  | 
ager.  Black  man,  family  man.  13  years 
experience  in  district  manager  carrier  I 
type  organization.  BS  in  Business  Ad¬ 
ministration.  Prefer  Zone  8  or  9,  con-  1 
sider  others.  Box  1218,  Editor  & 
Publisher. 


PROFESSIONAL  CIRCULATOR.  25  i 
years  experience.  All  phases.  Com¬ 
petitive.  Top  record.  Minimum  25M.  ! 
You_‘ll  get  what  you  pay  for.  Exchange  i 
You’ll  get  what  you  pay  for.  Exchange  1 
references  if  you  can  afford  me.  Box  j 
1068,  Editor  &  Publisher. 

'TL^SmEcTADV^TISI!^  I 

PROVEN  CLASSIFIED  MANAGER.  * 
27  years  experience  in  all  phases.  Cur¬ 
rently  managing  large  recruitment  ad-  i 
vertislng  agency.  Can  show  progressive  ' 
minded  publisher  how  to  increase  prof¬ 
itable  revenue  and  expand  into  other 
areas  of  Classified.  Salary  range  high  | 
830'a  and  well  worth  It.  Write  Box 
1206,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AD  DIRECTOR,  small  daily.  60.  BJ 
Missouri,  8260.  Area  8,4,6.  Box  1031, 
Editor  &  Publisher. 


ADVER'nSING  DIRECTOR,  50.  with 
all  around  experience  in  all  fields  of 
newspaper  advertising  wants  to  re¬ 
locate  in  San  Francisco  Bay  or  Pacific 
Northwest  area.  Presently  located  in 
Area  8.  Strong  on  motivation  and  pro¬ 
motions.  Good  lineage  record  in  com¬ 
petitive  markets.  Capable,  enthusias¬ 
tic  and  positive  management  attitudes. 
Box  1278,  Editor  &  Publisher. 


EDITORIAL 


YOUNG  J-GRAD  seeks  slot  with  daily 
or  weekly.  Background  Includes  feature 
writing,  copy  reading,  layout,  makeup 
on  college  publications.  Now  in  East, 
but  willing  to  go  anywhere  for  right 
spot.  Box  1231,  Editor  &  Publisher, 


WRITER,  29,  with  7  years  in-depth 
editorial  and  advertising  experience, 
seeks  desk  position.  Past  editorial  as¬ 
signments  include  copy  editor,  city  edi¬ 
tor,  news  editor,  columnist.  Extensive 
layout  and  editing  background.  BSJ 
degree,  family,  now  employed  in  Zone 
5.  Write  Box  1229,  Editor  &  Publisher. 


WHO  SAYS  JOURNALISM  graduates 
aren’t  creative?  Try  me,  you  won’t  be 
sorry.  I  do  news,  features  and  sports. 
Call  (618)  549-2363. 


NEWSMAN.  37.  seeks  spot  on  weekly 
or  small  dmiy.  Broad  newsgathering 
and  editorial  experience  in  weekly 
journalism  including  photography.  MA 
political  science.  (703)  627-9141.  Paul 
Sullivan.  3553  Nellie  Custis  Dr.,  Ar¬ 
lington,  Va.  22207. 

VETTERAN  NEWSPAPER,  wire  service 
reporter,  deskman,  presently  employed, 
looking  for  good  afternoon  newspaper 
in  Southeast  with  need  for  editorial, 
writing  talent.  Excellent  references. 
Box  1264,  Editor  &  Publisher. 


SOLID  EXPEJRIENCE,  reporter,  news 
editor,  managing  editor,  editorial  page 
editor  metro  daily.  Nieman  Fellow. 
National  bylines.  Top  references. 
Family  man.  38,  creative,  self-starter. 
First  major  move  for  me.  Seeking  real 
challenge  with  progressive  organiza¬ 
tion.  Box  1306,  Editor  &  Publisher. 

EDITOR  ac  PUBLISHER 


EDITORIAL 


BUSINESS  REPORTER.  18  years  edi-  i 
torial  exi>erience,  seeks  challenging  post  I 
with  trade  association.  Will  travel,  re-  ' 
locate.  Box  1263,  Editor  &  Publisher,  j 

AMBITIOUS  COPY  EDITOR  now  on  | 
AM  daily  seeks  to  move  ahead  on  PM  | 
daily.  I’m  36  with  12  years  know-how  ' 
as  editor-reporter  covering  all  major  | 
beats;  Government  (village,  city,! 
county):  courts;  sports,  and  special  as¬ 
signments.  Married.  Let’s  get  together 
and  equate  my  expertise  to  your  news-  I 
room  needs.  Write  Box  1232,  Editor  &  ] 
Publisher. 


1973  PULITZE'R  NOMINEE  and  win-  : 
ner  of  ABA  gavel,  American  Trial  j 
Lawyers  1st  place  award,  plus  many 
others.  Exl)ert.  law,  courts,  investiga-  ! 
tive.  Experienced  all  areas.  Seek  me-  [ 
dium  daily  East-West  coast,  area  more 
imiwrtant  than  salary.  Degree,  excel-  ' 
lent  references.  Box  1184,  Editor  & 
Publisher, 


COLUMBIA  C»LLEGE  June  grad  de¬ 
sires  challenging  work  in  journalism. 
Experience  and  drive.  Box  1096,  Editor 
&  Publisher. 


AUGUST  '73  MA  grad  seeks  reporting 
job.  A  year’s  writing  experience  as 
graduate  assistant.  Zones  1  or  2.  Box 
1221,  ESditor  &  Publisher. 

EXPERIENCED  POLICE  REPORTER, 
25,  with  large  Midwest  daily  going  to 
Peru,  Argentina,  Chile  and  Uruguay. 
Nee<l  paper  to  carry  stories.  Leaving 
middle  August.  Box  1268,  Editor  & 
Publisher. 

j  AGGRESSIVE  SPORTSWRITER  versed 
I  in  all  phases  of  production  (3'^  years) 

;  desires  small  daily  editorship  or  spot 
i  on  larger  sports  staff.  Box  1247,  Editor 
^  &  Publisher. 


YOUNG  REPORTER  for  motorcycle 
i  magazine  seeks  general  assignment 
8iK>t  on  daily  or  weekly.  Exjierience 
'  in  freelance,  PR  and  photography.  BA 
;  in  Political  Science-Communications 
;  with  college  journalism  experience.  i 
I  Zones  1,  2,  5,  7  and  9.  Clips  and  ref-  i 
!  erences  available.  Box  1148,  Editor  & 
Publisher. 

j  REPORTER  (njRRENTLY  CHAINED  : 

■  to  desk  wants  back  out  where  it’s  hap-  ! 

J  pening.  In  4  years  as  newsman,  have  j 
I  covei"^  sports,  police,  school  board. 

I  city  government,  courts  and  local  poli- 
1  tics.  Box  1191,  Editor  &  Publisher. 

j  FEATURE  WRITER,  28,  seeks  post 
I  on  metro  daily.  Experience:  1  year 
I  writer  and  associate  editor  for  weekly 
,  supplement  to  2  major  dailies;  speech 
:  and  research  writer,  Washington.  D.C.  ; 
MSJ  Medill  School  of  Journalism, 
Northwestern.  Box  1266,  Editor  & 
Publisher. 

I  SOUTHWEST  —  Competent  newsman, 
now  employed,  seeks  position  in  South-  ! 
I  west.  Hard  worker.  Box  1290,  Editor  i 
^  &  Publisher. 

,  ETLM  CRITIC  —  Currently  feature 
j  writer,  leading  AM  for  12  years.  Also 
\  PhD  student  in  film.  2  Masters,  author 
1  9  books  in  humor,  humanities  (Mac¬ 
millan.  Doubleday,  Prentice-Hall).  Box 
I  1292,  EMitor  &  Publisher. 


NEW  TECHNOLOGY  no  problem. 
News  editor  90,000  daily  seeks  move 
up.  13-year  veteran.  In  middle  hot 
tyi>e  conversion.  Scanners,  VDTs,  IBM 
Selectrics.  No  sweat.  Let  me  pilot 
your  ship  during  the  storm.  Box  1294, 
Editor  &  Publisher, 

REPORTING  PRO,  30,  digger  and 
colorful  writer  on  prestigious  metro 
daily,  wants  to  leave  one  of  blandest, 
most  predictable  cities  in  Christendom 
and  hone  investigative  skills  in  hot 
news  town :  political  capital,  perhaps, 
or  truly  cosmopolitan  city.  4%  years 
with  present  employer  in  urban  affairs 
I  reporting,  general  assignments,  in- 
1  vestigations,  various  supervisory  desk 
jobs.  Princeton  grad,  some  law  school. 
Peace  Corps  and  teaching  background, 
family  man  but  mobile.  Box  1299, 
I  Eklitor  &  Publisher. 

for  .August  4,  1973 


EDITORIAL 


14  YEARS  experience  in  trade,  tech¬ 
nical.  and  educational  publications  up¬ 
dated  by  MA  from  University  of  Texas. 
Background  includes  reporting,  writing, 
photography,  production,  marketing, 
and  editing.  Seeking  editorial  position ; 
available  September  4.  For  a  resume 
listing  the  5  W’s  write:  John  Suddath. 
2021  Guadalupe,  Austin,  Tex,  78705. 
(512)  478-9253. 

WHAT?  I?  HE  HASN’T  WRI’n’ESf  a! 
NEWS  STORY  IN  7  YEARS  71?  True, 
but  anxious  to  get  back  in  fold.  Leav¬ 
ing  New  York  City,  will  relocate  in  | 
Zones  1,  2,  3  on  small  or  medium  ; 
daily  or  magazine.  Hours,  salary  open.  ^ 
No  Si)orts.  Male,  31,  single.  Photo.  | 
clippings  upon  request.  Availability :  S 
September/ (October,  Box  1147,  Eiditor 
&  Publisher.  I 

WOMAN  REPORTEJl.  24,  single,  BA  i 
politics,  tri-lingual,  studied  in  France,  ; 
Italy,  Switzerland.  2  years  staff  Wis-  ; 
consin  daily.  Any  writing  job  Boston 
area.  Box  1281,  Editor  &  Publisher. 

RELOCATING  in  northern  Virginia, 
must  relinquish  editorship  of  People 
Section  on  Midwest  Gannrtt  daily.  Ex-  j 
perienced  newspaper  (cold  type),  tech-  i 
nical  writing/editing,  magazines.  Stan-  ; 
ford  grad.  Box  1284,  Editor  & 
Publisher. 

ASPIRING  SPORTSWRITER,  some 
professional  exi)erience,  promises  live¬ 
ly  copy  and  total  effort  if  given  oppor¬ 
tunity  to  launch  career.  Wide  experi¬ 
ence  on  student  newspaper,  BA,  law 
school.  Clips  and  resume  sent  at 
slightest  provocation.  Larry  Morris, 
105  S.  Whipps  Mill  Rd.,  Louisville, 
Ky.  40222.  Call  (502)  425-9914. 


EDITORIAL 

REPORTER,  10  years  experience,  all 
beats.  Will  consider  offer  from  any 
newspaper.  Box  1269,  Editor  &  Pub¬ 
lisher. 

FEATURE  WRITER.  2  years  daily 
newspaper  experience  plus  magazine 
freelance.  Can  do  humor,  pathos.  EIx- 
cellent  clips.  Box  1271,  Editor  & 
Publisher. 

CONSUME’R  COLUMNIST  needs  help. 
Ex-college  editor  wishes  to  relocate 
and  learn  other  aspects  of  profession. 
Money  no  object.  Zone  9.  Box  1277, 

Editor  &  Publisher. _ 

SEASONED  NEWSMAN  would  like 
family  to  breathe  clean  air.  Offer  15 
years  experience  in  return.  Seek  city 
editor,  news  editor,  reporter.  Box  1279, 
Editor  &  Publisher. _ 

INDUSTRIOUS  '73  Missouri  J-school 
MA  seeks  challenging  position.  5  years 
business  experience.  Willing  to  re¬ 
locate.  Box  1282,  Eklitor  &  Publisher. 


SEASONED  NEWSMAN  who  will  give 
you  quality  writing  as  well  as  quality  ' 
reporting  seeks  challenging  reporting  : 
job.  Fair-minded,  accurate,  strong  on 
both  features  and  fast-breaking  news.  ' 
Has  written  a  column  of  humor. 
Capable  photographer.  Family  man. 
Excellent  references.  Available  im-  , 
mediately.  Box  1287,  Editor  &  j 
Publisher.  1 


SKILLEH)  human  interest  writer- 
reporter  seeks  Sunday,  daily  or  weekly 
writing  spot.  Broad,  solid  news  back¬ 
ground,  age  47.  Box  1302,  EMitor  & 
Publisher. 

NEWSPAPER  FUND  SCHOLAR.  De¬ 
gree,  3  years  in  writing.  Desire  re¬ 
porting  job.  Can  type;  use  35mm  cam¬ 
era.  PR,  radio  and  TV  exposure.  Re¬ 
sume,  clips  available.  Box  1289,  Eiditor 
&  Publisher. 


FILM  EDCPETtT — Tired  of  reviews  that 
are  60%  intuition  and  40%  iiersonal 
prejudice?  Have  MA,  near  PhD  in 
film.  Can  write  for  general  audience. 
Will  send  samples.  Box  1291,  Editor 
&  Publisher. 


ROCK  SCENE.  Articles,  interviews  or 
column,  from  David  Bowie  to  Mor. 
Good  contacts,  former  editor,  8  years 
experience.  Box  1192,  Ejditor  &  Pub¬ 
lisher. 

WRITER-PHOTOGRAPHER.  20  years 
newspaper  pro.  touring  California  va¬ 
cation  resorts  from  Monterey  to  Mex¬ 
ico.  Any  West  Coast  assignment  con¬ 
sidered.  Reasonable  and  professional. 
MacDowell,  P.O.  Box  82024,  San  Diego. 
Calif.  92138. 

PHOTOGRAPHY 

PHOTOGRAPHER:  Metro  daily-TV 
news  experience.  Dal  Bayles,  4431  N. 
64th  St.,  Milwaukee.  Wise  33216. 


FOREIMAN  LOOKING  for  iX)sition  in 
management.  13  years  metroix>Iitan 
newspaper  experience.  13  years  Roto¬ 
gravure  pressroom  experience,  6  years 
as  foreman.  Willing  to  relocate.  Box 
1213,  Eklitor  &  Publisher. 


PRODUCTION 

COLD  TYPE  PRODUenON  MAN 
with  hot  metal  exjierience  can  convert 
or  upgrade  your  system.  Send  for  re¬ 
sume.  Box  1274,  Editor  &  Publisher. 

'^^^'PUBUC^REL^^ 

PUBLICITY — 10  years  PR,  15  news; 
excellent  writer,  idea  man ;  now  work¬ 
ing.  Box  1296,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  apocific  Identlflcatlan 
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6  newspaper  admen  will 
meet  with  movie  owners 


Press  praised 
at  conference 
of  attorneys 

The  27,000  member  Association  of  Trial 
Lawyers  of  America  gave  generous  praise 
to  the  press  at  its  annual  convention 
(July  23)  at  Bal  Harbour,  Florida. 

Prior  to  the  awarding  of  merit  certifi¬ 
cates  to  news  media,  an  audience  of  300 
lawyers  greeted  Bob  Considine,  the 
Hearst  Newspapers  columnist,  with  a 
standing  ovation  after  he  recited  how  the 
press  had  kept  the  heat  on  the  Watergate 
rasciality.  But  Considine  said  he  believes 
the  news  media  should  adopt  a  low  silhou¬ 
ette  and  not  gloat  over  fallen  figures  in 
government. 

A  federal  judge,  Robert  W.  Hemphill  of 
South  Carolina  declared;  I  have  nothing 
but  salutation  for  a  free  press.  He  urged 
it  to  continue  its  exposure  of  corruption  in 
high  places  and  misconduct  by  members  of 
the  bar. 

The  association’s  president,  J.  D.  Lee  of 
Madisonville,  Tenn.  presented  media  merit 
awards  with  the  statement  that  “they  are 
just  one  measure  of  our  support  of  the 
press.  “We  are  strongly  with  you,”  he 
said,  “in  your  continuing  efforts  to  keep 
the  public  fully  informed.  We  fully  back 
you  in  your  fight  to  retain  complete  free¬ 
dom  of  the  press  and  to  guarantee  the 
people’s  right  to  know.” 

The  lawyers  association  has  gone  on 
record  in  favor  of  Congressional  action  on 
a  reporter  confidence  shield  law.  In  a 
singular  gesture,  the  ATLA  conferred  a 
special  citation  on  Edward  S.  Kerstein, 
legal  affairs  reporter  for  the  Milwaukee 
(Wis.)  Journal  since  1935.  according  to 
Kerstein’s  recollection  he  has  covered  16,- 
000  court  cases  in  trial  and  appellate 
courts  since  he  became  a  night  police  re¬ 
porter.  During  World  War  II  he  served  as 
the  Journal’s  correspondent  in  Poland.  He 
is  responsible  for  a  Law  Day,  U.S.A.  sec¬ 
tion  in  the  Journal. 

The  media  awards  were  given  to  the 
following:  Los  Angles  Times  and  its  edi¬ 
tor,  William  Thomas,  for  in-depth  report¬ 
ing  of  the  free  press-free  trial  controver¬ 
sy;  Tucson  (Ariz.)  Daily  Citizen  for  a 
series  by  Nicki  Donahue  exposing 
mismanagement  and  irregularities  in  the 
probate  courts,  resulting  in  judicial  re¬ 
view  of  20,000  cases;  Jack  Kassewitz, 
chief  editorial  writer  for  the  Miami  Her¬ 
ald,  accepted  the  certificate  in  behalf  of 
the  citizen. 

In  an  Atlas  Public  Relations  program 
which  is  fashioned  by  Berger,  Olson, 
Beaumont  Inc.  of  New  York  City,  the  firm 
reported  that  much  has  been  accomplished 
in  relations  with  the  media  and  the  public 
in  respect  to  the  lawyers  opposition  to 
no-fault  automobile  insurance. 

Today,  Berger  reported,  the  media  al¬ 
most  without  exception  respects  and  re¬ 
ports  the  lawyers  no-fault  position  objec¬ 
tively.  Editorially,  a  far  greater  percen¬ 
tage  of  the  press  has,  over  the  last  sever¬ 
al  months,  dealt  primarily  with  passage 
of  no-fault  bills  in  the  state  rather  than 
the  proposed  federal  legislation  and  in 
some  cases  expressed  preference  for  state 
experimentation  first. 


The  National  Association  of  Theatre 
Owners  said  this  week  that  six  newspaper 
advertising  executives  have  accepted  an 
invitation  to  participate  in  a  “Meet  the 
Press”  symposium  at  the  annual  conven¬ 
tion  of  the  organization  that  will  be  held 
from  September  17-20  at  the  Hilton  Hotel 
in  San  Francisco. 

NATO  said  the  newspaper  participants 
will  be  Jack  Kauffman,  president  of  the 
Newspaper  Advertising  Bureau;  Richard 
W.  Carpenter,  vicepresident  for  market¬ 
ing  of  the  Philadelphia  Bulletin",  Thomas 
K.  Crowe,  president  of  the  International 
Newspaper  Advertising  Executives  and 
ad  director  of  the  Indianapolis  Star  and 
News;  Thomas  R.  Gormley,  executive 
vicepresident  of  the  Cincinnati  Enquirer; 
Warren  S.  Magood,  retail  advertising 
manager  of  the  Los  Angeles  Times;  and 
W.  W.  Meyer,  advertising  manager  of  the 
Kansas  City  Star. 

The  meeting  is  an  outgrowth  of  discus- 

Two  J-schools  receive 
Gannett  stock  grants 

A  $1  million  grant  to  support  the  Ur¬ 
ban  Journalism  Center  at  Northwestern’s 
Medill  School  of  Journalism  and  a  $300,- 
000  grant  to  assist  in  modernization  of  the 
journalism  and  communications  building 
at  Oklahoma  State  University  have  been 
made  by  the  Frank  E.  Gannett  Newspaper 
Foundation,  Inc. 

At  the  close  of  trading  July  30  on  the 
New  York  Stock  Exchange,  Gannett  stock 
had  advanced  to  37%,  increasing  the 
worth  of  Medill’s  30,189  shares  to  $1,137,- 
358.40  and  of  Oklahoma  State’s  9,057  to 
$341,207.54. 

Northwestern’s  Urban  Journalism  Cen¬ 
ter,  designed  to  develop  public  under¬ 
standing  of  urban  issues  through  im¬ 
proved  press  performance,  will  name  the 
center  and  its  fellowships  in  honor  of  the 
late  Frank  E.  Gannett,  and  will  designate 
1974  as  the  dedicatory  year  of  the  Frank 
E.  Gannett  Urban  Journalism  Center. 

The  late  Gannett  was  principal  founder 
of  the  foundation,  an  educational  and 
charitable  fund,  as  well  as  Gannett  Co., 
which  has  53  newspapers  in  16  states  and 
on  Guam. 

I.  W.  Cole,  dean  of  the  journalism 
school,  said  that  “during  1974,  there  will 
be  a  series  of  Frank  E.  Gannett  lectures- 


sions  that  have  been  taking  place  recently 
between  newspaper  admen  and  NATO 
over  problems  centered  on  newspaper  ad 
rates  and  acceptance  standards.  (E&P, 
June  30). 

According  to  NATO,  the  newspaper  ex¬ 
ecutives  will  disclose  the  findings  of 
several  research  studies  relating  to  movie¬ 
goer  attitudes  in  a  20  minute  presentation 
on  the  moring  of  September  17.  They  will 
also  discuss,  NATO  said,  ways  in  which 
exhibitors  can  more  effectively  utilize 
newspapers  to  stimulate  theater  atten¬ 
dance,  as  well  as  suggest  creative 
approaches  for  promoting  motion  pic¬ 
tures. 

A  question  and  answer  period  will  fol¬ 
low  the  presentation. 

Roy  W.  White,  president  of  NATO,  was 
a  featured  speaker  at  the  summer  meet¬ 
ing  of  the  International  Newspaper  Ad¬ 
vertising  Executives  in  Halifax. 

by  journalists  on  the  challenges  facing  the 
press  in  its  coverage  of  urban  issues.” 

The  Gannett  Foundation  grant  will  be 
matched  by  a  $1  million  grant  for  endow¬ 
ment  from  the  Ford  Foundation,  which 
helped  establish  the  center  on  an  experi¬ 
mental  basis  with  an  initial  grant  of  $1 
million  in  1966. 

The  grant  for  enlargement  and  modern¬ 
ization  of  Oklahoma’s  State’s  journalism 
and  communications  building  was  de¬ 
scribed  by  Harry  Heath,  director  of  the 
school,  as  “crucial”  in  that  “it  insures 
that  the  ground  will  be  broken  in  thq  near 
future.  We  see  it  as  a  vote  of  confidence 
in  the  growing  prestige  of  our  pro¬ 
gram  .  .  .” 

Speaking  of  the  two  grants,  foundation 
executive  vicepresident  Vincent  S.  Jones, 
the  operating  head,  said  that  a  nationwide 
study  of  journalism  school  needs  and 
problems  was  conducted  for  foundation 
trustees. 

The  Gannett  Newspaper  Foundation 
Inc.  was  established  in  1937,  and  today 
owns  21.8  percent  of  the  stock  of  Gannett 
Co.  The  foundation,  which  in  its  first  year 
gave  $2,250,  this  year  is  making  total 
grants  of  $9  million — $3  million  to  jour¬ 
nalism-related  projects. 

On  July  16  the  foundation  authorized  a 
challenge  grant  of  $1  million  to  the  Uni¬ 
versity  of  Florida  journalism  school  for 
its  building  program. 
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READ  IT  . . .  BELIEVE  IT 

and  so  do  nearly  a  million  others. 

WASHINGTON  STAR-NEWS 

Washington,  D.C. 


Whena  big 
insurance  story  breaks, 
we  can  help  you 
put  it  together. 


Keeping  up  on  car  insurance  news  today  isn't  the 
world's  easiest  assignment.  Getting  the  facts  is 
only  half  the  job. 


The  hard  part  is  understanding  them  and  making 
them  easily  understood. 


Our  Press  Relations  Department  can  help. 

You'll  get  the  straight  facts  you  want,  and 
straight  talk,  too.  Fifty  years  experience  says  we 
understand  the  insurance  business.  And  the  fact 
that  many  of  the  top  editors  and  columnists  in  the 
country  contact  us  for  information  says  we 
understand  your  field,  too. 

Give  us  a  call.  Our  staff  of  news-trained  pros 
will  fill  you  in  quickly,  and  accurately.  And 
with  an  understanding  that  comes  from  being  first 
in  car  insurance. 


Call  309/662-2521  or  309/662-2063 
Department  of  Public  Relations 
State  Farm  Insurance  Companies 
Bloomington,  Illinois  61701 
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reorganization,  and  a  cleanup  which  is 
continuing  today. 

Staff  members  honored  were  City  Editor 
Van  Pritchartt  Jr.,  Night  City  Editor  Ray  G. 
Wilson  and  Reporter  Kay  Pittman  Black. 

The  award  is  presented  to  the  Tennessee 
newspaper  which,  in  the  opinion  of  the  judges, 
has  accomplished  most  in  promoting  the 
welfare  of  the  community  it  serves.  The  award 
is  in  memory  of  the  late  John  W.  Finney, 
publisher  of  the  Columbia  (Tenn.) 

Daily  Herald. 


The  Memphis  Press-Scimitar,  an  afternoon 
Scripps-Howard  newspaper,  and  three 
staff  members  are  winners  of  the  John  W. 
Finney  Memorial  Award  for  excellence  in  the 
field  of  public  service  reporting. 

The  annual  prize  of  the  United  Press 
International's  Tennessee  Association  of 
Newspapers  (UPITAN)  was  presented  fora 
series  of  articles  published  last  summer 
and  fall  detailing  extensive  Memphis  police 
department  in-fighting,  low  morale  and 
reports  of  police  misconduct.  The  series  led 
to  a  top-level  investigation,  departmental 
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